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THE COLD 
CANVASS 


_———— By B. T. Umor 


Now They Know 


STRANGEST story of the week 
comes from well-watered Los An- 
geles, via the Sandy Pratt News 
Service of San Francisco. George 
Belsey, G-E distributor in southern 
California, has forced a tough com- 
petitor out of business by sending 
seven men to jail. 

For years, it seems, the Belsey 
organization has been both irritated 
and mystified by a competitor which 
was underbidding G-E on large con- 
tracts. 

Usually the competitor undercut 
the Belsey quotations by 30% or 
petter. And to make it all the more 
annoying, the competitor supplied 
General Electric products! 

Question was, where were they 
getting the G-E appliances ? 

After years of futile sleuthing, the 
solution came to light when one of 
the seven conspirators who had been 
causing the trouble confessed to 
periodic looting of the General Elec- 
tric warehouse. During the last 10 
years, he confided, he and his gang 
had thugged the warehouse out of 
a quarter of a million dollars worth 
of goods. 

The Belsey organization must have 
done a pretty good job in being able 
to stand this phantom competition in 
addition to the competition they 
could see. 


—_—_—— 


What! No Horoscope? 


STILL another good G-E yarn is 
reported by the General Electric 
News Graphic. The dealer in ques- 
tion is not identified, but for the 
purpose of this story, perhaps it does 
not matter. 

In a special promotion campaign, 
this dealer offered customers who 
purchased a major appliance regular 
horoscopes. A “Captain Butler” was 
engaged to do the zodiac reading. 
Unfortunately, “Captain Butler” skip- 
(Concluded on Page 2, Column 3) 


Westinghouse Markets 
Store-Cooling Unit 


MANSFIELD, Ohio—aA_self-con- 
tained air-conditioning unit for small 
Shops, stores, and offices, known as 
the “Unitaire,”’ has been introduced 
by Westinghouse Electric & Mfg. Co. 

The compact unit is encased in an 
all metal cabinet, finished in brown 
baked crinkle, and filters, cools, de- 
humidifies, and recirculates air. It 
is specifically designed as a summer 
conditioner for medium-small com- 
Mercial establishments. 

There are two models in the Unit- 
aire line, model SU-90 having a 
(Concluded on Page 9, Column 2) 


Liquor Dealer Profits In 
Giving Away Ice Cubes 


SAN FRANCISCO—An electric 
refrigerator with a big ice-making 
capacity has proved an investment 
in future sales fore A.. Benedetti, 
Operator of a neighborhood>:liquor 
Store at 1589 Haight _St. here: By 
offering free ice cubes with liquor 
Purchases, Mr. Benedetti has built up 
& profitable repeat business. 

Mr. Benedetti has installed in his 
Store a large-size Frigidairé unit, of 
the type used in homes and small 
cafes, and is supplying his customers 
With free ice cubes if they do not 
have a refrigerator at home, or if 
the demahd for cubes for cocktails 
and mixed drinks overtaxes their 
unit's ice-making capacity. 

Operating costs are not excessive, 
Says Mr. Benedetti, especially in 
view of the repeat business which his 
free ice cubes—if you need them” 
Offer has brought the store. 


‘Meter Miser’ Grows Up 


Frigidaire’s “meter miser” re- 
frigerating unit has been made 
larger and placed in the new 
Delco-Frigidaire conditioner, as 


shown above. 
o* 


New Delco-Frigidaire 
Unit Self-Contained 


DAYTON, Ohio — Adaptation of 
the “meter-miser”’ principle of self- 
contained refrigeration features the 
new Delco-Frigidaire unit air condi- 
tioner, announced this week by the 
Delco-Frigidaire division of General 
Motors Corp. 

Already in production in the com- 
pany’s air-conditioning manufactur- 
ing plant here, the new unit will be 
introduced to the public nationally 
early in April. It will market for 
$399.50, completely installed. 

Designed in the manner of a con- 
sole radio cabinet, the new unit is 
compact in size. It has finger-tip 
control, and cools, dehumidifies, 
cleans, and circulates the air and 
provides year-around ventilation. It 
is portable, and requires no plumb- 
ing or electrical connections other 
than the connection of a power cir- 
cuit and the fitting of an adjustable 
window section. 

A five-year protection policy, simi- 


(Concluded on Page 12, Column 5) 


Michigan Contractors 


Form Association 


DETROIT—The Air Conditioning 
Association of Michigan was organ- 
ized here this week as the culmina- 
tion of several informal meetings 
attended by representative contrac- 
tors engaged in the year-around air- 
conditioning business. 

Purpose of the association will be 
to protect the purchaser of air-con- 
ditioning equipment by encouraging 
and fostering the sale of true air- 
conditioning systems; to encourage 


(Concluded on Page 18, Column 4) 


Dealers Meet In N. Y. Monday In Effort To 
Organize Nationally; Local Groups Active 


Ft. Wayne Association’s 
Code On Advertising 
Is Made Public 


FORT WAYNE, Ind. — Twenty- 
eight electrical appliance dealers have 
subscribed to the code of advertising 
ethics recently formulated by the 
Fort Wayne Electrical Appliance 
Dealers Association, in cooperation 
with the Better Business Bureau of 
Fort Wayne. 

Designed to establish “standards 
of practice to assure fair play in ad- 
vertising and selling methods,” the 
code bars the advertising of fixed 
trade-in allowances on major appli- 
ances, use of the word “discount” in 
special-price sales, and the use of 
comparative prices in advertising re- 
conditioned appliances. 

Text of the code, subscribed to by 
the retailers in the belief that “truth- 
ful, accurate advertising and integ- 
rity in merchandising builds con- 
sumer confidence in retailing,” is as 
follows: 


A. Fixed Trade-In Allowances: 


1. We will refrain from advertising 
the fixed trade-in allowances on any 
major electrical appliance. (The as- 
sociation members have voted to con- 
sider radio as a major appliance.) 

2. Advertising with phrases such 


(Concluded on Page 18, Column 3) 


Refrigerator Ad Drive 
In N. Y. Opens April 1 


NEW YORK CITY—Fifteen manu- 
facturers of household refrigerators, 
through the Electric and Gas Asso- 
ciation of New York, will combine in 
a campaign, purpose of which is to 
present to the public the story of 
automatic refrigeration, free from 
any of the partisan sales arguments 
of individual manufacturers. 

Leslie Latham of E. B. Latham 
Co., Leonard distributor, chairman 
of the committee of refrigerator man- 
ufacturers and distributors of the 
Electric and Gas Association of New 
York, made this announcement last 
week at a meeting March 8 at 
which plans were announced for an 
ambitious three-months’ promotion 
of household refrigeration, gas house 
heating, gas water heating, gas 
laundry dryers, and portable electric 
ranges. 

The campaign will begin on April 
1. More than 1,200 electric and gas 


(Concluded on Page 2, Column 1) 


Greeley, Colo. Dealers Use Cooperative Advertising 
To ‘Educate’ Prospects On Time-Payment Buying 


GREELEY, Colo.—‘Letting pay- 
ments lapse and pile up defeats the 
very purpose of the out-of-income 
plan, which is to make it easy for 
the average citizen to acquire the 
things he needs without waiting to 
accumulate the entire purchase price. 

“Today you may buy a home, an 
automobile, a radio, an electric refrig- 
erator, even clothing, or any of the 
higher-priced articles of merchandise 
—and pay for them with easy pay- 
ments out of your income. 

“Only two cautions are necessary: 
don’t buy beyond your ability to pay 
—and don’t fail to meet your pay- 
ments promptly on the day they are 
due.” 

These are paragraphs from an 
advertisement in a unique cooperative 
merchants’ campaign, sponsored by 
40 merchants, among them several 
refrigerator dealers—Weld County 


Garage, Stapp Maytag Co., Mont- 
gomery: Ward & Co., Lee Brothers 
Hardware Co., Home Gas & Electric 
Co., Hering & Repp, Harris-Inglefield 


Furniture Co., Greeley Gas & Fuel 
Co., and others. 

There is one advertisement a 
month, and cost to each refrigerator 
dealer is 25 cents, billed every other 
month direct by the newspaper. 

All this is part of a cooperative 
effort on behalf of a community 
credit policy. Main text of every 
advertisement differs, in general edu- 
cating consumers to meet their ac- 
counts promptly. However, every 
insertion contains this statement of 
the community credit policy—charg- 
ing of interest on delinquent ac- 
counts: 

“A minimum carrying charge of 
2% of 1% per month will be added 
to any balance more than 30 days old. 
This policy coincides with that of 
many other cities, and is necessitated 
because all merchandise is priced on 
a cash basis.” 

Since launching of the general plan, 
merchants report that collections 
have improved notably in the Gree- 
ley area. 


‘Revival’ Plans Pushed 
By Leaders Of 
Detroit Group 


DETROIT—First meeting of the 
revived Detroit Appliance Dealers 
Association, which has been inactive 
since Carl Lass resigned as execu- 
tive secretary several months ago, 
has been called for 1:30 p.m. March 
24, at Hotel Webster Hall, by Joseph 
A. Creed, the association’s new ex- 
ecutive secretary. 

Purpose of this meeting, Mr. Creed 
explained in an invitation sent to 
some 280 local dealers and distribu- 
tors, is not to rehash old troubles 
but rather to evolve a plan for uni- 
form action among appliance retail- 
ers, in an attempt to improve local 
merchandising conditions and_ to 
establish a basis for cooperation be- 
tween dealers and distributors. 

The meeting will be strictly of a 
business nature. No luncheon will be 
served, and no dues or fees of any 
kind will be collected. All dealers 
and distributors in the metropolitan 


(Concluded on Page 18, Column 1) 


Potter Patents Used In 
5 Continental Units 


FOND DU LAC, Wis.—Twelve 
models, five of them licensed under 
Potter Refrigerator Corp. patents 
and incorporating the “air condi- 
tioned” and “frosted storage” princi- 


ple, are in the line of electric refrig- ; 
erators announced for 1938 by the’ 


Continental Corp. here. 

Humidity and air circulation con- 
trol claimed for the two “air-condi- 
tioned” models is said to permit the 
storage of foods without necessity 
of covering dishes, allowing foods to 
be exposed to air currents without 


(Concluded on Page 2, Column 4) 


10-Point Program Ready 
For Delegates’ Approval 
At ‘National’ Meeting 


NEW YORK CITY—Delegates rep- 
resenting more than 300 individual 
dealerships and dealer associations 
are expected to attend the meeting 
to organize a national appliance 
dealers association, next Monday, 
March 21, in rooms B and C of the 
Hotel Commodore here. 


A day-full of activity has been 
mapped for delegates by the commit- 
tee on organization, of which Russell 
H. Atkinson, past president of the 
Electrical Appliance Dealers Associ- 
ation of Brooklyn, Inc., is chairman, 
and B. H. Poucher, executive secre- 
tary of the Home Appliance Dealers 
Association, Philadelphia, is secre- 
tary. 

Registration at 9 a.m. will be 
followed by the appointment of a 
temporary chairman and secretary. 

A proposed “Ten-Point Program” 
then will be presented, speakers in- 
cluding O. Fred Rost, editor of Radio 
Retailing; William Cheyney, eastern 
managing director, National Retail 
Furniture Association; Dr. David 
Craig, president, American Retail 


(Concluded on Page 20, Column 4) 


Neece Is Vice Pres. Of 
Landers, Frary & Clark 


NBWi, BRITAIN, Conn.—Bret C. 


« Neece was elected vice president of 


Landers, Frary & Clark at a recent 
meeting of the company’s board of 
directors. 

Mr. Neece, who is sales manager 
of the company’s major appliance 
division, has been associated with the 
Universal organization for 15 years, 
coming to the company after gradu- 
ating from Lombard College, Illinois. 


Business Bad? Shaw Hires More Men, 
Sends Them Canvassing, Boosts Sales 


By Alfred Jones 


DETROIT—Reliance on a _ strict 
program of cold canvassing has 
solved the problem of how to get 
electric refrigerator sales during re- 
cession times for Shaw’s Home Elec- 
trical Necessities, Inc., Kelvinator 
dealer in the northwest section of 
Detroit. 

Not only have sales been on the 
increase in recent weeks, but the 
company now is hiring additional 
salesmen to extend its business-get- 
ting program. 

“We're not staging any fancy pro- 
motions,’ says Art Shaw, owner- 
manager of the company. ‘“We’re 
getting business through the old- 
fashioned method of cold canvassing. 

“A few months ago, sales began to 
fall off. We realized that this was a 
general trend, and that we had a 
recession. So we decided to do more 
cold canvassing. 

“We went out calling on house- 
wives, and to our surprise we made 
quite a number of sales. I took on 
some more salesmen, we did more 
cold canvassing, and sales mounted. 

“Now I have 14 men on my sales 
staff, I’m taking on three more to- 
day, and so long as business con- 
tinues its present stride I'll take on 
more salesmen. Before long I hope 
to have as many as 40 salesmen out 
canvassing and getting sales.” 

Until about a year and a half ago, 
Mr. Shaw was a regional manager for 
Kelvinator Corp. It was his job to 
set up dealerships throughout Michi- 
gan, and help the dealers get 
started. From this experience he 


learned the retail appliance selling 
business from the inside out. 

Finally he decided to open up his 
own store, and became exclusive 
Kelvinator dealer in northwestern 
Detroit. 


to a motion picture theater, in the 
middle of a busy shopping center 
which mushroomed while the thea- 
ter was being built during the 
spring and summer of 1936. 

Two bus lines and a street car 
line pass through the shopping cen- 
ter. From the combined attractions 
of the theater, the various stores, and 
the transportation facilities, the 
Shaw company derives a large 
amount of floor traffic. 

“A good many of our sales are 
made to people who ‘drop in to look 
around,’” Mr. Shaw admits, “but 
most of our busines results from our 
cold canvassing policy.” 

“It’s a funny thing about these 
people who come in of their own 
accord,” he continued. “They are 
‘shopping’ for refrigerators. Most of 
them call on about four dealers, find 
out about prices and terms, and then 
pick what they consider to be the 
‘best bargain.’ 

“Because they know customers 
have this ‘shopping habit’ too many 
dealers are trying to sell ‘bargains.’ 
They’re offering repossessions and 
1937 models at reduced prices. In- 
stead of selling refrigerators, they're 
selling ‘price.’ 

“Most people would rather buy a 
new refrigerator than a used or out- 


(Concluded on Page 4, Column 4) 


The Shaw store is right next door 
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Electric and Gas Association To Sponsor 
N. Y. Appliance Newspaper Ad Program 


(Concluded from Page 1, Column 3) 
appliance dealers were present at 
last week’s meeting, sponsored by 


Consolidated Edison Co. of New 
York, Inc. 
Advertisements of ‘dominating’ 


size, featuring household refrigera- 
tion, will appear frequently through- 
out the campaign, Mr. Latham said. 
These will be sponsored by the Elec- 
tric and Gas Association, over whose 
name they will be run. 

The campaign, said Mr. Latham, 
will be strictly non-partisan, and will 
make no mention of the superiority 
of one type of refrigerator over an- 
other. He said that the campaign is 
not to be confused with sales promo- 
tion activities carried on separately 
by the different companies, or adver- 
tising and promotion sponsored by 
» individual manufacturers or by the 
electric or gas group separately. 

E. F. Jeffe, Consolidated Edison 
vice president, described the com- 
pany’s new campaign as “the most 
ambitious promotion program yet to 
be undertaken by the System Com- 
panies, in cooperation with approved 
appliance dealers in Manhattan, 
Bronx, Brooklyn, Queens, and West- 
chester.” 

The drives on refrigeration, port- 
able electric ranges, and gas house 
heating, water heating, and laundry 
dryers, he said, will be in addition 
to the “Your Residential Electric 
Bill Is Worth Money To You” activi- 
ty which began in January, and the 
special appliance program campaign, 
involving eight appliances, which is 
tied in with the latter and which 
runs through March, April, and May. 

Twelve speakers in addition to Mr. 
Jeffe addressed the meeting. The men 
were seated on a dias before a ban- 
quet table which characterized the 
theme of the meeting: ‘“‘The Feast of 
Profits.” Each speaker talked for 
from three to five minutes on his 
company’s campaign item, high-light- 
ing its merits. 

After quoting ‘recession’ head- 
lines from business and finance news- 
paper pages, Mr. Jeffe pointed out 
that the company’s cooperative mer- 
chandising campaign had _ yielded 
very different results. 

There has been no recession in 
the volume and value of this activity, 
he said, adding that even last year’s 
records are being bettered. He pointed 
out that increased orders and profits 
therefrom were given entirely to co- 
operating dealers, adding that the 
sustained increase was due, in large 
measure, to their wholehearted co- 
operation in the merchandising plan. 

Cooperative advertising is ‘the 
most potent way of jacking up sales,” 
Mr. Jeffe said. 


“We intend to shout your wares 
in the market places,” he added, 
“through the newspapers, through 
bill enclosures, through radio an- 
nouncements, and through every 
other possible productive type of ad- 
vertising media.” 


Mr. Jeffe thanked the committee 
of refrigerator manufacturers and 
distributors of the Electric and Gas 
Association of New York for their 
efforts in making the automatic re- 
frigerator campaign possible. 


Advertising program in connec- 
tion with the three-months’ activity 
was described by Henry Obermeyer, 
assistant vice president in charge of 
advertising for Consolidated Edison, 
as the biggest and most varied in 
the company’s history. 


In connection with the eight ap- 
pliance bargains promotion, Mr. 
Obermeyer said, the company is 
using two advertisements featuring 
each appliance each month, a total 
of 16 insertions, plus one insertion 
per month, featuring the group, in 
the color supplement of Sunday 
papers. 


Same type of group advertisements | 


also will appear in 22 foreign 
language papers every month, as 
well as in dailies and weeklies 
throughout the four boroughs, giving 
a combined circulation for the three 
months of 29,555,868. 


The “eight appliance bargains” 
also are being featured in the com- 
pany’s radio programs. 

Two hundred and fourteen 24-sheet 
billboards, said Mr. Obermeyer, situ- 
ated as closely as possible to co- 
operating appliance dealers’ stores, 
also are being used. There also will 
be about 100 window display instal- 
lations, including group and individ- 
ual displays in the 28 business offices 
of the company in New York City. 


Special displays have been pre- 
pared for dealers’ use, and 2,494,000 
notices of the campaign will go out 
monthly in the company’s bill en- 
closures to customers. 


Campaign on refrigerators, Mr. 
Obermeyer said, will include more 
cooperative and individual advertis- 
ing this year than in many years 
past. Manufacturers and distribu- 
tors interested in the promotion, he 
said, are contributing to the adver- 
tising campaign, which will consist 
of six 1,000-line advertisements in 
three metropolitan newspapers going 
to more than 16,000,000 readers. 

House heating and water heating, 
Mr. Obermeyer said, will be the sub- 
ject of an intensive direct-mail drive, 
supplemented by large display copy 
in neighborhood daily papers. 
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THE COLD 
CANVASS 


By B. T. Umor 


(Concluded from Page 1, Column 1) 
ped town and has not been heard 
from since. 

And now this dealer’s customers 
are yelling for their horoscopes. One 
lady is so firm about the matter that 
she is withholding payment of a $54 
balance on her refrigerator until the 
Butlered horoscope arrives. 

That should be easy. For $54 
Old B.T.U. will toss off a horoscope 
for anybody. 


Hail Sonja Again 

COLUMNIST Edwin C. Hill rallies 
to our cause by suggesting that 
Congress award a medal to Sir Sonja 
Henie (she has been knighted by the 
King of Norway). Write Mr. Hill: 

“She is largely responsible for the 
current skating fever, which has put 
blades on thousands of American 
feet for the first time since they 
left the millponds back home. 

“She has turned hundreds of park- 
ing spaces and vacant lots into rinks. 
She has lured hundreds of thousands 
| of pop-eyes and adoring customers 
| into her exhibitions of grace and 
beauty. New York paid her $156,000 
for six shows.” 

Mr. Hill also notes that Miami 
Beach paid $115,000 at the box office 
to see her skate. For this show they 
built an outdoor ice rink in a sub- 
tropical land. What’s more, the pro- 
moters shaved up 15 tons of ice 
every day to provide a snow back- 
ground for her exhibition! 

The ice rink refrigeration installa- 
tion was powered to buck outside 
temperatures of 103° Fahrenheit. 

In addition to her services to the 
refrigeration industry, Mr. Hill 
thinks Sir Sonja deserves the Con- 
gressional Medal of Honor for help- 
ing the butchers of the nation bring 
back curves to the American female 
figure. We're in favor of that, too. 
And you? 


Cholly McCarthy Found 


BULLETIN: Los Angeles—Charlie 
McCarthy, reported washed out to 
sea along with the rest of the broken 
up lumber during the recent flood, 
was found today resting in a clump 
of bushes. 

“You can tell America for me,” 
he cracked, “that I’m not washed up. 
You reporters are Bergen up the 
wrong tree. And you can tell Edgar 
that a Bergen in the hand is worth 
two in the bushes.” 

(Well, we had to say something 
about the flood, didn’t we?) 


First Robin 


CONCURRENTLY with the ar- 
rival of the first robin in Detroit 
comes the first contribution to “Cold 
Canvass.”’ Addressed to Mr. B. T. 
Umor, the Hartford Refrigeration 
Service of Hartford, Conn., sends the 
following: 

“Five-year free service guarantee 
—five-year credit—free wiring—free 
set of cooking utensils—free services 
of home economist.” Free potatoes 
for five months—free roast of beef 
| every five Weeks—lawn cut weekly— 
| ashes taken out—free telephone 
service to wake up the cook cold 
mornings—-NUTS! 

Sincerely yours, 
We In The Service Business 
(Where service is the ability 
| to serve—not something for 
nothing. ) 
P.S. Your car washed and greased 
| immediately after contract is signed. 


MASTERCRAFT 


ADJUSTABLE PAD AND CARRYING HARNESS 
The most efficient and economical equipment made 
for’ handling refrigerators safely and without 
| seratching or marring. Pad is separate from 
harness adjustable to all styles and 
sizes of cabinets. 

Efficient, sturdy, 
easily and 
quickly applied. 
Name of refrig- 
erator attrac- 
tively lettered 


and both 


charge. 


Adjustable 
$9.50 each 


Adjustable 
Harness, 
each 


f.o.b. Chicago 


Write for 1938 
folder and 
prices on pads 
for refrigerators, 
washers, iron- 
ers, ranges, ra- 
dios, etc. 


Pat. Appl'd for | 


| BEARSE MANUFACTURING CO. 


3815-3825 Cortland Street, Chicago, Illinois 


on pad without | 


Pad, | 


Nema Household Sales To Distributor; 
In January Total 106,862 Units 


The following 17 member companies 
of the Refrigeration Division of the 
National Electrical Manufacturers As- 
sociation (Nema) reported household 
refrigerator sales for January, 1938: 
Apex Electrical Mfg. Co., Crosley 
Radio Corp., Edison General Electric 
Appliance Co., Inc., Fairbanks, Morse 
& Co., Frigidaire Corp., General Elec- 
tric Co., Johnson Motors Co., Kelvina- 
tor Div. Nash-Kelvinator Corp., Leon- 
ard Div. Nash-Kelvinator Corp., Norge 
Div. Borg-Warner Corp., Servel, Inc. 


(export only), Sparks-Withington Co 
Stewart-Warner Corp., Sunbeam Elec. 
tric Mfg. Co., Uniflow Mfg. Co. Uj. 
versal Cooler Corp., and Westinghouse 
Electric & Mfg. Co. Member compan- 
ies not reporting included Merchant 
& Evans Co. 

The sales of the reporting com. 
panies do, however, include units Man- 
ufactured for the following concerns. 
Montgomery Ward & Co., Potter Re. 
+ ee Corp., and Sears, Roebuck 

0. 


SALES FOR JANUARY, 1933 


Other Total 
Domestic Canadian Foreign Wortg 

Lacquer (Ext.) Cabinets Complete 
DRE, AISieea Pelee iad ess Sos oie ee he 83°5 53 4 21 78 
BD Vibes Te BO Bie 6-800 8 os csees see re ee eats ” 
By ee I Bie os os oh strats ces nes 1,708 17 943 2,668 
S.A. Be iin i ois iow sth seeing. 11,002 470 2,525 13,997 
i He Ot, ls pr esic b ke cce ye ees 25,376 - 723 1,085 27,184 
Gt Ble Ces Sb eccasetasensececas 32,729 408 615 33,759 
a_i: 2. SS Seer 9,553 120 306 9.979 
BG: B10. ee Ce Bis 5 esc ncseenes ees 3,522 20 115 3,657 
9. 10 to 12.90 cu. ft...............000e- 13 ees eee 13 
20; 28 C0. Ft. BRA BP. ci.cie:chasvcewwseee s ae Te ae : 
11. Total Lacquer ............0eceeeeee: 83,956 1,762 5,610 91.308 
Porcelain (Ext.) Cabinets Complete ~ 
39.. T 40 Se OSs Tein vice seceswsces 131 wae 88 219 
Oe) a: Dee Gly Sissi oie esa ses aeees 2,508 44 171 2.793 
16, O10 GOP Cs TBiececcscesccccasaces 5,176 16 178 5,370 
OB: WORO: Te ey hes cvs seas sesinas ns cas 1,774 1 72 1,847 
Res. OOO) ye Shes. ive ee Seance eae: 1,347 a 151 1,502 
py ARE Be MR RE: eee 299 1 34 334 
18. 13 cu. ft. and up................6.. 458 ees 35 493 
DO, TOtal POPs neki secs cece vec 11,693 66 729 12,488 
20. Total—Lines 11 and 19.............. 95,649 1,828 6,339 103,816 
21. Separate Systems % hp. or less..... 550 447 453 1,450 
22. Separate Household Evaporators.... 1,442 66 88 1,596 
23. Total—Lines 20, 21, and 22......... 97,641 2,341 6,880 106,862 
24. Condensing Units % hp. or less..... 226 21 224 471 
25. Cabinets—No Systems........:..... 16 ies 16 32 
Index Value* of Total Dollar Sales..... 147.2 691.6 120.1 147.3 


*Based on weighted sales for 1934, 1935, and 1936. 


Continental Introduces 
2-Compartment Line 


(Concluded from Page 1, Column 4) 
fear of dehydration or transfer of 
odors. 

Two models of 6 and 7-cu. ft. 
storage capacity are in this line. 

Three models of 9.7, 12.4, and 14.5 
sq. ft. shelf areas make up the 
“frosted storage’ line. In_ these 
models, it is claimed, meats, poultry, 
game, or fish can be kept for indefi- 
nite periods in frozen form. 

All vegetables, except leafy ones, 
and berries in fresh, uncooked form 
also can be kept for long periods, it 
is said, and the same is true of 
pastry dough, ice cream, and fruit 
juices. 

Models in this year’s Continental 
line are priced as follows: 

SPECIAL SERIES 


BPG vit eihe vere vee seb neneke $114.50 
BITE reee cer ene ee se 135.50 
2 COCR CE EE are 155.50 
| PRE eee ee eee ee 174.50 
ij: eee eee Cee eee 178.50 
ad nee re eee eer ee 210.50 
BEEP 6.664 04S EEK EES 260.50 
DELUXE SERIES 
fC , SER eae ea ery tee ee $219.50 
oo) Seer er sie ree eee 249.50 
SUPER DELUXE SERIES 
| rere ee eee ere $279.50 
SESE CCR eae 329.50 
oc er ee ee ee eee 389.50 


The seven models in the regular 
Continental ‘“‘Humidayr” line range 
in capacity from 3 to 9.5 cu. ft., and 
in shelf area from 6.11 to 22 sq. ft. 
Ice cube capacity in the larger 
models is 133 cubes, or 14 lbs. 

All models have automatic interior 
electric light. Larger models have 
swinging shelf, and extra fast-freez- 
ing trays. 

Freon-12 is the refrigerant used 
in all models of the line. Compressor 
is of the reciprocating type. Six of 
the models are powered by a 1%-hp. 
motor, the other six by a motor of 


14-hp. capacity. 


Household Unit Sales 
In January Drop 
38% Below 1937 


DETROIT—World sales of house- 
hold electric refrigerators by manu- 
facturers to distributors totaled 
112,500 units during January of this 
year, a drop of about 38% compared 
with the all-time January high of 
181,800 units sold to distributing 
outlets during the same month last 
year, according to estimates made 
by AIR CONDITIONING & REFRIGERA- 
TION NEWS. 

Actual drop in shipments this 
January, as compared with the same 
month of 1937, was more than 69,000 
units. 

World shipments by 17 member 
manufacturers of National Electrical 
Manufacturers Association, as re- 
ported to Nema headquarters, totaled 
106,862 units during January, 4 
decrease of 65,896 units compared 
with January, 1937, shipments of 
172,758 units, reported by 15 mem- 
ber companies. The three additional 
companies reporting January sales 
this year are Edison General Electric 
Appliance Co., Inc., Johnson Motors 
Co., and Sparks-Withington Co. 

Shipments to distributors and deal- 
ers in the United States by Nema 
companies totaled 97,641 units this 
January, compared with 159,417 
during the same month a year ago. 

Of world shipments by Nema 
members during the month, 91,328 
units had exterior finish of lacquer, 
while 12,488 units were finished in 
porcelain. Cabinets of 5 and 6-cu. ft. 
capacity, in both porcelain and lac- 
quer models, led the shipment list 
for the month. 

Index value of total dollar sales 
during the month, based on weighted 
sales of 1934, 1935, and 1936, was 
147.2 for domestic shipments, 691.46 
for shipments to Canada, 120.1 for 
other foreign shipments, and 1475 
for total world shipments. 
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REFRIGERATION LINE 
“4 1S BUILDING GOOD-WILL FOR 


YEARS TO COME! 


It is just good business foresight to sell your customers a quality- 
built Copeland product. Whether you sell Copeland House- 
hold or Commercial Refrigeration, you are wisely building up 
a backlog of long-time customer satisfaction that will pay you 
dividends in continued patronage for many years. 


Write for Sales Plan 


aaachaa ata REFRIGERATION CORPORATION 
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Hotpoint Establishes 
Branches In 3 Cities 


cHICAGO—Announcement of the 
stablisnment of Hotpoint factory 
ranches at Chattanooga, Tenn., 
pailas, Tex., Syracuse, N. Y., and 
yinneapolis has been made by R. W. 
qurnbull, vice president and general 
gles manager of Edison General 
flectric Appliance Co., Inc. ; 
The branches will function as 
wholesale distributors of Hotpoint 
products, operating as independent 
Pee. Chestnutt will be in charge of 
the Chattanooga branch, D. H. Darn- 
old of the Dallas branch, L. E. Smith 
the Syracuse branch, and Fred T. 
peger, the Minneapolis branch. 

Adolp: Rebensberg will assume 
the responsibility of factory branch 
supervision, in addition to his other 
juties, Mr. Turnbull announced. 


10 Attend First 1938 
G-E Institute Sessions 


BLOOMFIELD, N. J.—The General 
plectric Air Conditioning Institute 
opened its season here recently with 
two sales engineering schools, each 
lasting for five days. First school 
was attended by 40 men representing 
9 distributors. Second was attended 
by 30 men representing 20 distribu- 
— meetings featured each 
school, permitting informal discus- 
sion among the groups attending. 
Each meeting was concluded with a 
sales symposium. 

The Institute’s facilities were used 
to display the complete line of G-E 
air conditioning products during a 
recent meeting of all G-E air condi- 
tioning distributors. 

Following this distributor meeting, 
service and installation schools will 
be conducted by the product division 
in the institute for men from dis- 
tributorships in the eastern, north- 
eastern, and parts of the east central 
districts. 


Refrigeration Exports 
leaped In Janvary 


WASHINGTON, D. C.—-Exports of 
refrigerating equipment during Janu- 
ary of this year totaled $138,520, 
compared with $48,147 during the 
same month of last year, according 
to a report by the machinery division 
of the U. S. Department of Com- 
merce. 

Exports of blowers and ventilating 
machinery during the month were 
valued at $78,650, against $35,779 
in the same month of 1937. 


loss Of $376,914 For 1937 
Reported By Crosley 


CINCINNATI — Crosley Radio 
Corp. has reported a net loss of 
$376,914 for the year 1937, after 
depreciation charges of $233,153 and 
flood and fire losses amounting to 
$343,314, 

In 1936, Crosley had a net profit 
of $1,237,056, equal to $2.27 a share. 

Net sales for 1937 were valued at 
$18,735,450, compared with $21,583,- 
213 for 1936, 


Electrolux Corp. In Canada 
Reports $2,775,498 Profit 


MONTREAL, Que., Canada—-Elec- 
trolux Corp. and subsidiary reports 
& net profit for the fiscal year ended 
Dec. 31, 1937, of $2,775,498, equal 
to $2.24 a share, after all charges, 
including federal income tax and 
allowance for surtax on undistributed 
Profits. This compares to $3,025,688, 
or $2.45 per share, for 1936. 
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n Models of Compressors 
-eight Models of High- 

from 4 H.P. to 15H. P.. 


Gains Shown By Appliance Stores During 1937 
Were Greater Than Average Retail Store Gains 


WASHINGTON, D. C.—Gain in 
retail sales of independent furniture 
and household appliance stores in 
25 states during 1937 was higher 
than the average gain shown by the 
more than 10,600 merchants who re- 
ported their year’s sales to the U. S. 
Department of Commerce. 


Dollar volume of furniture and 
household appliance stores increased 
5% last year over sales for 1936, 
while an average sales gain of 4% 
over 1936 was reported by all the 
merchants reporting in the survey. 


For the first three quarters of 
1937, the statistics reveal, there was 
every indication that dollar volume 
of sales would exceed that of 1936 
by a more substantial amount. Dur- 
ing the last quarter, however, sales 
fell off sharply, and in November 
and December decreases occurred 
that affected the totals for the year 
to a significant degree. 


GREATEST IN TWO SECTIONS 


Gains were recorded for all seven 
sections of the country represented. 
The east north central ( (Illinois, 
Indiana, Ohio, and Wisconsin) and 
south Atlantic (Georgia and South 
Carolina) sections, with an increase 


of 7% each, showed the greatest 
increases, while the Pacific coast 
(California, Oregon, Washington), 


with 2%, showed the least. 

Among individual states, however, 
a mixed trend was noted. 

Of the 25 states reporting total 
annual sales for 1937 as compared 
with the previous year, 12 showed 
increases of more than the 4% aver- 
age for the total; the gain in eight 
fell below the average, and five 
showed declines. 


THREE STATES LOWER 


Sales were relatively higher in 
Arizona than in the other states 
covered, with a gain of nearly 11%, 
and lower in Nebraska, Nevada, and 
Oregon, where sales through inde- 
pendent outlets dropped more than 
2% below the level of the previous 
year. 

According to reports received, all 
but one of the 23 kinds of business 
for which data are collected recorded 
increases for 1937 over 1936. Of the 
12 major groups shown, jewelry 
stores and lumber and _ building 
material dealers showed greater rela- 
tive increases than any of the other 
business groups, with gains of 10% 
and 9%, respectively. 


INCREASES BY GROUPS 


Hardware and household appliance 
stores, as noted previously, showed 
increases of 5%. Of the remaining 
groups, three showed gains of from 
6 to 8%; five were up from 4 to 
6%; while the one decrease recorded, 
1.6%, was for motor vehicle dealer 
sales. 

Among increases recorded by the 
various groups was 5.2%, for depart- 
ment stores, and 6.4%, for hardware 
stores. 


cally impossible, 
thereby elimi- 
nating the cause 
of decay. Non- 


Probably no 
other basic ma- 
terial on the face 
of the earth has 


proved its dur- settling — fibres 
ability toa retain resilience 
greater degree indefinitely. Effi- 


cient(.255 B.t.u. 
Peebles). Mois- 
ture-proof,odor- 
proof, vermin- 
proof. Ask for 
16-page Insula- 
tion Manual and 
free sample. 
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THE PACIFIC LUMBER COMPANY 
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Increases in retail sales volume 
for independent stores were recorded 
for all city-size population groups. 
With the exception of the 25,000 to 
50,000 and the 5,000 to 10,000 groups, 
the gains deviated only slightly from 
the average of 4% shown for all. 


MEDIUM CITIES BEST 


Cities with populations of 25,000 to 
50,000 in the states covered showed 
the greatest improvement in 1937 
sales, with an increase of 6% over 
1936. Of the cities in this group for 
which representative data are avail- 


able, Corpus Christi, Tex., with a 
gain of about 28%, showed the 
greatest increase; while other 


changes ranged down to the 24% 
decline shown by Santa Monica, 
Calif. 

Second greatest improvement was 
shown by cities with populations of 
50,000 to 100,000, whose sales were 
up 446% over 1936. Greatest in- 
crease for cities in this group was 
shown by Kenosha, Wis., where sales 
were up 33%. 


BY POPULATION GROUPS 


Cities with populations of 10,000 
and over, and 10,000 to 25,000, 
showed increases of about 4%, fol- 
lowed by the 2,500 to 5,000 group 
with an increase of slightly more 
than 3%. Smallest gain, 2.5%, was 
shown by cities with population be- 
tween 5,000 and 10,000. Areas of 
less than 2,500 population showed 
an improvement of 4.3% over 1936, 
the survey showed. 


Servel Official Hits NLRB Ruling As Being 
Out Of Line With Spirit Of Labor Relations Act 


EVANSVILLE, Ind.—Officials of 
Servel, Inc. are preparing to file ex- 
ceptions to an adverse recommenda- 
tion issued last week by Examiner 
James C. Batten of the National 
Labor Relations Board, in which the 
company is asked to reinstate 18 
workers allegedly discharged for 
union activity. 

In the absence of Louis Ruthen- 
burg, president of Servel, William E. 
Baker, vice president in charge of 
production, expressed ‘‘disappoint- 
ment” at the examiner’s recommen- 
dations, and indicated that exceptions 
will be filed. 

“I wish to publicly emphasize the 
fact that the labor relationships of 
Servel, Inc., have been administered 
so as to avoid strife and to prevent 
any interruption in the production 
and shipment of its products, which 
in my opinion is the declared pur- 
pose of the National Labor Relations 
Act,” said Mr. Baker. 


‘MAJORITY SATISFIED’ 


“The evidence, to my mind, defi- 
nitely indicated that an overwhelming 
majority of employes of the com- 
pany had a friendly and cooperative 
attitude toward management and 
were satisfied with the representa- 
tion of the Servel Workers Council. 

“It is a fact,” he continued, “and 
I feel the evidence that was sub- 
mitted so demonstrated, that the 
Servel Workers Council bargained 
effectively and obtained satisfactory 
results for its members and _ that 


the council was not fostered, con- 


trolled or dominated by the manage- 
ment, nor was it, in the discharge of 
its duties, in any way interfered with 
by management.” 


The United Electrical, Radio & 
Machine Workers Union, C.I.O. affili- 
ate that brought the charges before 
the NLRB last November, asked re- 
instatement of 31 workers, but dur- 
ing hearings the individual . com- 
plaints were reduced to 21. Examiner 
Batten ruled against three of the 21. 


‘CEASE AND DESIST’ 


The Servel company was asked to 
“cease and desist,” in the examiner’s 
report, from interfering with, re- 
straining, or coercing its employes 
in the rights of self-organization, to 
form, join or assist labor organiza- 
tion, to bargain collectively through 
representatives of their own choos- 
ing and to engage in concerted activi- 
ties in collective bargaining or other ~ 
mutual aid or protection; from in 
any manner interfering with the ad- 
ministration of the Servel Workers 
Council or with the formation or ad- 
ministration of any other labor or- 
ganization of its employes, and from 
contributing financial or other sup- 
port to the Servel Workers Council 
or any other labor organization of 
its employes; and from discouraging 
membership in the United Electrical 
Radio & Machine Workers, Local 
1002, or any labor organization of 
its employes, by discriminating 
against its employes in regard to 
hire and tenure of employment. 


1. THE AIR CONDITIONER 


BOTH MUST BE GOOD 


2. THE MOTOR 


A good team of huskies and an expert “‘musher’’—that’s the only 
combination that can set the pace in the thrilling dog sled derby. 
In the household appliance field the competition is just as keen. 
Here it is the combination of a good appliance and a well-designed, 
well-built motor that sets the pace in sales and satisfaction. Leading 
manufacturers—confident in the quality of their product—have 
specified Delco motors for refrigerators, washers, ironers, oil 
burners, stokers and air conditioners. 
smooth, silent, reliable performance of Delco motors is a vital 
factor in making sales. Delco Products Division, General Motors 
Corporation, Dayton, Ohio. 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 16, 1938 


ATLANTA—A survey by the home 
service department of , Georgia 
Power Co. shows that having sales- 
men talking about planned kitchens 
and planning them for customers has 
resulted in substantial sales of re- 
frigerators, ranges, water heaters, 
and dishwashers. 

The survey shows that 536 major 
electric appliances were sold to the 
525 families in Georgia to whom 
kitchen plans were presented by all 
cooperating agencies last year. This 
means, on the average, a kitchen 
plan presentation results in the sale 
of a major appliance. 

“The verdict is the same by every 
appliance salesman who has learned 
and thoroughly told the story of the 
time, labor, and money-saving ad- 
vantages of the planned kitchen: ‘It’s 
my best selling tool, especially where 
the customer has one or two major 
appliances and hesitates to buy the 
third, or fourth’,” the company says. 

Company figures give an interest- 
ing view of kitchen-planning activi- 
ties. A total of 195 kitchen plans, 
prepared under the supervision of 
Chief Planner Guy Lynes, were pre- 
sented to company customers. A 
check of 159 of these customers re- 
vealed that they purchased a total 
of 226 major appliances. That aver- 
ages one and one-half appliances per 
kitchen plan. 

Seventeen of the 26 customers in 
the Athens division for whom kitchen 
plans were prepared purchased 25 
appliances; 29 of the 34 Atlanta 
division customers bought 52 appli- 


Profitable Sales Deas 


Georgia Salesmen Find Talks On Electric 
Kitchens Increase Individual Unit Sales 


ances; 20 of the 22 Augusta division 
customers were sold 31 appliances; 
46 of the 52 Columbus division cus- 
tomers purchased 64 new appliances; 
21 of the 28 Macon division custom- 
ers purchased 29 appliances; and 26 
of the 33 Rome division customers 
were sold 25 appliances. 

Here’s a typical report on one of 
the customers for whom a kitchen 
plan was prepared, and who was 
checked for sales results: 

“Mrs. A. called at the office and 
said, ‘We are having our home re- 
modeled, and I would like to have my 
kitchen arranged as conveniently as 
the kitchen coach.’ It was too late 
to send the measurements to Atlanta 
for plans to be drawn, as the con- 
tractor was ready to begin work on 
the kitchen. The supervisor, home 
economist, and salesman roughly 
sketched off a plan of how the kitchen 
should be arranged, and the district 
engineer drew the plan to scale. 


“The contractor followed the plan, 
presented by company employes. The 
customer was delighted with her 
kitchen, for which she bought a new 
range and water heater.” 

Elimination of costly competition 
is reported in another case: 

“Mrs. X had planned to buy an 
old-style range and to use her old 
refrigerator. I talked with her about 
the advantages of electric cookery, 
reported the prospect to the sales- 
man, and had a kitchen plan made 
for her. All of these things resulted 


in her buying an electric range, and 


in having her kitchen arranged ac- 
cording to the presented plan.” 

In another case, a company sales- 
man called on a prospect for a 
water heater, and told her the prod- 
uct story. He sold the water heater. 
He was followed by a dealer sales- 
man, who, finding that the customer 
already had purchased a heater, told 
her the full kitchen-planning story, 
and sold her an electric range to re- 
place an old range of another kind. 


Another company salesman called 
on a range prospect, told the product 
story, and closed the sale—for the 
range. Shortly, a dealer salesman 
came along and sold the customer a 
dishwasher by telling her the full 
kitchen-planning story. 


Door-Knob Cards Open 
Way For Future 
Calls At Home 


TOPEKA, Kan.—To get into a 
selling conversation with their pros- 
pects on follow-up calls after distri- 
bution of door-knob literature, sales- 
men of the appliance department of 
Karlan Furniture Store here use the 
statement, “I left you literature on 
the such-and-such appliance yester- 
day. Have you any questions about 
this machine?” 

No one has yet denied receiving 
the literature, the salesmen report, 
although some admit not having read 
it. In the latter event, the salesman 
has a good opening to re-introduce 
the appliance. 

Karlan salesmen prefer the state- 
ment to a lame question such as 
“Did you get my literature?” be- 
cause a question of this type admits 
the assumption that the folder might 
have blown away, or been carried 
off by children. 

Such an admission is tantamount 
to an invitation for the prospect to 
bark an emphatic “No!” and _ shut 
the door. 


THIS, Mr. Dealer, is why” 


ou get EXTRA SALABILITY 


in the refrigerator insulated with Dry-Zero 


Beware of refrigerator insulations 
that break down from moisture, rot, 
and fungus growths; or develop 
smells; or degenerate into a wet, 
pulpy mass! 


Remember, insulation is placed 
in the refrigerator walls (entirely 
hidden from view) in order to pro- 
tect the food from the heat of sum- 
mer, stove, oven, and radiator. 

If the insulation wilts and be- 
comes a soggy mass or merely ab. 
sorbs moisture, then it no longer 


. 


gives adequate protection to the 
food compartment. In such case, 
the refrigerator simply DIES IN- 
SIDE ITS WALLS and will not give 
good service. 


YOU CAN SELL LIFETIME SERVICE 


It has been demonstrated that one 
insulation lasts for the full life of 


yourself. While you want extra 
sales, he wants lifetime service and 
economy. 

You can guarantee lifetime serv- 
ice with Dry-Zero. Careful labora- 
tory tests over many years’ time : 
have proved that it resists the ene- 
mies of insulation. Experience is 
shows that it lasts for the full life- 
time not only of household refrig- 
erators but railroad refrigerator : 
cars and refrigerated motor trucks. 

Take full advantage of this 


that NEVER DIES. 


. ae i rie 


EXTRA SALABILITY in your Dry- 
Zero equipped refrigerators. Add 
this unusually vital sales point to 
your selling story. When you sell 
your prospect a Dry-Zero insulated 
refrigerator, you sell him the best 2 
that money can buy—an insulation 


Ye 
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INSULATION. 
- The Mest Efficient: 
37 Commercial Insulant Known — 
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Sales Increase Despite ‘Recession’ 


As Dealer Starts Cold Canvass 


(Concluded from Page 1, Column 5) 
of-date model. An old lady came in 
here not long ago and said she was 
shopping for a refrigerator. I real- 
ized that she must have called on 
some other dealers and probably 
would call on more after she left my 
store, and I knew that these other 
dealers would be offering her ‘bar- 
gains.’ 

“She never had owned a refrigera- 
tor, and now that she had enough 
money she wanted to buy one. I 
started talking about the 1938 Kel- 
vinator, about pride of ownership, 
describing how a new Kelvinator 
would look in her kitchen, and, for 
contrast, pointed out that she would 
never really be satisfied with a re- 
frigerator that wasn’t brand new. 

“Saying she wanted to look around 
some more, she went out. A few days 
later, she came back and said that 
she had decided to buy a new 1938 
refrigerator, and told me that the 
other dealers had been offering her 
1937 models at reduced prices. 


LARGE DOWN PAYMENT 


“She picked out a PK6 model, 
priced at $236.95. We sat down to 
make out the contract, and I asked 
her if she could make a down pay- 
ment of $73, which would include 
sales tax and other incidental ex- 
penses. 

“She said that would be all right, 
and I went ahead with the contract. 
A few moments later she interrupted 
me and asked if she could make the 
down payment $100 instead. 

“Now there’s an example which 
shows how most dealers right now 
are taking it for granted that people 
are looking for bargains and don’t 
want to spend much. If they’d forget 
this bargain business and sell new 
merchandise they’d go better. 


25% MORE MONEY 


“Do you know that people have 
25% more money in the banks now 
than they had last year? There’s 
money to buy refrigerators, and 
we’re going after it. 

“About 60% of the public are 
prospects for’ refrigerators. We 
realize that conditions generally are 
not so good, and that 40% of the 
people haven’t the money for ap- 
pliances. But we just don’t bother 
those 40%. 

“If a housewife tells one of our 
salesmen that her husband has been 


laid off or is on short time, he ex. 
presses his sympathy, says that he 
won’t bother her right now, but will 
call back later in the year. 

“We're concentrating on the 6 
who have money to buy, and We're 
going after them before they haye a 
chance to make up their minds about 
what kind of a refrigerator they 
want. 

“Our men call on them, introduce 
Kelvinator to them, get them down 
to the store, where we have nothing 
but Kelvinators, and before they 
know it they’ve made up their mings 
to buy one.” 


PROMOTION SYSTEM 


The Shaw sales staff, whose mem- 
bers all are graduates of the Kelvin. 
ator factory sales training schools, 
has as an inspiration a system of 
promotion which Mr. Shaw believes 
to be directly responsible for loyalty 
and enthusiasm. 

All men who join the dealership be. 
gin as ordinary salesmen. If they 
show good results, both as to sales 
and personal character, they are 
promoted by Mr. Shaw to the posi- 
tion of supervisor. 

Each supervisor has charge of five 
salesmen, and the supervisors are in 
turn responsible to Mr. Shaw. If the 
salesmen have any problems or 
ideas, they talk them over with their 
supervisors. The latter then discuss 
the matters with Mr. Shaw. 

However, all the men in the deal- 
ership get together every morning 
for a brief meeting, usually lasting a 
half hour, at which they discuss their 
previous day’s efforts and their as- 
signments for the current day. 


USES MEETING ROOM 


Mr. Shaw leases a meeting room 
in the basement of the next-door 
theater for monthly general sales 
meetings. This room, which has a 
capacity of about 200 persons, is 
equipped with a stage, thus making 
it possible for demonstrations of 
new products, sales ideas, and other 
pertinent matters to be given. 

In addition to cold canvassing, Mr. 
Shaw uses as means of promotion 
classified advertisements in the met- 
ropolitian newspapers, display ad- 
vertisements in a __ neighborhood 
newspaper, and a trailer. 

These three advertising media are 
not counted on too much, though, 
Mr. Shaw says—the greatest effort is 
put into cold canvassing. 


New Sales Book Designed 
To ‘Sell’ Selling 


CHICAGO — Varying the prize- 
catalog formula which it has utilized 
for some time, Belnap & Thompson, 
Inc., sales promotion agency, has 
included editorials, feature articles, 
and colored cartoons, as well as 
pictures and descriptions of prizes, 
in its 1938 Push Book, which it calls 
the “successor to prize books.” 

“For the first time,” announces 
Douglas E. Thompson, vice president 
of the agency, “these added features 
have been included in a merchandise 
prize book. We believe that it is 
just as important to ‘sell selling’ as 
it is to build up an attractive prize 
offer. Through the use of sales 


psychology in the development of 
this book we hope to stimulate sales- 
men to take a greater interest in the 
contest which his company is spon- 
soring and to do a better job in 
promoting the items his company 
wants to ‘push.’ That’s why we call 
the new catalog a ‘Push Book.’” 


Advantages claimed for the new- 
style prize catalog are that it will: 
get salesmen to set their own quotas; 
get clerks and salesmen to push cer- 
tain items; implant, through the new 
features which it contains, definite 
selling ideas in the minds of sales- 
men; build goodwill between the 
salesman and the organization for 
which he works; increase the sales- 
man’s effectiveness; and will interest 
the salesman’s family, as well 4s 
himself, in his work. 


SMALL STA 
SPRINGS—VARIOUS TYPES 


ing problems. 


It will pay you to inquire. 


M. DO. HUBBARD. Pres 


* y Ps. 
ff . 


PINGS—WIRE FORMS 
WASHERS — PLAIN, SPRING, SPECIAL 
have solved countless design and manufactur- f .” 

Let us know what yours is. ; wet 
Design consultant services at your disposal. he SF ig 


- . s. @ | “ 
M.D.Hubbard Spring 


633 CENTRAL AVE., PONTIAC, MICH. 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 16, 1938 


Frigidaire Announces 
Styled Bottled Coolers 
With New Conveniences 


DAYTON, Ohio—Four new bever- 
age cooler models have been added 
to the 1938 line of commercial 
refrigeration equipment manufactured 
by Frigidaire division, General Mo- 
tors Corp., announces Roy E. Smith- 
gon, manager of the commercial 
sales division. 

The new coolers, available in four 
models, have been designed so as to 
cut cooling costs, provide speedier 
service, and assure uniform bever- 
ages, at proper temperatures. 


Largest of the models has a ca- 
pacity for 300 six-ounce or 250 12- 
ounce bottles. The cabinet, which is 
all-stecl of shell-type construction, 
nas reinforced and welded angle-iron 
construction beneath the storage com- 
partment, which provides greater 
strength and longer life. 

Of streamlined design, it is finished 
in durable baked maroon wrinkle 
and baked black enamel, and has 
stainless metal trim. 

Four section, easy action, sliding 
lids fit flush with the top of the cabi- 
net, and incorporate self-seating fea- 
tures to give positive closing. The 
lids may be removed easily for 
service during rush-hour periods. 
Each lid is equipped with sure-grip 
chromium-plated handles to facilitate 
easy opening. 

Inner storage compartment is con- 
structed of special pre-galvanized 
steel with lock seam joints to pre- 
vent rust and leaks. Three removable 
dividers in the storage compartment 
provide a means of ready identifica- 
tion for bottled goods. A four-section 
removable wire rack supports the 
bottles about % inch above the 
bottom of the storage compartment. 

Cabinet is insulated with special 
Frigidaire insulation 3 inches thick 
on the bottom and 2 inches thick on 
each side, and is completely sealed 
with asphalt to prevent infiltration 
of moisture. 

Temperature of the cabinet is 
governed by the Frigidaire “cold 
control,” which enables the user to 
regulate the temperature as desired. 
This switch is conveniently located 
near the front of the machine com- 
partment. A thermal safety cut-out 
is an integral part of this assembly, 
preventing motor overload. 

Two of the three smaller models 
are finished in white and green and 
two-tone green, respectively, and 
have stainless metal trim. Each has 
a capacity of 154 six-ounce or 128 
12-ounce bottles. 

Interior construction is similar to 
that of the larger model, with each 
of the smaller models being approxi- 
mately one-half the size of the larger 
one. 


Stylish Appearance 


New Frigidaire beverage cooler, 
finished in two-tone green or 
white and green enamel with 
stainless metal trim, has capacity 
for cooling 154 six-ounce or 128 
12-ounce bottles. Cabinets are 
low for under-counter installation. 


Bennett Heads Sales of 
G-E Units In Cleveland 


CLEVELAND—R. W. Bennett has 
been appointed commercial refrigera- 
tion manager for General Electric 
Supply Corp. here, succeeding Charles 
M. Rowland, who recently was ap- 
pointed sales manager of the G-E 
commercial refrigeration section. 

Mr. Bennett first entered the air- 
conditioning and refrigeration field 
in 1934, and since that time has been 
with Electrical Housekeeping, Inc., 
former local G-E distributor, Cleve- 
land Air Conditioning Corp., which 
he joined in 1936 when it took over 
G-E air-conditioning sales in this 
territory, and G-E Supply Corp. 


2,800 Stores Now Sell 
Birdseye Frosted Foods 


NEW YORK CITY—Distribution 
of Birdseye frosted foods made a 
gain of 79% in 1937, directors of 
General Foods Corp. report in their 
annual statement to _ stockholders, 
released last week. 


“New retailing areas were estab- 
lished around Washington, Buffalo, 
Cleveland, and Baltimore,” the re- 
port states. “Further outlets were 
opened in major cities in the east, 
as well as in Pittsburgh and Chicago. 


“In order to take full advantage 
of the growing demand for Birds- 
eye Foods, reflected by the continu- 
ous increase in sales volume, ar- 
rangements have been made for 
capital investment in new facilities 
for meat packing in Indianapolis, 
poultry packing in Omaha, straw- 
berry packing in Louisiana, shrimp 
packing in Florida, and in expansion 
of retail outlets.” 
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Dent Co. Moves and 
Names New Officers 


BAY CITY, Mich.—The George F. 
Dent Co., Kelvinator distributor in 
northeastern Michigan, has moved to 
larger quarters at 408 Center St. 
here. 

Complete displays of household 
refrigeration, commercial refrigera- 
tion, automatic heating, and air-con- 
ditioning products are maintained at 
the new location. The entire base- 
ment of the building is devoted to 
the service department. 

James I. Bickley, formerly associ- 
ated with the Kelvinator factory at 
Detroit, has been placed in charge 
of heating and air-conditioning engi- 
neering for the company. 

The service department will be 
managed by Ray Hummon, who has 
returned from the west coast to ac- 
cept the position of service man- 
ager. 

Herbert Stevenson, who has been 
associated with Mr. Dent for several 
years, has been appointed manager 
of the commercial refrigeration de- 
partment. 


Frigidaire Commercial 
Plan Announced 


DAYTON, Ohio—An extensive ad- 
vertising campaign to promote the 
marketing of Frigidaire commercial 
refrigerating equipment is_ being 
launched this week by the commer- 
cial sales division of Frigidaire 
division, General Motors Sales Corp., 
reports Thomas W. Markham, com- 
mercial advertising and promotion 
manager. 

The new advertising campaign will 
feature the diversified application of 
Frigidaire equipment and will stress 
the ability of Frigidaire commercial 
dealers and distributors to handle 
any size refrigeration installation 
from the smallest package unit to 
large installations requiring engi- 
neering plans and many tons of 
capacity. 

Magazine schedule includes: Na- 
tion’s Business, Business Week, 
News Week, Saturday Evening Post, 
Time, Chain Store Age, Meat Mer- 
chandising, Progressive Grocer, Na- 
tional Provisioner, Food Industries, 
Dairymen’s League News, Hoard’s 
Dairyman, Ice Cream Field, Ice 
Cream Review, Ice Cream Trade 
Journal, Western Confectioner and 
Ice Cream News, Confectionery and 
Ice Cream World. 

Copy is being placed through Lord 
and Thomas, Chicago, with C. F. 
Moss, Dayton, account executive on 
Frigidaire commercial, supervising. 

Frigidaire’s commercial sales ac- 
tivities are carried on through the 
regular Frigidaire company-owned 
and distributor-owned headquarters 
in 51 cities, at each of which engi- 
neering supervisors are stationed. 
Retail marketing is through more 
than 2,000 dealers in the 48 states. 


Carrier Introduces Malt 
Freezer, Bottle Cooler 


SYRACUSE, N. Y.—A bottled bev- 
erage cooler and a “self-contained” 
automatic soft ice cream and frosted 
malted freezer have just been placed 
on the market by Carrier Corp., an- 
nounces L. B. Boulware, Carrier vice 
president and general manager. 

Two sizes of bottled beverage 
coolers of the water-bath, floating- 
ice type now are manufactured by 
Carrier, Mr. Boulware said, in line 
with the company’s policy to provide 
a complete line of package refriger- 
ation units. The units have capaci- 
ties of 180 and 240 12-ounce bottles, 
standing upright. 

The self-contained automatic freezer 
for ice cream, frosted malteds, and 
frozen custards is completely ready 
to plug in without installation work, 
he said. The cabinet is 31 inches deep, 
26 inches wide, and 30% inches high. 
Height to the top of the freezer is 
48% inches. Carrier refrigerating 
unit includes a condensing unit and 
controls which permit a _ 1-gallon 
batch to be drawn off every 10 
minutes. 


A.S.R.E. To Hear Tucker 


PHILADELPHIA —L. A. Tucker, 
service manager of J. J. Pocock, Inc., 
will talk on commercial refrigeration 
at the April meeting of the Phila- 
delphia section of the A.S.R.E. 


FOR COMMERCIAL REFRIGERATION 


— are made in six popular sizes, 14 to 2 horsepower, 
for either Freon-12 or Methyl Chloride refrigerants. 
Three optional speeds for low temperature, standard 
temperature, or high temperature applications. 


OUTSTANDING FEATURES 


e@ Large capacity, slow speed e Oversize continuous fin, con- 


compressors tinuous tube condensers 

e Crankshaft driven compres- e@ Large capacity dual valve 
sors receivers 

e Three-ring pistons — two e Fusible plug equipped re- 
compression, one oil ring ceivers 


e Compressor valves in remov-  e Built-in convenient motor ad- 
able valve plate justment 


e Bulls-eye sight oil gauge in e@ V-cog overbelted drive 


crankcase e Completely assembled and 
@ Thermal overload protection wired ready for installation 


There are,six compressor bodies and twenty-eight complete high- 
sides in the’ Par line, in a range of sizes from '4 to 20 horsepower. 


Write TODAY FOR 
THIS FREE CATALOG! 


MODERN EQUIPMENT CORP., DEFIANCE, OHIO 
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SEE THE PAR UNITS NOW ON DIS- 
PLAY AT YOUR NEAREST JOBBER 


Atlanta, Georgia Houston, Texas Portland, Oregon 
ee See D. C. Lingo Co. Refrigerative Supply Co. 

Supplies, Inc, Indianapolis, Indiana Rochester, New York 
Baltimore, land | ae angsenkamp, Inc. Melchior, ” Armstrong, 
Melchior, Armstrong, Jacksonville, Plorida Dessau Co. 

Dessau Co. The Jamita Co. Rockford, Illinois 
Birmingham, Alabama Kansas City, Missouri Gustave A. Larson Co. 
Refrigeration Supplies Forslund Pump & Sacramento, California 

Distributor Machinery Co. Hinshaw Supply Co. 
Boston, Massachusetts Long Beach, California Sa: i rnia 
Melchior, Armstrong, Refrigeration Supply California” Wager 

Dessau Co. Distributors Co. 

Brooklyn, New York Los Angeles, California hing 
Melchior, Armstrong, Refrigeration Parts Exc. oe Bipely Co. 

Dessau Co. Refrigeration Supply Dis. Shr 5. Rentelen ‘ 
Buffalo, New York Louisville, Kentucky Interstate ‘Electric Co 
Root, Neal & Co. S. W. H. Supply Co. Stone Cler, 2 ~ ” 
Charleston, W. he ee Madison, Wisconsin ome yy SOW 
Air Conditioning Re- Gustave A. Larson Co. Refrigeration Supply Co. 

frigeration Sup., Inc. Memphis, Tennessee South Bend, Indiana 
Chicago, Mlinois United Refrigeration F. H. Langsenkamp, Inc. 
H. W. Blythe Co. Supply Co. Spokane, Washington 

Ditlevson & Evans 


Miami, Florida 

Berner-Pease, Inc. Springfield, Dlinois 
Milwaukee, Wisconsin Springfield Refrigeration 
Refrig’ation Specialty Co. Supply Co. 
Minneapolis, Minnesota St. Louis, Missouri 
Refrigeration & Indus- The Spangler Co. 


Cincinnati, Ohio 
Merkel Brothers 
Cleveland, Ohio 
Debes & Co. 
Columbus, Ohio 
Hughes-Peters Co. 
Dallas. xas trial Supply Co. 


Te Tampa, Florida 
The Electromotive Corp. Montgomery, Alabama 


Bowen Refrigeration 


Davenport, Iowa Teague Hardware Co. Supplies Co. 
Republic Electric Co. Newark, New Jersey Toled», Ohio 

Dayto: Ohio Melchior, Armstrong, Baumgardner Distribut- 
Allied Refrigeration Dessau Co. ing Co. 


Parts Co. New Orleans, Louisiana Tulsa, Oklahoma 
Denver, Colorado The Spangler Co. _Machine Tool & 
Refrigeration Service Co. Newport News, Virginia Supply Co. 
Detroit, Michigan Noland Company Washington, D. C. 
W. C. DuComb Co., Inc. wew york City, w. ¥. Melchior, Armstrong, 
Des Moines, Iowa Melchior, Armstrong, Dessau Co. 
Dennis Refrigeration Dessau Co. Waterloo, Iowa 

Supply Co. Oklahoma City, Oklahoma Winterbottom Supply Co. 
Ft. Wo Texas Mideke Supply Co. Wichita Palls, Texas 
McKinley Refrigeration United Electric Serv. Co. 


Omaha, Nebraska 
Supply Interstate Machinery & Toronto, Canada (Ont.) 


Greensboro, N. Carolina Supply Co. Railway & Engineering 

Home Appliance Serv. Co. Philadelphia, Pa. Specialties, Ltd. 

Harris , Pennsylvania Melchior, Armstrong, Montreal, Quebec, Canada 

Melchior, Armstrong, Dessau Co. Railway & Engineering 
Dessau Co. Pittsburgh, Pa. Specialties, Ltd. 

Hartford, Connecticut William Orr Company Winnipeg, Man., Canada 

Melchior, Armstrong, & Engineering 


Phoenix, Arizona Railway 
Refrigeration Supply Dis. Specialties, Ltd. 


Dessau Co. 


MODERN EQUIPMENT CORPORATION 


DEFIANCE * OHIO+U*+Se A 
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| Specialty Gelling Methods 


Beauty Hints & Appliance Promotion Found 
Smart Mixture By Ohio Edison Co. 


AKRON, Ohio—Many types of 
advertising have been employed in 
the merchandising of household elec- 
trical appliances, but it remained for 
G. A. Webner, advertising manager 
of the Ohio Edison Co., to enlist the 
most potent appeal as far as women 
are concerned--the “charm and 
beauty” approach. 

Result of Mr. Webber’s efforts, an 
attractive booklet titled ‘Hints for 
Health, Beauty, and Charm” and 
sprinkled with just the right amount 
of advertising, and suggestions for 
greater use of electrical servants, 
already has found its way into more 
than 5,000 of the utility customers’ 
homes. 

Edited in ,the time-honored “al- 
manac” formula, the booklet con- 
tains useful information covering a 
multitude of subjects dear to femin- 
ine hearts. 

A glance through the table of con- 
tents reveals an assortment of entir- 
ing topics. “Attractive Arms,” “Beau- 
ty is Every Woman’s Right,” “Care 
of the Scalp,” “Exercise,” ‘Eye 
Shadow Chart,” ‘Feet,’ ‘Flowers,” 
“Lipstick,” ‘Your Mouth,” “Sugges- 
tions to Aid You With Your Reduc- 
ing Diet,” and finally, “Would You 
Like to Learn How to Acquire New 
Loveliness ?” 

Of course any woman is interested 
in acquiring loveliness. According to 


the astute Mr. Webber, she can do 


it with the aid of “Reddy Kilowatt, 
Your Cheap Electrical Servant.” 


Scattered through the booklet are 
small advertisements featuring the 
tiny and familiar character, “Reddy 
Kilowatt,” who gives brisk advice on 
the use of electricity in heating 
water, better lighting, dish-washing, 
electric cooking, refrigeration, and 
vacuum cleaning. 

All advertisements in the booklet 
are slanted toward ‘Health, Beauty, 
and Charm,” as evidenced by the 
admonition: “Poise and Charm are 
essential in a good hostess. Let 
‘Reddy Kilowatt’ do those tiring 
tasks, and you will be better able to 
entertain your guests.” 

On the job 24 hours a day, “Reddy 
Kilowatt” is able to lift burdensome 
household tasks from the shoulders 
of housewives, giving them more 
time to study Mr. Webber’s ‘“Make- 
Up Chart,” ‘Combined Exercises,” 
and “Vitamin Chart,” the booklet 
points out. Careful adherence to the 
suggestions set forth, the booklet in- 
fers, will do much to pave the way 
to feminine loveliness. 

Suggestions made by Mr. Webber 
concerning reducing and _ gaining 
weight have been handled carefully, 
so as not to incur the disapproval of 
even the most conservative physician. 
An advertisement headed ‘Doctors 
Can’t Cure Scrub-itis’” advises the 
careworn housewife to let electricity 


wash her clothes and take care of 
the other household drudgery. 

Attention was obtained for the pro- 
motion program by a daily radio 
program entitled “Ruth and Reddy,” 
featuring Reddy Kilowatt in a dis- 
cussion of chapters from Mr. Web- 
ber’s booklet with a young house- 
wife. 

Success of the campaign among 
dealers of household appliances, as 
well as for the utility company, has 
induced divisions of the Ohio Edison 
Co. outside Akron to introduce the 
campaign, with similar acceptance 
among their customers. 


‘Buck Books’ Given Out 
By Grocery Stores 
Prove Sales Booster 


LUFKIN, Tex.—The Home Appli- 
ance Co., Norge dealer here, recently 
staged a promotion in cooperation 
with local grocers which resulted in 
the sale of several electric refrigera- 
tors. 

The dealership issued to cooperat- 
ing grocers a number of “Buck 
Books,” one of which was to be given 
out with the purchase of $7.50 worth 
of groceries. : 

Each additional $7.50 purchase 
entitied the buyer to a credit of “one 
buck” in the book, and when five 
“bucks” (dollars) had been accumu- 
lated, the book could be turned in 
as down payment on a new refriger- 
ator. 

A requirement of the promotion 
was that the “buck books” be turned 
in within two weeks of the cam- 
paign’s close. Since only $37.50 in 
grocery purchases was required to 
qualify the buyer for the down pay- 
ment, an amount spent every month 
for food by the average tamily, sev- 
eral sales resulted, tne dealer re- 
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THE REFRIGERATION LIBRARY 


REFRIGERATION AND 
AIR CONDITIONING 


Jett) 

OIRECTORY 

BUYER’S GUIDE 
Classified Listings of Manufacturers of 
Ref ion & Air-Conditioning Products 


Section 1 — Air-Conditioning Systems and Equipment 
Section 2 — Commercial Refrigeration and Equipment 
Section 3 — Household Refrigeration and Equipment 
Section 4 — Parts, Materials, Supplies & Accessories 
Section 5 — Jobbers, Schools, Foreign Mlgs, Ete. 
Section 6 — Index of Names including Street Addresses 
Section 7 — Alphabetic Index of Classified Products 


BUSINESS NEWS PUBLISHING CO. 
Publishers of AIR CONDITIONING | 
and REFRIGERATION NEWS 


_ DIRECTORY | 
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AIR 


conditioning 


The new 1938 Directory No. 


of household refrigeration and 


ment; (4) manufacturers of 


Two separate sections include: 


cluding street addresses, and 
alphabetic cross 


products. 


Note: There is no geographic 


designed especially for the buyer of 
refrigeration and air-conditioning prod- 
ucts. It is a classified products directory. 
Under each product classification, the 
names of all manufacturers offering that 
product for sale in the national market 
are listed. Under many classifications 
there is also an explanatory note de- 
scribing the exact range of equipment 
covered by the classification. In the five 
sections of this 252-page book are in- 
cluded: (1) manufacturers of air-condi- 
tioning systems and equipment; (2) 
manufacturers of commercial refrigera- 
tion and equipment; (3) manufacturers 


materials, supplies, and accessories; (5) 
jobbers, schools, foreign manufacturers. 


index of manufacturers by names, in- 
(7) an 
index of classified 


or trade name register in Directory No. 
D-1. This information will be published 
later in Directories No. D-2 and D-3. 


BUSINESS NEWS PUBLISHING CO. 
5229 Cass Avenue 
PUBLISHERS OF AIR CONDITIONING & REFRIGERATION NEWS 


D-1 is 


of order for books.) 
equip- 


parts, 


(6) an 


section 


1938 


REFRIGERATION AND 
CONDITIONING 


DIRECTORY 


A completely new 252-page book, classifying 
all manufacturers of refrigeration and air- 
equipment by products. 
Directory, compiled by the editors after months 
of personal contact and correspondence, is 
thoroughly up-to-date and dependable. 
all manufacturers of complete systems, also 
manufacturers of parts, materials, 
accessories, and tools. This Directory will be of 
immense value as a buying guide to anyone 
engaged in purchasing refrigeration and air- 
conditioning products and it is available now 
at a new low price of $1.00 per copy. 


(For countries outside of U. S., Canada, and Pan- 
American Postal Union add 50 cents to total amount 


The first time you use the 1938 Directory to obtain 
source-of-supply information, you will probably save the 
entire cost of this book. You will save the time and 
effort you would otherwise spend in searching through 
files, writing, or phoning to find the name and address 
of the manufacturer you want to reach. You may save 
the expense of sending your inquiry or order to the 
wrong concern, and you will have at your fingertips the 
names of all manufacturers of the products you want. 
Invest a dollar now in a 1938 Directory. It will be good 
insurance against wasted effort and possible loss of 
business this year. See order form on back cover. 


Detroit, Michigan 


This 


It lists 


supplies, 


5 Centrally-Located Model Kitchens 
Prove Useful To Detroit Dealers 


This is the Detroit Edison Co.’s Kelvinator kitchen compactly arranged 
for the housewife’s convenience, with refrigerator and sink on one side, 
range and work surface on the other. 


DETROIT — Five modern all-elec- 
tric kitchens serving as promotional 
displays for the use of electrical 
appliance dealers, architects, and 
builders are being exhibited in the 
Farmer Street store of the Detroit 
Edison Co. Since their installation 
last November, the planned kitchens 
have become highly popular as show- 
rooms, said T. F. Gessner, of the 
utility company’s advertising de- 
partment, and several hundred build- 
ers, architects, and dealers have 
brought prospects into the store to 
inspect them. 


The Edison company set up the 
kitchens explicitly as exhibit models, 
explained Mr. Gessner, and no 
attempt is made by the store person- 
nel to promote any particular make. 

Each kitchen is built around the 
products of a different appliance 
manufacturer, the list including 
Frigidaire, General Electric, Hotpoint, 
Kelvinator, and Westinghouse. Com- 
panion of the Frigidaire refrigerator 
is the Electromaster range. 


All unique in design, and with 
appropriate color schemes, _ the 
kitchens range in size from a 


kitchenette for apartment or small 


* 


home to a large kitchen with a 
butler’s pantry. 


Incorporated in the kitchens are 
individual styles of lighting, cup- 
board arrangement, wall and ceiling 
finish, and floor covering. 


The kitchens occupy an entire side 
of the Edison store, being arranged 
side by side. 

All five are designed to afford the 
housewife as much convenience as 
possible. Surfaces all are of a uni- 
form height, appliances and cup- 
boards are arranged to minimize the 
housewife’s walking back and forth, 
and the entire layout of each is such 
that she may ‘work around’ in 
logical, time and effort-saving order. 


The Frigidaire kitchen is for an 
apartment. The Kelvinator kitchen 
is designed for a small home, the 
Hotpoint for an average-size home, 
the Westinghouse for a large six or 
seven-room home, and the G-E for 
a “wealthy-class” residence. 

The five kitchens will be main- 
tained indefinitely by the Detroit 
Edison Co. as a permanent display, 
according to Mr. Gessner, who added 
that the exhibit is getting into its 
full stride of popularity at present. 


FOR ALL TYPES OF AIR 
CONDITIONING EQUIPMENT 


Modern air-conditioning installations 
demand the highest quality copper. 
That is why so many manufacturers 
prefer HUSSEY COPPER,—a stand- 
ard quality specification in every in- 
dustry for more than 89 years. 

HUSSEY COPPER Service is as 
near as your telephone—a nationwide 
service backed by seven conveniently 
located Hussey Warehouses with com- 
plete stocks of copper products for 
air conditioning applications of every 
description including Housings, Air 
Washers, Blowers, Coils, Ducts, etc. 

Write for the Hussey Catalog— 
chock full of practical indecupsion on 
copper as applied to air-conditioning 
applications, 
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C. G. HUSSEY & CO. 
A Division of Copper Range Co. 
Rolling Mills and General Offices— 
PITTSBURGH, PA. 
Warehouses in the Principal Cities 


Coppet 


: pe na Er ; eae a kK toad < ve "i os F * 
ra er sa eeg Seer ‘ ; ee é ; ~f ee > ; meres Mot Figs] ia ie sj es be Patil, ar u 239 attic " 
eye ets SR ee as P 27) #i Pe Ae IR i te ek og 4 i ee ae oe ee ae A rest My ee 
F Sete teem ¥ ae Ges sae eras ; A es ae Woe Se SNA ay LRN one ; ts a Sere 5 ¥ : > aaa oe OF Ng me aie pn 
seb od x a 
a eee © 
. ae 
wage 6 ee 
ee - SS — ——— 
3 se Ea 
sate 
pes - 
eos 
~ co IE SOE a mes cot mR = LN A RR TREES IS A SN NST AE ES ATI & ‘ 
Se ee a | 
ee ee ee ee * ee : i Do geet ae 
eg gee : Le ee bie age eee vet j 
i je ag os ee Fe 3 5 Pie: ieee a ? eee Z OME bi Eo at Z 
a i oa eg nie oe ee | 
ae He o 5 gh ie. i g oe : : ee Lo eee Le ve CS Ss ae 2 ee 
OLLIE ICO Sa Ag | P) 
— ees Ce a i ee pe ca f po 
eee See LCE ON ge Mae ka ce Us all” GEE gee 2S Pee | 
rl te. - iE | oe ie by t 
wnat a oy es ee = « j Gooscntilg . 8 ‘ “ 5 et ae | adel 
| ee h g ae — _ i Hall 
Ge ig Bs 5 ita eee 4 Z SS ae EE ES Ee TSE 
pre 4 a gs po Se FE he. TO oe ae Soe os eis i ae Pee | to | 
J : Be oe. oe oe ; 
3 | De Leino i. i eo  « z a! Ba TEES, ME ie Bes Sa ge Ck ee | dire¢ 
pe 4 <tr 4 ¥ REE: Spgs Ss Fee: 4 Cie aa 
i ee 6hClU ee 22800C(C dG Sh 
oo. i pide: bigs ee BP oe hl hh ws , eae . 
oe ‘ ee || | 6h 4 lates 
St). a I ae ; of io Fe. erat 
rh ae Cee pe we Ieee ; oe. ti‘(“‘éi ee 
? _ ee i wa escancliactl pacadenoss tie. ~~ i leaieceipeusne paceead 28 vacu 
= = “Sseeneese 
i 2 | ae i se lll fa’ ee ee ee e : ance. 
ae tS ae fa @ a > . a it is 
Ghee | lo lg ap gl A sac Hap aa Baa on 
ee. | ae % : FOF . 8 R Bae a a : . 
Re : | Pg has Pwd Bk oe ee a 1 : 3 z pr 
: | e (Sg oe 5 ee ee 7 i ey ee ] 
: 4 aE -; | odie ae | i Be Pigs wor 

. |  -——a Vp MO Mee is ee eee Bee 
p.* a MP fi ee es iB 
Seater | Bi 4 et ep oe i — : 
ad Bs Fs | é = . 4 easy Shetek: Peers: - . 
hes Ss | Ce £¥ 4 ie See ee iis 4 ae j NE 
Ps | ll | 2 de 
ae i ee tra 
<a é FF = ia 25, gt NR : fee : s 

9 fe ae. areas P. liam 
| | Be Be ree tS: aie ORT ene as 
oe me £. ew ae, | Babs 
et a j Coie ae ee vy  @ the ¢ 
Bree Re ee ee ed 

ee : ge eS : ance 
— } ; ce ae 
sie | me ee name 

ie Ea ee Oe : 

Fis ert meee Bus ive * conve 
<i ong | OE. Sees een eas Pores 21 

ae — ee 
7a ae Se na Soa: A Toi LS CS eee nS ee 
* LT 
: * * &§ KE 
me mercl 
Eee az iy Sree i\ outlin 
" a Sie il i a lig 
| pple 
ss | Peter 
tg | — | at a 
oa: . | | toriur 

a Spe 
- ; IK was | 
ieee { 

7 . Hi mana 
ie | ‘a in 
; bs 4 i} port 
Eigen it merct 
ee Hi hest 

ie Hil cheste 
ae Mi i of Bo 
ry HH | 
: ; aT 
* bit 3 | 
/ tal 
Hy | 
ei | 
a ii 
am Im 
ita ; Hy 

‘ | oa 

4 — 
on — — - i i 

Hi 
~—e ee NN eeeeeeeEeEeEeEeEE—EEE 
certs 
oa ee 
f 5 sine, 
: : ad m ae a 
—n, 
aie 4 <% ‘ 
: < _ sas a\\y 
ane a \ ‘\\ 0 Be 
7 ® ~ 4 ae. \ \ “\ 4 
: ie ea \ \ \ by 
Sante Nee ln Sa 
43 SA nh ow \4s 
\ ES : ; \ 4 < 
a rs i \ \ / s) 
a: 2.04" “hu 
Wa \ \A 
, : - 
w , “ p ' 
seb ’ ros | | |b 
| | 7) iI | FEE 
§! . 3 : \\ — 
oi) 4 j Led ~ | 
wi! | tT . | /~\ 
——_——— Bi; | | ee 
ee By; ye 
== “hy f ' - , 9 
eC te —% | en rt on - 
— aes > = | | OPRY ‘a A- 
Se é “4 ni 
oe SS = . | -_ 
a i se — t a = a 
% Siriaas , ae sho 
- - ee pe =: a 
: es 7a eng 
— Representativ 
4 - Hussey Copper 
FP | Products © , 
“Sa ees ‘ Ps 7 4 \y 
an % wae es Eke : a / 
* a - -gucers, sreipeae 
oa Bic ° bles ° 6 
be - AND ROLLS - be 
ee, ae ee 5 "= i U 
5 a ooo > 
a a a Re 
pay “i ag ail 
fa cares, e ee 3 
a TUBING _ 
7 . Bg ad 
Br? tc _ NAILS AND RIVE’ = ln 
ai, ie onan ! hig 
rs ee eee _- PREFABRICA ~ . 
ie , . 7 ROOFING 
: (Beas — wavemaisor ae 
> ie x: ES +4? KINDS ’ SR. “2 
i ar . Renn . le a 4 & + 
. a) Soese ’ 
de: . : 
5 . 
Psi! 
eT 
ee 
8] 
Co Med . ‘ 
: a ; 
| rea 4, Py Sg ee es - : st . “oe + z : : ‘ ‘ \ 2 rere , 4 : eS ae 
Ls a » 3 '¢ VP i en ee Neat, Sie ahs Tal See ae ate A tt go a ee A Ses crt FP Oe ee oe The See og eR ee, Mate Sr peed ES ly ni Ce ate ee OL Naa aa ety oS ; toe Sey “ae 
1 See Pe WER eo Se ee eg ROS Spy PAN we eee a Eee Ee ay Me NR seh Men ae I Get a Ans bignte ocl e USEE Voae eee ee Pg te gt tabs Coe Tee fame 
le ~ 3 deal Se . ee ees =, : om ’ qeaicc ab 2 oe 2% Fe gg Fre eee a oS BS ; : a : i Me rb 
a af Oe ur ete ee eS rr ee = ew A ege — ea: a rant aan er et 8 ee me Lee Supe \ 1 £8 ie. of ry Fiza) ins wee ee wR Ee | tee lerein » wet Hest Ss ee ie an te 5 
LA , Cm a, ane oe ay eee a, Se aS 7) kes Je Be Ss ee tg tN ek Hats Wh TS ag ae i ee A eR tas pee ee Te og bee wt te = doe gst 
- gt he tI te a ee Fe FORE ery Le Me Oe : Tras ee SAY aoe Tne ae Pre a en RT e er Pp Oe ae Se at Se ee eee ee a ee sate) 5 eee Meer Rane SPO Le ee eee Cte Ae cy SOON EERO tere ae MOD Tae Fae on as oe lee 


AIR CONDITIONING & REFRIGERATION NEWS, 


hae ee 
a 


MARCH 16, 1938 


7 


Distributor - Dealer Doings 


@ — 
Philadelphia Electrical 
Show April 18-28 


PHILADELPHIA—The tenth an- 
nual Electrical Exposition, sponsored 
py the Electrical Association of Phil- 
adelphia, will be held in Convention 
Hall here April 18 to 28, according 
to George R. Conover, managing 
director of the association. 

Shown at the exposition will be 
latest developments in radios, refrig- 
erators, ranges, washing machines, 
air conditioners, ironers, dishwashers, 
vacuum cleaners, and other appli- 
ances. Progress in electrical com- 
munication also will be stressed, and 
it is planned to have an exhibit ex- 
pressing the theme of the New York 
World's Fair of 1939. 


Ingersoll Talks To G-E 


Dealers on Trade Laws 


NEWARK, N. J.—Effective fair 
trade practice was discussed by Wil- 
liam H. Ingersoll, sales counsellor 
and member of Ingersoll, Norwell & 
Babson, at a recent meeting here of 
the General Electric Specialty Appli- 
ance Dealers’ Association of North- 
ern New Jersey. E. Rees, Jr., was 
named to attend the national dealers’ 
convention in New York City March 


21. 


Dealers Hear Details of 
New Hampshire Plan 


KEENE, N. H.—The new electric 
merchandising plan of the Public 
Service Co. of New Hampshire was 
outlined to 125 utility employes and 
appliance dealers from the Keene- 
Peterborough and Newport districts 
at a banquet in the Masonic audi- 
torium here recently. 

Speakers at the meeting, which 
was presided over by Edward L. Gay, 
manager of the local district, were: 
Paul Hatch, manager of the New- 
port district; Taylor C. Harvey, 
merchandising manager from Man- 
chester, and George H. McGilvary, 
of Boston. 


3 Huntington Dealers Have 
Part In Cooking School 


HUNTINGTON, W. Va. — Three 
dealers in major household appli- 
ances participated in a _ cooking 
school held March 9-11 under the 
sponsorship of the Huntington Pub- 
lishing Co. Miss Ruth Chambers, 
home economist, conducted the ses- 
sions. 

Emmons-Hawkins Hardware Co. 
showed a Kelvinator refrigerator, J. 
L. Cook Hardware Co. an Estate gas 
range, and E. H. Diehl Co. a Norge 
washer and ironer. 


1,000-Plate Banquet 
To Open Indianapolis 
Home Show April 1 


INDIANAPOLIS — State and na- 
tional notables have been invited to 
attend a 1,000-plate banquet to be 
sponsored by the Indianapolis Cham- 
ber of Commerce on April 1 as the 
opening ceremony of this year’s 
Home Show. 

Among those invited are James 
Roosevelt, son of President Roose- 
velt; Stewart McDonald, national 
FHA administrator; Russell Crevis- 
ton, chairman of the National Pro- 
ducers Council; Gov. James H. Price, 
of Virginia; Gov. M. Clifford Town- 
send, of Indiana; Kenneth Chorley, 
of the Rockefeller Foundation; R. 
Earl Peters, state FHA director; and 
William Graves Perry, nationally 
known architect. 

The Chamber is planning to make 
the Home Show opening the largest 
event of its kind ever held in Indian- 
apolis, said William H. Book, execu- 
tive vice president. 

Chairman of sub-committees in- 
clude: W. Paul Jones, head of appli- 
ance division of Fairbanks, Morse & 
Co., executive; O. T. Roberts, pub- 
licity; Henry Dithmer, Jr., invita- 
tions; Joseph J. Argus, reception; 
Reginald H. Sullivan, speakers; Paul 
L. McCord, luncheon; E. J. Wuensch, 
program, and C. C. Weiland, decora- 
tions. 


Sutton, Inc. Host To South 
Carolina Leonard Dealers 


COLUMBIA, 8S. C.—A. K. Sutton, 
Inc., Leonard distributor, was host 
to South Carolina dealers at a sales 
convention and showing of new 
models at the Jefferson hotel here. 

Factory representatives participat- 
ing included R. I. Petrie, sales man- 
ager; Walter Jeffrey, advertising 
promotional manager, and E. R. 
Berkley, division manager. 

The distributorship was represented 
by A. K. Sutton, president; E. S. 
Whitlock, general sales manager, 
and W. T. Francis, South Carolina 
representative. 


Ruel Buck New F-M Outlet 
In Rosewood, Ohio 


DAYTON, Ohio—Clyde Graham, 
local manager of Appliances, Inc., 
has announced the appointment of 
Ruel Buck of Rosewood, Ohio, as 
a Fairbanks-Morse appliance dealer. 

Speer & Gage, operators of Equip- 
a-Home, Greenville, Ohio, is conduct- 
ing a local contest in conjunction 
with the Fairbanks-Morse radio 
program conducted over stations in 


Dayton, Cincinnati, and Columbus. 


A-9500-WF Air 
Conditioning 

nit for homes, 
restaurants, small 
shops, etc, 


Another important M & E feature. 
Regulates belt tension, automatically 
‘+ « prevents slippage, wear and 
burning of belt. Saves power. 
educes wear on bearings. Used on 
&:! models 5 H.P. and up. (Smaller 
models are equipped with easily 
Adjustable motor base rails.) 


In M & E Compressors you will find 
ighest quality materials and fine 


— M&E CONDENSING UNITS — 
_ For the Plus Values in Electric Refrigeration 


CONDENSING UNITS 


FEATURING 


AUTOMATIC BELT TIGHTENER 


workmanship, combined with ad- 
vanced engineering that has been 
proved in the field. . . you will find 
quality Condensing Units in types 
and sizes to meet your exact needs. 
Write for new catalog. Ask for 
recommendations. 


MERCHANT & EVANS CO. 


Phila., Pa., U.S.A. Plant at Lancaster, Pa. 
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Many Appliance Dealers 
In Wheeling Home Show 


WHEELING, W. Va.—Thirteen 
dealers exhibited and demonstrated 
household refrigerators and other 
appliances at the fourth annual Bet- 
ter Homes Show & Electrical Expo- 
sition, held March 8 to 11 at the 
Market Auditorium here. 

Sponsored by the Wheeling Cham- 
ber of Commerce, the event was sup- 
ported by participating exhibitors. 

Exhibitors in the appliance field 
were: Conner Electric Co. (Westing- 
house); N. W. Hogan, Inc., T. J. 
Keller (Hoosier Unit-Built Kitchens) ; 
G. T. Knight Motor Co. (Bendix, 
Apex); Natural Gas Co. of W. 
Va. (Electrolux); Palace Furniture 
Co. (Crosley, General Electric); 
Reichart Furniture Co. (Frigidaire, 
Easy washers); Earle Rogers Co. 
(Kelvinator, Chambers ranges); Geo. 
E. Stifel Co. (General Electric); Uni- 
versal Electric Appliance Co. 
(Universal); Welty Buick Co. (Frig- 
idaire); Wheeling Electric Co. (Hot- 
point); Wheeling Norge Co. (Norge). 


Electric Appliance Co. Is 
Opened In Richmond, Va. 


RICHMOND, Va.—The_ Electric 
Appliance Co., handling Kelvinator 
appliances and Philco radios, recently 
held formal opening of its quarters 
at 801 West Broad St. here. Officers 
of the company are: M. Lessen, pres- 
ident; J. D. Brown, vice president; 
W. C. Todd, secretary-treasurer; and 
A. C. Oliver, sales manager. 


2 Columbus Stores Under 


Separate Management 


COLUMBUS, Ohio—The two ap- 
pliance stores operated at 52 N. 
Third St. and at 1229 E. Main St. 
here under the name of East Side 
Appliances, Inc., are being separated 
and will be operated as individual 
outlets under different managements. 


The E. Main St. store has been 
sold to M. S. Lake, formerly with 
Strong, Carlisle & Hammond, Colum- 
bus Norge distributor, and will be 
operated as East Side Appliances, 
with Mr. Lake as sole owner. 


Corporate name of East Side Ap- 
pliances, Inc., is being changed to 
Reliable Appliances, Inc., and the 
reorganized firm will continue to 
operate the N. Third St. store as a 
Norge dealership. Officers of the firm 
are E. B. Collier, president and gen- 
eral manager, and Andrew A. Fela, 
vice president, secretary, and treas- 
urer. 


Dayton's January Sales 
Drop 33% Below 1937 


DAYTON, Ohio—Sales of electric 
refrigeration showed a slump of 33% 
in this city during January, as com- 
pared with the same month of last 
year. 

February sales are expected to be 
somewhat improved, although no 
figures are yet available. Distribu- 
tors are reporting renewed activity 
in refrigerator sales, with consider- 
able improvement being noted dur- 
ing the past two weeks. 


Herman Jackson Takes - 
Bohman-Warne Prize 


HAGERSTOWN, Md. — Leading 
Kelvinator salesman in his district 
for the second successive year, Her- 
man Jackson, salesman for J. G. 
Baldwin of Martinsburg, W. Va., has 
been awarded permanent possession 
of the trophy given annually by 
Bohman-Warne, Inc., Kelvinator dis- 
tributor here. 

R. P. Hussey of the distributorship 
presented the trophy to Mr. Jackson 
at a recent preview of the Kelvinator 
1938 products. 

Mr. Jackson won the trophy in 
competition with salesmen in Win- 
chester, Harrisonburg, and Staunton, 


Va.; Hagerstown, Cumberland, and 
Frederick, Md.; and Waynesburg, 
Pa. 


Central New York Co. Is 
New Crosley Distributor 


SYRACUSE, N. Y.—Central New 
York Appliance Co. has been organ- 
ized, with headquarters here, to 
distribute Crosley products in central 
New York state. About 200 dealers 
attended a banquet held at Hotel 
Syracuse to introduce the new dis-- 
tributorship and the Crosley line. 

Members of the new company’s 
staff will include: Howard Olmsted, 
formerly buyer of Edward's depart- 
ment store; Ed Barnes, formerly with 
Baldwin Hall; W. Carnair, formerly 
with General Electric; and J. Ram- 
bar. 


OWENSZILLINOIS 


these 15 aduantages 


AGAINST ANY OTHER 
INSULATION 


9. Sulphur-Free 


10. Resistance to Acids 


Tl. Resiliency and Flexibility 
(Non-Settling) 


12. Sound Absorption 

13. Freedom from Odors 

14. Non-Absorption of Odors 

15. Ease and Economy of Installation 


8. Permanence 


and Non-Cor- 
rosive 


1. Light Weight (from 114 Ib. per 


cubic foot up) 


2. Non-Inflammability 

3. Extremely Low Moisture Absorption 
4. High Insulating Value 

5. Freedom from Rotting 

6. Rodent-, Vermin- and Termite-Proof 

7. Fungus- and Bacteria-Proof 


@ Regardless of how rigid your requirements may 
be, you will find that Fiberglas Insulating Wool 
more than meets them. Here, in one product, is 
found the knowledge and experience of more than 
sixty years of glass manufacture... combined with 
the magic of Owens-Illinois modern research and 


engineering facilities. Add to this the years of con- 


stant use in refrigerators, railroad locomotives, 


buses, stoves, refrigerator and passenger cars and 


numerous other applications and you have definite 
proof of Fiberglas superiority. Check the advan- 


tages of Fiberglas against your requirements, then 


write to the 


Industrial and Structural Products 


Division, Owens-Illinois Glass Company, Toledo, 


Ohio for samples and complete data. 


FIBERGLAS Insulating Wool is manufac- 
tured by OWENS-ILLINOIS GLASS 
COMPANY...world's largest manufactur- 
ers of GLASS CONTAINERS, and produc- 
ers of FIBERGLAS Insulating 
Blankets and Filter Cloth, DUST- 
STOP Replacement-Type Air 
Filters and INSULUX Glass Block. 


THE MODERN 


INSULATION 
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Major Cppliances ; 


‘Tuff Guys’ Broadcast 
Men’s Cooking School 


DEVIL’S LAKE, N. D.—Part of 
being a Westinghouse electric range 
“Tuff Guy’—a salesman who can 
cook on the ranges as well as talk 
about them—is to “tell the world” 
about it; because that’s when it pays 
off in sales and commissions. 

The “Tuff Guy” gang up at Central 
Electric & Telephone Co. here re- 
cently schemed a wiy to “tell the 
world’’—by radio. 

A local station put the men’s 
cooking class on the air as a special 
feature. An announcer’ described 
every predicament and triumph. Pros- 
pect-guests and newspaper men were 
the studio audience during the broad- 
cast. 


60-Year-Old Woman Is 


Speedy Demonstrator 
For lroner Dealer 


LOGANSPORT, Ind.—When pros- 
pects have doubts about ironing 
shirts and frills on an electric ironer, 
Harold Briggs, of Briggs-Barret, 
Westinghouse dealer here, faces them 
with the “last word’ in proof—a 60- 
year old woman acting as demonstra- 
tor, zipping through an ironing. 

The woman bought her ironer 
from Mr. Briggs, and was so tickled 
with her quick skill with it that she 
ottered to give home demonstrations. 

She’s found it so much fun, Mr. 
Briggs says, that she has been loathe 
to accept $1 a demonstration. 


In the field of Automatic Coal 
Heating, on the level now, 
what’s Combustioneer got that 
makes it Champ in every weight 
class? Suppose Combustioneer 
does whittle down fuel costs— 
minimize smoke, soot, ashes, 
and human effort on every heat- 
ing job, from tiny bungalow to 
huge factory! What's it got that 
puts cash in dealers’ pockets? 
Well, Mister, it’s this way! Com- 
bustioneer is a pioneer—it’s 
been around along time—doing 
a swell job in thousands of in- 


‘AUTOMATIC COAL BURNER 


stallations all over the world. 
Combustioneer’s learned the 
angles—about the importance 
of precision-built manufacture, 
for instance. So Combustioneer 
has kept in fighting trim— 
stayed ahead of the bunch with 
exclusive construction and con- 
venience features—a profit- 
making price and discount 
structure— proved sales plans— 
national advertising—say, if you 
want the answers, just write to- 
day—direct to Combustioneer, 
Springfield, Ohio. 


w —- AUTOMATIC COAL BURNER | 
*) = _ FOR HOMES, APARTMENTS AND FACTORIES 


DIVISION OF THE STEEL PRODUCTS ENGINEERING CO. 


Westinghouse Heater 


New Westinghouse Water 
Heaters Are Made 
In 3 Designs 


MANSFIELD, Ohio — Designed, 
built, and “home tested” to give full 
automatic hot-water convenience at 
low operating cost, 1938 water heat- 
ers in three designs—square, round, 
and table-top—ranging in capacity 
from 1 to 120 gallons, have just 
been announced by Westinghouse 
Electric & Mfg. Co. 

The smartly designed square mod- 
els are made in capacities from 1 
to 120 gallons. Round heaters are 
available in 30, 52, 66, and 80-gallon 
sizes. Table top heaters—15 and 30- 
gallon sizes—with convenient porce- 
lain work surface and backsplasher, 
provide additional counter space and 
harmonize with other modern equip- 
ment in the kitchen or basement. 


Dependable thermostats, efficient 
Corox heating, units, special cold- 
water baffle, and Palco wool for 
insulation, all tested at the factory 
and “Home Proved,’ combine to 
make the line. Other features are: 
tested and approved wiring, rigid 
steel protection for wiring, heating 
unit cover plate insulation, sturdy 
tank mountings, convenient relief 
valve opening, special heat trap, and 
electrically welded high-test galvan- 
ized steel tanks made of Monel metal. 

All models are finished in white 
Dulux, permitting installation in the 


kitchen, laundry, or basement re- 
creation room. 
In the “Home Proving” tests 


claimed as an additional advantage 
of the new water heater line, regular 
stock models were installed in typical 
American homes. Tests were con- 
ducted under normal home condi- 
tions. Special water and _ electric 
meters measured the water used and 
the electricity consumed. Hostesses 
from coast to coast reported their 
actual experience, and gave their 
unbiased opinion of electric hot- 
water service. 

As a result of these tests, features 
claimed for the new electric water 
heaters—greater cleanliness, comfort, 
dependability, and safety—are “Home 
Proved,” the company asserts. 


Water Heater Handbook 
Prepared By Hotpoint 


CHICAGO—A_ pocket-size hand- 
book of electric water heating has 
just been published by the water 
heater division of Edison General 
Electric Appliance Co., Inc. 

The book tells the complete story 
of the Hotpoint electric water heater, 
how to sell it, customer requirements 
and maximum capacities, comparison 
of various fuel-consuming domestic 
water heater equipment, and installa- 
tion information. 

It was prepared under the direc- 
tion of A. H. Jaeger, sales manager 
of the Hotpoint water heater division. 


Wardwell Named Designer 
For G-E Home Laundry 


BRIDGEPORT, Conn.—George W. 
Wardwell, Jr., has been appointed 
designing engineer for General Elec- 
tric Co.’s home laundry equipment 
section, according to C. K. Skinner, 
managing engineer. 

Mr. Wardwell joined G-E’s fan 
engineering staff in 1929, and served 
as engineer in the sunlamp and 
wiring device sections before being 
transferred to the home laundry 
equipment section in 1931. In his 
new capacity he will be responsible 
for the design of washers and of 
flatplate and rotary ironers. 


—$—$$_____ 


Amateur Show, Prospect Trials Feature 


San Diego Bureau's lroner Promotion 


SAN DIEGO, Calif.—A _ regular 
amateur variety show, with local 
amateur talent providing the sing- 
ing, dancing, and other entertain- 
ment, will be the outstanding feature 
of the Amateur Ironers Institute, 
March 14 to 17, an_ elaborate 
promotion scheme conceived by San 
Diego county’s Bureau of Radio and 
Electrical Appliances to stimulate the 
sale of automatic ironers. 

Sales talk alone, the bureau feels, 
will not rid skeptics of the impres- 
sion that an automatic ironer is a 
complicated mechanism which only 
an expert can handle with at all 
satisfactory results, so it has laid 
out this program with an eye to 
inducing potential ironer prospects 
to try one of these units so they 
may see how simply it works. 

To encourage amateur entertainers 
to try out for the big show, three 
15-minute “talent quest” programs 
were broadcast over radio station 
KGB on Feb. 28, March 2, and March 
4. This program consisted of brief 
dramatic sketches about present-day 
headliners in the entertainment 
world, who only a short time ago 
had their first auditions on an ama- 
teur program, such as the bureau 
is sponsoring. 

An invitation was extended to all 
listeners who believe they possess 
talent in some field of entertainment 
to register immediately at the near- 
est store handling automatic ironers. 
Details of the contest also were 
broadcast. 

Before the first of these broadcasts, 
all dealers handling ironers were 
contacted by distributors and were 
supplied with registration cards for 
amateurs. These cards must be re- 
turned to station KGB by March 8, 
for KGB must qualify all talent 
and assign times of appearance dur- 
ing the Amateur Ironers Institute. 
All amateurs who qualify will be 
given handkerchiefs or aprons as 
prizes. 

Amateur eliminations will be held 
every afternoon and evening that the 
Institute is in progress. Before ap- 
pearing on the stage, each performer 
must participate in an ironer demon- 
stration, as added proof of the fact 
that any amateur can operate an 


automatic ironer. Then each ama. 
teur will perform, and will be rated 
by listener applause. 

About a dozen outstanding per. 
formers from each day’s show wi 
be chosen to participate in a hai. 
hour radio broadcast each night. On 
this broadcast, each performer will 
be interviewed briefly concerning his 
or her reactions to the ironer demon. 
stration. 

The six best amateurs “discovereg” 
during the Institute will be engageg 
for a series of broadcasts during the 
week following the Institute. The 
performers will be paid for their 
work on these broadcasts. Each one 
will be asked, during the promotional] 
part of this program, what he or 
she ironed during their demonstra. 
tion, and how simple it really was, 

The Amateur Ironers Institute wij 
of course, be open to the public, and 
no admission will be charged. Ajj 
makes of ironers will be displayed, 
and at least one model of each make 
will be in operation at all times 
under the supervision of a qualified 
demonstrator. 

One automatic ironer (of any 
make which the winner chooses) wil] 
be awarded each day to the holder 
of the lucky ticket. These tickets 
will be given only to those who ac. 
tually take an ironer demonstration, 
either at the Institute or in some 
dealership, during the time that the 
Institute is in progress. 

Each ticket holder will be pre- 
sented with a hand towel. Those who 
receive their ticket at the Institue 
will be given the towel which they 
ironed during the demonstration. 

To build attendance at the Insti- 
tute, the bureau will insert a 50-inch 
advertisement in one of the three 
local daily newspapers from March 
11 to 16. Backing this program will 
be additional advertising by partici- 
pating distributors and dealers. 

Practically all of the expense and 
responsibility of the promotion will 
be borne by the bureau, but distribu- 
tors and dealers will be expected to 
cooperate by using advertising which 
ties in with the Amateur [Ironers 
Institute program and by supplying 
demonstrators for their displays at 
the Institute. 


‘Haunted’ Kitchen To Be 
Electric Range Bureau 
Advertising Theme 


NEW YORK CITY—The speed, 
cleanliness, and economy of electric 
cooking is emphasized in the copy 
of the two electric range advertise- 
ments which will appear under the 
sponsorship of the Modern Kitchen 
Bureau in the April, May, and June 
issues of six national magazines. 

Advertisements are a part of the 
Bureau’s promotion program on elec- 
tric cookery for this, details of which 
were published in the Feb. 2 issue of 
AIR CONDITIONING & REFRIGERATION 
NEWS. 

Magazines in which the advertise- 
ments will be appear are Woman’s 
Home Companion, Ladies’ Home 
Journal, McCall’s, Good Housekeep- 
ing, American Home, and Better 
Homes & Gardens. 

“I Kissed a Spook Good-Bye ... 
And Fell in Love in the Kitchen!” 
reads one of the advertisements. Copy 
emphasizes the speed, economy, and 
cleanliness of an electric range, and 
tells how a housewife can “go 
modern” with this kind of cooking. 

Second advertisement carries the 
lead-line: “My Kitchen Was Haunted 
by the Ghost of an Old Idea’’—the 
idea, as brought out and refuted 
in the accompanying copy, being that 
electric ranges are expensive to run, 
cook too slowly. 

Both advertisements urge house- 
wives to “See the New Electric 
Ranges Today,” and offer the meal- 
planning booklet, “Meals Go Modern 
—Electrically” for 10 cents upon ap- 
plication to Modern Kitchen Bureau 
headquarters. 

Also featured prominently in both 
advertisements is the National Elec- 
tric Range Spring Showing, scheduled 
from April 11 to 30. 

Reprints of the advertisements are 
available to utility companies, de- 
partment stores, appliance dealers, 
and other interested concerns at a 
price of 75 cents per 100. In self- 
mailing folder form, the reprints are; 
priced at 90 cents per 100. 


Nema Range Shipments 
Increase 24.7% 


NEW YORK CITY—Electric range 
shipments of member companies of 
National Electrical Manufacturers 
Association for 1937 increased 24.7% 
in value and 20.6% in number of 
units over shipments made during 
1936, according to figures released 
by Nema’s statistical department. 


During 1937, 359,471 units valued 
at $25,792,322 were shipped; 1936 
shipments totaled 298,013 units 
valued at $20,682,050. 


The percentage of increase would 
have been even higher had not the 
value of December shipments last 
year plummeted to a point 44.1% 
below that of shipments for Decem- 
ber, 1936. There were 12,348 units 
valued at $960,309 shipped during 
December, 1937, compared with 
25,612 units valued at $1,719,011 
shipped during the same month of 
1936. 


Average price of ranges shipped 
last year was $71.75, compared with 
an average price of $69.40 for 1936 
units. 


Inventory of 12 member firms at 
the end of 1937 totaled 2,014 units, 
3,662 units were reported on hand 
at the end of 1936. 


John Varick Co. Demonstrates 
Universal’s Cooking Aids 


MANCHESTER, N. H.—A demon- 
stration of Universal electric cookiné 
appliances was sponsored by John 
B. Varick Co., one of the city’ 
largest appliance dealers, in the 
Public Service Co.’s Kurrent Kitche? 
here Feb. 23. 


The demonstration was in charge 
of Miss Gladys Baker, home eco 
omist of Landers, Frary & Clark 
manufacturer of Universal electric 
appliances. 

There was a 15-cent admission fee 
and each woman in attendance ™ 
ceived a free kitchen article. 
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ls Air Conditioning 


Minded, Dealer Finds 


MONTAGUE, Mich. — Successful 
operation of an air-conditioning de- 
partment in a summer resort town 
of 300 people should prove to the 
most skeptical that the air-condition- 
ing industry has arrived. 

The White Lake resort area is 


famous for its summer weather, 
excellent fishing, and_ splendid 
peaches. Cool winds from Lake 


Michigan keep the average summer 
temperature low, but in spite of cool 
weather, Dee M. Webster, Airtemp 
dealer, is busy with air-conditioning 
work all during the resort season. 

Primary business of the Webster 
organization is electrical contracting, 
put in addition, plumbing, steamfit- 
ting, and sheet metal work is done 
by the company. With these facilities 
available, Mr. Webster is in position 
to carry out air-conditioning con- 
tracts without sub-letting any work. 

One of the first Airtemp cooling 
jobs in the state of Michigan was 
installed by Mr. Webster on the 
sailing yacht “Four Winds,” owned 
by Albert Pack. A 3-ton compressor, 
together with sufficient fan capacity 
and coil surface to handle all living 
quarters of the boat, were used in 
the installation. 

“Our own building here has a 
complete Airtemp winter air-condi- 
tioning system,” Mr. Webster said. 
“We have found oil heat to be much 
less expensive than coal, and we 
plan to complete the installation by 
putting in cooling equipment in the 
near future.” 

“Last year we installed quite a 
number of 3-ton Airtemp self-con- 
tained conditioning units, and expect 
that we will have a much larger 
volume of this equipment this year, 
in spite of present business condi- 
tions,’ Mr. Webster continued. 

In addition to the contracting work 
done by the organization, Mr. Web- 
ster is engaged in the manufacture 
of small charcoal-burning stoves, 
used for heating fishing shanties, 
trailers, milk trucks, and _ other 
vehicles, 


Nevinger Mfg. Co. Buys 
Complete Assets Of 


Indianapolis Firm 


GREENVILLE, Ill.—Nevinger Mfg. 
Co. here has purchased the complete 
plant and stock of the Bennett Air 
Conditioning Co., Indianapolis, manu- 
facturer of water-cooled room cooling 
units of 14 and %4-ton capacity, re- 
ports C. Nevinger. 

Bennett equipment and stock are 
being moved to the Nevinger factory 
here, and the company will be in a 
position to supply these units within 
4 short time, Mr. Nevinger says. 

_ Manufacture of these units will be 
In addition to the regular Nevinger 
line, which includes self-contained 
floor type conditioners from 1% to 
‘e-ton capacity, inclusive, and a line 
of ceiling units from 1% to and in- 
cluding 5 tons capacity with re- 
motely installed condensing unit, and 
— or without evaporative conden- 

.. 

Within the next few weeks, the 
company expects to have on the mar- 
et a window-type conditioner, using 
only one motor and employing a 
blower-wheel type fan instead of the 
usual blade fan, Mr. Nevinger says. 
‘ 'S will permit use of a regular 
— filter, and the circulation of 
Pot “.r through the cooling con- 
enser, he states. 


For Commercial Jobs 


This “Unitaire” conditioner, lat- 
est addition to the Westinghouse 
line, is designed to provide 
self-contained conditioning for 
medium-small commercial estab- 


lishments. 
* * * 


Simplicity Is Mark 
Of New ‘Unitaire’ 
Air Conditioner 


(Concluded from Page 1, Column 1) 
capacity of 21% hp., and model SU-135 
with a capacity of 3% hp. Motor, 
compressor, and condenser are her- 
metically sealed. 


Adjustable thermostatic control is 
piaced in the center of the cabinet, 
with two switches to permit flexibil- 
ity of operation, one controlling the 
entire cooling mechanism, the other 
the blower motor only. 

The unit, which can quickly be in- 
stalled, occupies a space approxi- 
mately three feet wide and two feet 
deep, and is eight feet high. A power 
outlet and a water connection are 
the only outside connections. 


Installation within the cabinet of 
such necessary accessories as heat- 
ing coil and humidifier is all that is 
needed to adapt the Unitaire to win- 
ter air conditioning. 


COAST-TO-COAST 


DISTRIBUTION! 


Wherever you are, you’re always 
Artic 
(DU PONT METHYL CHLORIDE) 


Prompt delivery in standard containers 
from stocks in principal cities. Write 
for list of distribution points. 


GPM 


E. I. Du Pont de Nemours & Co., Inc. 
The R. & H. Chemicals Dept., Wilmington, Del 


ARTIC—the preferred Methyl 
Chloride for Service Work 


near the source of 


Newspaper Promotion Of Air Conditioning 
Boosts Summer Profits Of Ft. Smith Store 


FORT SMITH, Ark.—A complete 
air-conditioning system has succeeded 
the usual “pulmotor’” promotions as 
a summer business-builder for the 
Boston Store here, to the greater 
satisfaction of customers, _ sales 
people, and the management, reports 
Dorothy Beety, the store’s publicity 
director. 


During the long hot season in 
west central Arkansas, buying nor- 
mally falls off as the thermometer 
goes up, Miss Beety asserts, and 
even the best of promotions had not 
done much to build up business. 

When the store decided to install 
air-conditioning equipment, it capital- 
ized on this fact even before the 
system was placed in operation, the 
idea being to sell customers on the 
advantages of shopping in an air- 
cooled store. 

As soon as the new air-condition- 
ing system was placed in operation, 
Miss Beety set out to back up its 
effectiveness with more newspaper 
advertising, and with a series of 
summer selling events that would 
test the promotional program. 

All general advertisements. of 
major size carried a signature cut 
across the top, suggesting the icy 
breath of “King Winter.’ A series 
of 12 institutional advertisements 
compared the air in the store with 
the coolness of a morning breeze, an 
open well, and a rushing spillway. 
Extra copies of the big announcement 
of the air-conditioning system were 
sent to a _ selected list, and were 


mailed by the local Chamber of 
Commerce. 

Results obtained from the use of 
the air-conditioning system and its 
attendant promotion were gratifying, 
according to Miss Beety. Midsummer 
fur sales were successful, and far 
more comfortable than in previous 
years. Fitting all kinds of garments 
is a trying thing in sticky weather, 
Miss Beety confesses, with handling 
of fur coats especially difficult. 

There have been fewer exchanges, 
as fitting and selection can now be 


consummated at the store, and ap- 


provals are reduced accordingly. All 
merchandise is kept free from out- 
side dust, the whole store is cleaner, 
and there are fewer mark-downs due 
to dust and handling. 

Fall coats and fall hats sold earlier 
last year, Miss Beety asserts, knitted 
goods showed no signs of a mid- 
summer slump, and blanket sales 
were exceptionally strong during the 
hot months. 

Tea room sales in the Boston Store 
included more. steaks, coffee, hot 
breads, and “winter” foods, resulting 
in higher checks and greater sales. 

Goods formerly soiled by perspira- 
tion, such as perishable silks and 
baby clothes, are protected by the 
cleansed air. Clean merchandise, with 
a more alert merchandising program, 
has made goods turn faster in all 
departments, avoiding an accumul- 
lation of obsolete merchandise which 
becomes a problem in slump times, 
Miss Beety declares. 


16 Jobs Rating 3481 
Tons Installed In 
Chicago In Feb. 


CHICAGO — Sixteen installations 
of air-conditioning equipment, total- 
ing 34814 tons and rated at 399% hp., 
have been installed or contracted for 
in the Chicago area during February, 
according to reports compiled by 
Commonwealth Edison Co., public 
utility. 


Largest installation made during 
the month was in the general offices 
of Northern Trust Co., where a sys- 
tem totaling 100 tons and 126 hp. 
was contracted for. 


Systems totaling 30 tons capacity 
were installed in the Woodlawn thea- 
ter and in a Bond Clothing Co. store 
at 3250 Lincolry Ave. Three 25-ton 
systems were sold during the month, 
one going into Stevenson Recreation, 
757 E. 79th St., and the others into 
Anne’s Restaurant, 57-59 E. Adams, 
and the Lawson Y. M. C. A. res- 
taurant at 30 W. Chicago Ave. 

Two of the month’s sales were 
room coolers, both going for instal- 
lation in doctors’ and dentists’ quar- 
ters. 

A tabulated list of business classi- 
fications installing or contracting for 
air-conditioning systems during Feb- 
ruary follows: 
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The Hard 
Way 


VERYONE who reads this 

editorial has probably seen 
the vaudeville juggler who, after 
balancing a chair, three Indian 
clubs, a large rubber ball, a long 
pole, and a glass of water—the 
whole set-up surmounted by an 
American flag, lets the entire lot 
come tumbling down and moans: 


“There must be an easier way 
of earning a living.” 


And so it is with specialty 
salesmen and the cold canvass. 
It’s raw, tough work, this calling 
“blind” on several blocks of homes. 
Rebuff after rebuff meets the 
earnest doorbell ringer. He is set 
upon by dogs, has doors slammed 
in his face, meets maid after maid 
but seldom the lady of the house, 
and when he does get a courteous 
reception, he finds that the home 
is already fully equipped with new 
model appliances. 


Selective Selling Plans 
Are Born Of Rebuffs 


He comes back to the home 
office whipped mentally and physi- 
cally. And his sympathetic sales 
manager promptly sits down to 
figure out an easier, more economi- 
cal method of turning up prospects. 


So many a clever selective sell- 
ing scheme is born. Many of them 
work, and work well. Such are 
reported regularly in the columns 
of AIR CONDITIONING & REFRIGERA- 
TION NEws. But eventually there 
comes a time when each of these 
schemes begins to lose effective- 
ness. Often the sales manager is 
ready with a new plan; sometimes 
not. 


Cold Canvass Always Produces 


But come depression, hell, or 
high water, the oldest plan of 
them all—the cold canvass—con- 


tinues to produce results. It’s the 
hard way, but it’s also the invari- 
ably effective way, of making new 
sales of specialty products. 


Beginning on page 1 of this 
issue is a report by Alfred Jones, 
member of the NEws editorial 
staff, of a Kelvinator dealer in 
Detroit whose business has been 
steadily increasing during the last 
several weeks, and who is hiring 
new salesmen. 


“We're not staging any fancy 
promotions,” declares this dealer. 
“We're getting business through 
the old-fashioned method of cold 
canvassing.” 


Learns Sure Cure 


For Sales Slump 


Once a regional manager, this 
dealer decided to go into business 
for himself. As the director of 
sales for dealers throughout the 
state of Michigan, he had learned 
that there is one sure cure for a 
sales slump: 


Return to cold canvassing. 


So, when the recession affected 
his business as a dealer this year, 
he went back to his old first 
principle. It worked again. 


Fight Price Cutting 
With New Models 


Incidentally, this dealer has 
learned a new “fundamental prin- 
ciple” this season. It is: 


When everybody else is talking 
price, sell your new models at 
their list prices. 


Store traffic today, he observed, 
is pretty much confined to those 
who want to “shop around” for 
the best price. Reasoning that 
while he might be able to under- 
sell one or two dealers, he couldn’t 
compete with all the dealers in 
Detroit on that score, this dealer 
decided to stay out of the fight 
altogether. 


Most Dealers Pushing 
1937 Left-overs 


And he finds that he is making 
sales because he is telling a unique 
story. Other dealers are guaran- 
teeing prospects that they will 
“meet any price.” They are 
offering used appliances, “floor 
samples,” and 1937 models at big 
discounts. 


Answer to this sort of competi- 
tion is to present only the newest 
models, stressing not only their 
newness but their improved qual- 
ity and added conveniences. The 
old pride of ownership appeal still 
works; and after a customer has 
run herself dizzy getting price 
quotations shaded, often she re- 
turns to the dealer who offers 
something new, something better, 
something to be proud of, at the 
regular price. 


Success By Refusing 
To Follow The Crowd 


When the whole crowd seems to 
be running in one direction, the 
successful man will often be found 
running in an entirely different 
course. So it is in selling quality 
as against price. And when sales 
come hard, the best method is to 
get them the hard way—the cold 
canvass. 


It takes a real man to with- 
stand the physical, psychological, 
and mental rigors of cold can- 
vassing. But he brings home the 
orders, and the dollars. 


Advice From 
England 


OMETIMES people from abroad 
see us better and more clearly 
than we _ see ourselves. They 
aren’t so close to the picture that 
they can’t see the forest for the 
trees. 


Recently the British refrigera- 
tion publication, “Cold Storage 
and Produce Review,” published 
the following statement: 


“The refrigeration industry, with 
its cabinet makers and armies of 
high-pressure salesmen, after de- 
veloping models for the home with 
the aid of the heating engineer, 
is well equipped for the popular- 
ization of air conditioning.” 


Perhaps there’s something in 
what the British say. When the 
time comes for air conditioning to 


be “popularized” (sold in real 
volume), the specialty selling 
refrigeration industry is surely 


best equipped to do it. 


LETTERS 


What Air Conditioning 
Does For an Office 


The Detroit Edison Co. 

2000 Second Ave., Detroit, Mich. 
Business News Publishing Co.: 

You are one of the Detroit Edison 
customers using summer air condi- 
tioning. In a few months, warm 
weather will again be here, and sum- 
mer cooling systems will resume 
operation. 

In view of this fact, I wonder if 
you will take a few minutes time 
to give us your comments on your 
own air-conditioning installation . . 
how you like it, whether it is satisfac- 
tory, and any suggestions you may 
care to make. 

The attached form is for your con- 
venience. Your cooperation will help 
us to improve our service. 

A. D. McLay, 
Asst. Sales Mgr. 


Answer: We are thoroughly con- 
vinced regarding the benefits of air 
conditioning as a result of our own 
experience in the offices and shop of 
the News. While our installation is 
somewhat more elaborate than usual 
and while it undoubtedly cost too 
much, we believe that it has been a 
good investment. Now that we have 
become accustomed to the comfort 
and cleanliness of air conditioning, 
we would certainly hate to do without 
it. 

The “home” of the News is located 
on one of the main thoroughfares of 
Detroit with its steady flow of heavy 
traffic. Since there are double windows 
throughout the building and all of 
them are kept sealed the year around, 
we are not affected by either the 
noise or fumes of passing trucks and 
buses. 

The usual layer of grit and dust 
to be found on the desks of most 
city offices is noticeably absent. We 
do not bother to cover typewriters, 
dictaphones, and other office equip- 
ment, and the cleaning problem is 
relatively simple. Smoking in the 
offices does not become objectionable 
because the air is constantly circu- 
lated and filtered and a fairly high 
percentage of fresh air is introduced. 

During one winter not a _ single 
member of the staff had a bad cold. 
Since then the record has not been 
perfect but we have had none of the 
epidemics which formerly affected 
most of the employes, especially dur- 
ing the early fall. 

One of the most noticeable effects 
of air conditioning is in the general 
alertness and sustained mental ac- 
tivity of the entire staff. There is an 
absence of drowsiness and a definite 
tendency to inove more quickly. In 
brief, we believe that the members of 
the staff get more work done, do it 
better, and with much less effort. 

Of course these effects are more 
obvious and cause more comment on 
the part of visitors during the hot, 
humid days of the summer but our 
experience has impressed us with the 
advantages of air conditioning every 
day in the year. 

However, when it occasionally hap- 
pened that we had a nice balmy day 
in the spring or fall, with outside air 
conditions at their best, the condi- 
tioned air of the building did not 
show up so well. To meet this 
situation we arranged our system so 


Are England and Palestine 
“In the Middle’? 


Adolf Hitler, who has made Ger- 
many bigger in population, area, and 
comparative importance than it was 
before the World War—and all by 
bluff—has inadvertently made Pales- 
tine and England more important to 
world economy and world safety. 

Palestine is the haven for the 
persecuted Jews of Central Europe, 
to whose numbers now must be 
added the hundreds of thousands of 
Austrian Jews. England is looked 
to as the only hope of European 
democracies to stem the inexorable 
march of fascism toward mastery of 
the Old World. 

Read what George Taubeneck, 
editor of AIR CONDITIONING & REFRIG- 
ERATION NEWS, has to say on the 
subject of these two countries in the 
England-Palestine section of his 
“Around the World with a Candid 
Camera.” 

Illustrated with 124 candid photo- 
graphs taken on the spot by the 
author, this handsome 70,000-word 
album style book retails for only 
$1.00, postpaid. Address all orders 
to the Business News Publishing Co., 
5229 Cass Ave., Detroit. 

Following are comments on this 
book from some of its readers: 


Nash-Kelvinator Corp. 
Detroit 
Editor: 

Being, as you probably know, a 
candid camera enthusiast myself, I 
was quite interested in looking 
through your book “Around The 
World With A Candid Camera” and 
your comments. You must have had 
a most interesting trip. 

GrEorGE W. MASON, 
President. 


Promotional Films, Inc. 
1501 Broadway, New York City 
Publisher: 

I knew I couldn’t read the _ illus- 
trated book on England and Palestine 
through in one evening, so started to 
glance through the pages, but inter- 
esting material forced me to stop and 
read here and there, and at midnight, 
mother reminded me that it was time 
to retire. 

So last night, I started to read 
from the beginning, and have gotten 
part way through. It is so interesting 
that I hated to put it down, and Mr. 
Taubeneck is to be complimented on 
his powers of observation and his 
ability to delineate it in language 
that is both breezy and easy to read 
—factors that are not common in the 
literature of business. 

I think the whole conception was 
a master stroke—the idea of making 
the trip, the embodiment of the 
historical and incidental matter along 
with the industrial data for which 
the tour was primarily made. 


RALPH W. READ 


Apex Rotarex Corp. 
Cleveland, Ohio 
Editor: 

Your book was enjoyed by our 
entire family, including my two 
daughters who are in high school, 
studying some of the countries which 
you visited. 

J. F. STEPHENS, JR., 
Sales Promotion Mgr. 


S. and J. C. Atlee, Inc. 
Fort Madison, Iowa 
Publisher: 


Just a note to let you know how 
much Lottie and I enjoyed the a 
of “dear old England.” It made = 
homesick. I think it is a sure gi. 
of old age when we commence . 
reminisce, but how well do 17 remem. 
ber father speaking about the home. 


land. I believe he thought that q 
ounce of London fog was worth . 
pound of American gold. o,f ite 
this was only in the later years 
his life. He was no doubt ery glad 
to get away in his teens. 


Cincinnati, Ohio 
Editor: 
Mrs. Gardner and I have read, ang 


enjoyed very much Mr. Cieorge p 
Taubeneck’s very interesting book. 
“Around the World with 4 Cangiq 
Camera.” ALLEN P. Garpnegp 


Associated Business Papers, Ine. 
369 Lexington Ave., New York City 
Publisher: 

I haven’t yet hauled off and Written 
George Taubeneck about his mog 
unusual and interesting book on Eng. 
land and Palestine. It was a swe} 
idea, splendidly worked out. 

H. J. PAYNE, Secretary, 


Norge Division, Borg-Warner Corp. 
Detroit, Mich. 
Editor: 

I have enjoyed your book “Around 
The World With A Candid Camera.” 
It is certainly very interesting, and | 
appreciated your sending it to me. 

J. A. STERLING, 
Advertising & Merchandising Mgr. 


Holderle Bros., Inc. 

339 Exchange St., Rochester, N. y, 
Editor: 

Your “Around the World” is mighty 
interesting, and is worth any man’s 
time to read from cover to cover. 

F. W. Hovperte 


Temprite Products Corp. 
47 Piquette Ave., Detroit 
Editor: 

I enjoyed reading the booklet on 
England and Palestine just as I did 
the original articles as they were 
published in the News, and although 
I may not have said much to you 
about it, I am looking forward with 
a keen anticipation to the release of 
the entire book. 

If you are taking orders for it, 
please put mine on the list now, and 
with it goes the hope that the author 
will autograph my copy for me. 

JOHN WYLLIE, JR. 


Kansas City Power & Light Co. 
Kansas City 
Editor: 
“Around the World With A Candid 
Camera” is indeed an enjoyable book 
ANSON D. MARSTON 


Indianapolis Power & Light Co. 
Indianapolis 
Editor: 

I have found that part which |! 
have read so far of the book de 
scribing the account of your travels 
abroad and in the Orient, to be 
extremely absorbing. 

E. S. HILpReETH, 
Air-Conditioning Div 


that an extra volume of fresh air 
could be drawn into the building and 
we have also provided extra exhaust 
fans to speed up the circulation. 

Regarding the cost of our installa- 
tion, it should be kept in mind that 
we have used it to a considerable 
extent for experimental purposes. We 
have tried out a number of ideas. 
Some of them worked out as expected 
and others were not so good. In the 
process we have learned a lot about 
air conditioning and the experience 
has been valuable to us in our 
business. 


‘How In The Hell Do You 
Get Service Men To Sell?’ 


Refrigeration Service, Inc. 
3109 Beverly Blvd. 
Los Angeles, Calif. 
Editor: 

Your article in the Feb. 9 issue of 
the News regarding the winter selling 
of parts and accessories by service 
men prompts me to congratulate you 
on having made this suggestion. 

What I want to know, however, is 
this: having once propounded the idea 
to service men, how in the hell do 
you get them to take advantage of 
the opportunity? 

We have been trying to pound this 
idea into our customers for seven 
or eight years, so far with little 
success. We devote some space in 
our catalog, some display space in 
our stockroom, and considerable ef- 


REFRIGERATION NEWS. 


fort trying to promote especially th 
sale of accessories, only to find that 
department stores still sell the bulk 
of these, in spite of the fact thal 
the service man himself has evel! 
opportunity to make such sales, dué 
to his actual contact with the refrig 
erator owner. 

At times we have become dis 
couraged in our efforts along ths 
line, and so your article may hel 
to stimulate our own efforts In ° 


further attempt to put the idea ove! 
L. P. RotH 


Seeks To Have Entire Staff 
Read Article On Beer 


Bender Electric Co. 
Carrolltown, Pa. 
Dear Sir: ? 
In reference to Service Methods © 
“How to Correct Conditions os 
Cause Draught Beer to Be Bad g 
Flat, Cloudy, and Bad Tasting, 
your Feb. 16 and Feb. 23, issues “ 
REFRIGERATION NEWS. — e 
I would like to have permission 
copy the above to pass out to af 
servicemen, salesmen, and a feW 
our customers. ne Oe 
It contains a lot of information 
which we can all use and Pa it 


everyone will get some help . 
Herman Benv® 


Answer: Permission grante 
print the above-mentioned aa 
with credit to Am ConpiTION!S 
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Income From Labor On Household Jobs Is 


Not Enough For One-Man Service Shop; 
Other Sources Of Income Must Be Found 


BY K. M. NEWCUM 


Household Refrigeration Service 

2002 W. Cermak Rd., Chicago 
Service Editor: 

I read of your offer to write to you 
about jobs we are doing and prob- 
lems we have on the job, etc. I read 
this offer in the 1936 Specifications 
Book. 

I would like to know of a good 
way of figuring the cost of a job 
so as to make money instead of 
preaking out even, or even under- 
estimating the job and losing money. 

I do quite a bit of household serv- 
icing and a little of commercial 
servicing. 

Jos. R. KACIN 

Answer: “How to make money” is 
a tough question to answer whether 
the business be servicing refrigera- 
tion equipment or running a banking 
establishment. 


least three hours are wasted. This 
brings the weekly gross labor income 
item down to five hours times two 
dollars, or $10.00 per day. 

A service man who got $10 cash 
for a full day’s work might still 
come out well ahead. There is a 
four or five-month period during the 
summer season each year when most 
every day is a full day’s work for 
the service man. 

However, there are the _ winter 
months when a full day’s work (five 
actual income hours) is the exception 
rather than the rule. 

Assume that the rush and slack 
seasons balance off at a point where 
the actual income hours, per day, 
over the entire year, amount to three 
actual income hours day day. 

This will result in an average 
labor income of three times two or 


Threshing Out An All-Important Problem 


The question asked by Service Engineer Jos. R. Kacin—‘How 
should I figure on a job so I can make money’”—is one which confronts 
every man doing refrigeration service work. 


The answer by Service Editor K. M. Newcum—which is in two 
parts, the first in this issue and the second in next week’s issue—first 
describes the problem and then provides suggestions about how the 
service engineer can conduct his business at a profit. 


Let’s examine some of the factors 
involved in attempting to make each 
job a profit job in the servicing of 
household refrigerators. 

Two dollars is the usual hourly or 
minimum charge for a service engi- 
neer’s time in large cities. A $1.50 
per hour charge is generally asked 
in smaller cities and villages. 


$2 HOURLY CHARGE 


The $2.00 is assumed to be the 
charge for each one hour or any part 
thereof of the time spent on the job, 
including the time spent traveling to 
the job. 

It would appear that an independ- 
ent service man, with comparatively 
little overhead, could make a profit 
on each job at the rate of $2.00 per 
hour, or $16.00 for eight hours’ work. 

He might be able to make a good 
week’s wages if he could spend eight 
hours each day for five or six days 
each week and actually receive $2.00 
for each hour’s work. Figuring a 
full week of six days at $16.00 the 
gross income from labor would be 
$96.00. 

However, it is next to impossible 
to make every hour of each day an 
income hour. Ten hours might be 
Spent on the job one day, while 
Perhaps only two hours would be 
Spent on the job the next day. 

Spending 10 hours away from the 
Shop does not always mean that 10 
hours have been spent on the job. 


MANY HOURS WASTED 


Many hours are wasted each day 
In running to the jobber’s supply 
house and back to the shop, making 
Stops to re-check a job previously 
Serviced, and in many other ways. 
It might be safe to estimate that 
out of each full eight-hour day at 


ee 


SPORLAN 
‘mos VALVES 
~ with Confidence! 


SAVE 20-40% 


Thermo Valve ies 
St. Louis, Mo. 


$6.00 per day. 

Figuring six days a week at $6.00 
per day the weekly labor income 
amounts to $36.00. This results in a 
gross labor income of $1,872.00 per 
year. 


GROSS LABOR INCOME 


This $36.00 a week represents gross 
labor income. Profit, if any, must 
come from net income, so the item 
of overhead must be considered. 

The following items of overhead 
are estimated roughly for the ave- 
rage one-man independent service 


shop: 
Per Month 
RE MEE gatucawarsire chen ecnueecas $ 25.00 
Shop heat, gas, and light.......... 5.00 
WOES 854550 STARE O ET ORRR ORS 5.00 
Depreciation on equipment......... 3.00 
ee RIOD corse cieseceadatinees 3.00 
Depreciation on $800 car at 
Se ee OE £36 6bs. 06 se 5e6detaws 16.66 
Oe ee eer ee err 5.00 
Gasoline & oil (1,500 miles per mo.) 32.50 


Replacement of broken and 


Er er rea ae ee 5.00 
New tools, gauges, etc.............. 5.00 
Bad debts (uncollectable accounts). 5.00 
Misc. expenses, advertising......... 10.00 
a eer reer errr $122.16 


An overhead of $122.16 per month 
means $28.19 per week. Deducting 
$28.19 (overhead) from $36.00 (gross 
labor income), leaves $7.81, which 
may be called net labor income per 
week. 

Obviously service men must ave- 
rage more than $7.81 net income per 


How to Get RELIABLE 


Temperature Records 


@® You know how important temperature 
records are for test or installation work. 
But do you know about Practical 
recording thermometers? Endorsed by 
servicemen and engineers. Used in air 
conditioning, refrigeration, and heating. 
Unusually low priced. Sturdily built. 
Guaranteed. Give dependable records. 
Completely portable and _ self-contained, 
7% in. high. Get complete information. 


15 DAY TRIAL: Act at 
once! Ask your jobber; or 
write to us for prices, 
description, arantee, and 
15 day trial terms. Ask 
for the “1938 OFFER.” 
Address: Practical Instru- 
ment Co., 2717M N. Ash- 
land, Chicago. 


week over the year. It is important 
to observe, however, that figures 
don’t lie, and any amount earned per 
week over $7.81 in this example is 
not from labor. 

These figures rather substantiate 
the theory that there is no great 
net profit in labor. Most contractors 
have found this out. 

Assuming, however, that no parts 
are to be sold and the entire income 
must be derived from labor. To 
make a $40.00 weekly net salary on 
the basis of $28.19 per week over- 
head and given a yearly average of 
three income hours per day, the 
hourly charge should be increased 
to $3.78. 

The hourly charge of $3.78 is 
arrived at by adding $40.00 (salary) 
and $28.19 (overhead) to total $68.19 
(gross income per week). Dividing 
$68.19 by 6 (days in the week) 
equals $11.35 (gross income per day). 
Dividing $11.35 by 3 (actual income 
hours per day) brings the hourly 
rate to $3.78. 


PARTS SALE HELPS 


An hourly labor rate of $3.78 
would be out of line with competi- 
tion. Therefore, the difference must 
be made up in some other way. 


The sale of repair parts, refriger- 
ants, oil, belts, etc. accounts for a 
portion of the difference. However, 
it must be borne in mind that to 
make a weekly salary of $40.00, each 
hour spent on the job must net the 
service man $1.78 over the $2.00 
labor charge. 

There is no great profit in the sale 
of staple parts such as discharge 
valves, gaskets, etc. Cold controls 
and other accessories are better profit 
items. 


To make $1.78 net (over the labor 


charge) on each household refrigera- 
tion service job is extremely difficult. 
The fact remains, however, that 
unless the $1.78 net profit, over and 
above the $2.00, is made somehow by 
the service man, the job will show 
up on the books as a loss and the 
item of salary will decrease propor- 
tionally. 


HOUSEHOLD USER KICKS 


The average household refrigera- 
tor owner objects to paying a high 
charge for service. Here’s the reason: 

The average home refrigerator 
costs around $150. A service charge 
of $15 represents 10% of the original 
investment. Also, there is the fact 
that most household refrigerator 
Owners are sold on the idea that 
refrigerators require little, if any, 
service. 

When a service man presents him 
with a bill for any amount over $5.00 
(when he has been expecting it to be 
$2.00 or less) the homeowner is 
likely to hit the ceiling. It’s a condi- 
tion that exists, and there isn’t much 
that can be done about it. 


COMMERCIAL USER DOESN’T 


Let’s look at the probable effect 
a $15.00 service bill will have 
upon.the average owner of a com- 
mercial refrigeration system. Take 
a meat market owner for example. 
Suppose he paid $1,500.00 for his 
equipment. $15.00 is only 1% of 
his investment. Also the system is 
saving the butcher many dollars per 
month over the cost of ice in addi- 
tion to what it saves on trimming, 
spoilage, etc. 

A bill to the butcher for $15.00 
(one per cent of his investment) 
will not seem any more out of line 
than a bill for $2.00 (a little more 


than 1%) will seem out of line to 
the household refrigerator owner. 

This throws light on the fact that 
try as you might, it’s difficult to 
make a profit servicing household re- 
frigeration. Also that servicing com- 
mercial systems, which are con- 
sidered a part of the equipment 
necessary in conducting a business 
offers much better profit possibilities. 

No doubt arguments will be ad- 
vanced to the effect that some house- 
hold service men do not require a 
full hour for each service call and 
consequently can make twice as 
many calls per day, and hence make 
more money. 

It is true that many service calls 
are made iin 15 to 30 minutes. It is 
also true that as the time per call 
decreases, the number of “call-backs”’ 
increases. 

Call-backs play havoc with profits. 
If a call has been made and paid for, 
the owner is reluctant to pay for 
the second call. The owner expected 
the service man to fix the machine 
the first time, that’s what he paid 
for—he is apt to think that if it 
doesn’t work then it’s up to the 
service man to make his job right. 
This means wasting good time. 


(Editor’s Note: The second part of 
Mr. Newcum’s article on the profit 
problem in the refrigeration service 
business will appear next week.) 


Graybar Will Build 
Warehouse In Wichita 


WICHITA, Kan.—Graybar Electric 
Co. has obtained a building permit 
for a $10,000 warehouse to be con- 
structed at 424 Rock Island Ave. 
here. The building will be one story, 
with 100-foot frontage, and will be 
120 feet deep. 


THE QUALITY 
REFRIGERANTS 
FOR EVERY JOB 


V-METHL-L ana EXTRA DRY 


VIRGINIA SMELTING CO. 


VIRGINIA 


WEST NORFOLK, 


ESOTOO 


7 & an ie ia, 4 2 tes ia i be.2 Smet ». 4 "i SS Fae alae. A od 
4 & JS ar Le ~ = ra _ ~, eeu 2 . Cia i A ode os a pee. 
she ‘ oe oe o Ay rte og ‘ 2 vi tex SE hee eae Me a a aS Bee eo wi = ‘ SAT “ i ae RN Se poses 53 a, Ts ° oS SPER ¥ a: 
rhs ee — “a4 rates tral ‘i ee sone is " eee SL A} eareml 4 of ee Shy " eth ame cu Mi et ihe * Mere = x R.3 ob eae ¥ > ea et - > ee iat 
pre ae ee aa Sgt Mi, NC ie caer mete Semanal es eed aE ese Neer ey mee ae se By ee “ay eae = i 8 A> Pe ; ha ee fictier + 16 
Pr page Fe ie iso. its ea ales "e *, te 7H ee i el yee is an ats : Peat ‘ec aie caine Mace Bi raw Rati U2 Oia pa me aCe RSE SS Py 
a Me & ai ae be a s ; ee: pce Malte i eee ee a iegoee face dara 6 RM EEO Oe ns aR ee oo a ages ake ig No i ee EN EO $ af 
a be J pac s* ssa a - ae ‘ — ie os ae res ca oe die flared ete re se = aes So Rae fon he ay f es ee. take Re BORE a is Oe oe eas Pg : . PN 
2 peice MGe ty PAS FO aes ee < : tier 38 me ihe a aA ae Se Beas nts Ss - sade ne ; ae tn ee ee “ a e- MENS i zy ee Ef ie aha Cat a } te ea , Be ce peal “ ihe 
4 wae me % \ ‘ { - ” Me 3 a re , oe « v . 4 x = P ar 
i we of: 
ee 
a sere 
; ioe 
1 a 
i oe ee 
=~ » = a a0 
;: F 
. ~ | 
| ‘ 
. | 
| 
; 
Cc. 
OW how eee ee 
nade me 
ure Sign | 
tence to | 
. | 
remem. 
le home. | 
that an | 
worth 4 | 
r | 
yeaa Ce | | 
years of 
} 
ery glad | 
| | 
ATLER 
| | 
| : 
| i 
| - 
| aa 
Rae. 
gees 
ee 
7 aoe 
| a a 
| 
1 
eee 
} ; 
| Siiaii & 
Pe . wer 
} 7 
| | - 
| Ss rai _ a 
a gs 
ae 
| | ip i: 
ee i 
| | = 
I reer . | 5 ea 
; mighty ete a “a fue ee cael” scence 
y man’s ; 
“Over. “a 7 ; A ats Sehe a é , > el 9 oa p a 
P oe ‘ oe Bi =k 3 Peas E " t ee 
)LDERLE ia ae a 
A ‘ 9 its “ 
Lt 1 , 7 5 ; 
qf a ie an ae ge < a. ena 4 ts os 72 ae aie U oe ae fs “54 + 4 a pS ae ‘Yeaher os age 7 One 
i hal Pa , ss Be ge nn a Oe er ee oor ee ee eae eo , ee ae . 
fila * eee. Pie ue sien _-_ a ed ## F , é = Sem. eye 4 ‘ie ca -_ oes 
4 7s : . on . 4 mF ans ee 4 re eyes cB a retgreng. bce eal a... 
bee hee a aeae eee. = a aS ow , 4 . oP. ge kee ine fe Soa = he 
phe | 4 tee Mahia aay : % . ae je5 Be , a ae rise ee ; On a 4 Pete Ay a) aaeerN | a 
tee bar nates eos hig ty eae m3 Ae nea at 2 E een , dee es Re ea a of me ea es oye uw |e 
ee ee na a ° em a te aro ee eo ae ate Bra 
cy A) apes tt Ros ae La ell ee ee Yl ee aa 
ae a eee i oie ee ee ae me Oe EN a ae akg As 
2 Cais PINNED RSE SRS al 2 => ee ee es ee i ee ee ae aera ae ghee 
; ‘ant es . = Biase eas a ei , ~ a eens: go pe ae Rae, cae ee mtg ie) eee Ae inks 
= te ee rane ‘ q ~s . + F see. 2 ae * f iete a s ™ re sacs te eo or 
oe OM ate eon are a er on ae a Pessahg aa . - 3 ae ie Sig 0 hel pa Bi aac) 
ous ee tee pie es ee ie es ee ae ae. he aver a es ee aed: 
? Pe... a Sos sae ae? ae ~ eae ‘ ‘ ae sat tom - ae oe) - | aes ae 
; a ie eee ae Be eats <7. ~ rs <a rene: “Soren oe : 
ee a, “en Wiel 55 ee — i joa hey eae eet ee ee. ae ae ai ata E: P 3 
Aree, Sd , ne soa Ua —— : bi wile ; » yyniigaaes ve 4 § 
ee ay — << be Sa Pe Sa “om 7 eS 
a 7 7 ; 4 ' > OS 2 a ae i 
: ? z os a * s Sof a nag ia } a aa es: 
© pes we: ies, ae — ae ror oy Zeb ae a ‘on = aie 20 Pe ; 
ee, ies. ee ie hee — = a | ee a ee inde 
oy ag <a ee 4 A a ty 3 ee o Cas i ae ah ro iad Hf 7 
aie CORR elieaiamat aga i — . 4 gape Beater cm. i a ae pa ME es 
ts Ai “f SO ap hel ramet te — | — ~~ i ; ee) a A e oi cae 
a cae oe ee 7 - Ca lei gare yo ey eee ee 
oe ee ey ee 4 x a ee, ~— . {° ae ‘ - f eee g ae acim! Sie a oe 
7 i. ieee ee Bee se 
* . £ et ee he Pro a ie 2 ieee i 4 is a . ig a sia ee Pi ie . ie 4 3 ae tis pe A ae a, s 
ol Og eee "he. eo ed ‘ae oe ae yy me eres LEA eR - .ere = 
; | Seg a ties. | wee Qg \ ee 2 i all aed i * fe Tabs aa . re 
eS > ae Saas oa Babe 7 ERS = ae ae aS ee ” ’ ae ae = a, 
ae a a ‘ ee |} i on aa oe | ee a Sere See ea ae me 
a? i ee ee. RR ss i le eC eee ONT ee, ce, — : Sas 
a ee CS ee fis LS SE. a i ah ae a ; 
, | rn ks yh hn % as oa. ha (le OO ee eee alls ae an : eee 
| a > a !l””~«<Cti‘“‘a RR ‘ee , rag , i oy om “N he a q ee 
ot hes vk os a ee wd oS ay en os. | | a : “a Sy. og Atkccaaberse es . ? 
VW: Ps, ial copa : - ee, ae ey ans oe ‘ _ 
a ant Bet Ce rim yey ‘ ae: b iS ce ie io i te ge 
a ae r We eels Honk . oe ae a. ns aa ie ’ ae “a ican oe) ey a gin oa : 
saa ies Beton . al a Bac. se eae a ge -_ ; “- ns its a: i ee “die 
dior ‘ ae. ‘ ae ee % * , 20 : don'ts 4 Le CF Ay at ee ee i 
me atti a Pe. . aan he ee ee a a as oe 
— & . = ting a Om a 5& ‘ ae rm ane 7 is ‘a Fe 
4 7 iiate iol iy vane Bc % _ ise oan 7 : . ah % 1 
4 : cs Pe. " , iy oD “a 
Be ieee: F p ™ a 
S a “é Bees. i m 4 a, 9 — 
<3 p. i °F SS  ) ie . >) ae “a 
ee i % : 4y 7 me . wT ; ae 4 aA 
no - ; Kez * sar a 
‘ ‘ . - ts $ ag Ph 4 J 
‘ a e fr a? ae ‘ ; a + 
a ie is ae a ¥ ; * i a ‘ 4g 
¥ = \ <2 r ' oo i a, ae 
= 4 if a MG ¥ x. 5 n. ; a Ss 
BAN 4 oe ie a ica — J i st A ; a 
oe a a i. eo ae , a oS, es a “g 
he 7 - i f E k fae, ” ay i) 
| ee : . a : es, be Ce + ‘ 
| s e SR - . a 7” a % x F 
<= ~ ag 7 4 a , % a a 
——— tf a a a 
i 4 ee. — i 5 oH oo 
¢ " : . ae + = 9 ‘ F 
“ J. i i= 4 > 
f ia a 7 ee ‘, 
i + pa ‘ ; . A 
ha oo. oe > : 
¥ - “ 
i ‘ai iy 
= 4 " is 
3 % ue — } — q oe ‘ as iad a 
ibs. et x es: — R é : ae 
= es — Sy ie ca en aid Sees Lo: ae 
a: » Pa aa ‘ -: om Ss a a eS 
— j ies : ae ae ees aA 2 
, i } = lala " e 
. 2 . f i a Ps 7 “ey 
,0ds 0! You Con Install —— 2 ; : ne pe 2 9 ‘ ie 3 
that f ae ae <: : a a tied ee ae. ae SO. ie : ts ee e 
S ae ay : ; te ¥ Ney ant i Dm Pa Da 
Foam) aq ; , sets ie oe. Als Se sa Tiki ‘ “4 P aie 
icles > ts é i ea aes -— e o : esa ae ee = % z toe Naa ‘ ea 7 
ng,” send orcas: a Nagiaas aa sons = ae ees "ae ares, i eae a Pe 
sues © | om 
mS he 
e ) | ee Se 
sion " = 
- i i 
to ow * 2 
f a 
few ® ss senna 
: or a 
jon fc - 
jeve 1 f 
belie _ re 
1? - Write for details of re. 
s NDER 4 > — Aleo’s new Small — ps 
ye *: 
to Tf a E =e Capacity “TK 
sales ; a ‘ 
article’ Se PRAS | ye Al . 
anc & i . Pat = - 
alve Co, - j 
‘ 
SS F 
pe & - # 
+ ge ae Be ae : z : » * : ° ' = 3 ‘ qt 
+9 “ge PBL ee Pa aT ee ey — ee Fa gn Be aR OE ee BO Eee, SE Eee ae © Gree N32 rte $y se ce ere nee Se, a a en ae ee ee ind ‘ vos : : 
a. . Pa et be eat a4 fy etl ea, Poet nie fe eT AT, ete et ios Or 
. ~ i a tH. 2" ae Eg: Mig FTE vs oe Mee ny te w A Fan ee | 8 a Yee. ou ral 
; _ . : Fw _ F es _ ay ae ust 4 ‘ a a A 4 "A poe aati 7 ae A 7 a> ie tt ae < wes. je dee be Fae od es," _ 


AIR CONDITIONING & REFRIGERATION NEWS, MARCH 16, 1938 


i Cond 


tioning 


100% Fresh Air Well-Water System 
Raises Apartment Building Income 


By Henry Knowlton, Jr. 


DETROIT—Modernization of an 
apartment building at a cost of 
$125,000 including $35,000 for a 
year-around air-conditioning system 
is proving an excellent investment 
for J. Oliver Black, owner of the 
Philby Apartments, situated in High- 
land Park, Mich. 

Following the modernization work, 
which included structural renovation, 
decorating, new carpets, drapes, and 
modernistic bridge lamps, Mr. Black 
was able to raise the gross income of 
the building 30%. Occupation of the 
building is gaining steadily since its 
opening the first of this year. 


175-TON COOLING 


Complete control of temperature 
and humidity every month in the 
year is made possible by the use of 
a well-water system which provides 
approximately 175 tons of cooling 
capacity. Heat from the stoker-fired 
boilers is delivered to the building by 
means of steam coils in the air-con- 
ditioning units. 

“We wanted to get the finest and 
most modern type of air-cooling sys- 


tem that was available for this 
building,” Mr. Black said. “Our sys- 
tem is unique in that it uses 100% 
fresh air at all times. No air from 
the building is re-circulated from any 
of the apartments, so there is no 
danger of spreading cooking odors 
from one apartment to another, or of 
the transmission of communicable 
diseases. The air supplied to our 
apartments is always fresh and 
clean, with no possible danger of con- 
tamination at any time.” 


100% FRESH AIR 


Although the city code of Highland 
Park prohibits recirculation of air 
from apartments in any building, 
Mr. Black had already requested his 
contractor, American Refrigerating 
Co., of Detroit, to design a job pro- 
viding 100% fresh air, before learn- 
ing of this regulation. 

Air cooling capacity for the Philby 
Apartments is provided by two deep 
wells, each equipped with 200 g.p.m. 
Pomona Deep Well pumps, according 
to Hugh Lenane, chief engineer for 
the installing contractor. These 


BUNDY TUBING CO 
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pumps are equipped with 15-hp. and 
20-hp. motors. Cold water is con- 
ducted to four built-in conditioning 
units, each having a 9,000 c.f.m. New 
York Blower fan, American Air Fil- 
ter Co. “throw-away” type filters, 
and Trane heating and 
coils. All units are equipped with 
spray nozzles for humidification. 

Water from the deep wells is 
pumped through the Trane cooling 
coils and then sprayed on the roof of 
the building, as a means of reducing 
the cooling load on the third floor 
apartments. This type of ‘evapora- 
tive cooling’ is said to reduce the 
gross tonnage materially, while 
using water that is a by-product of 
the air-conditioning system. 

The building is divided into four 
floors, with one air-conditioning unit 
serving each floor. Equipment hand- 
ling the first floor is located in the 
basement of the building, while units 
serving the second, third, and fourth 
floors are located on their respective 
floors. Each unit has an outside air 
connection providing 100% fresh air 
at all times. 

Air is delivered to the apartments 
through ducts run overhead in the 
hall ways above a furred ceiling. Out- 
let grilles are provided in each living 
room, bed-room and _ combination 
dinette and kitchenette. 

Exhaust air leaves the apartments 
through Uni-Flo “Sight-tite” ventilat- 
ing grilles, built into the bottom of 
window casements. These grilles are 
chromium plated, in keeping with the 
modernistic decorative scheme of the 
building, and are equipped with hand- 
operated shutters. All intake grilles 
are also Uni-Flo, and chain-operated 
dampers are provided. 


INDIVIDUAL CONTROL 


With this system it is possible for 
the occupant of the apartment to 
regulate the amount of air coming 
into the room, and the amount of air 
being exhausted at any given time. 

In addition to the manual control 
of registers in each apartment. the 
conditioning units are under control 
of Minneapolis-Honeywell thermo- 
stats and humidistats at all times. 

Amount of air delivered from each 
conditioner is controlled by a static 
pressure regulator in the supply 
duct, which controls a damper on 
the suction side of the fan, thus regu- 
lating the amount of air the fan de- 
livers. Should a number of people in 
the building shut off air-supply reg- 
isters at one time, the fan automatic- 
ally reduces its capacity to coincide 
with the reduction in total load. 
American Refrigerating Co. of 
Detroit, which installed this large 
well water system, also is engaged 
in the marketing of mechanical air- 
conditioning equipment, including the 
products of the Worthington Pump 
and Machinery Co., and the Witten- 
meier Machinery Co. W. T. Haney, 
president of the company, is_ in 
charge of installation work, and R. 
H. Gordon, vice president, handles a 
large portion of the selling work. 


Calif. Students Build 
Unit For Exhibit 


SAN LUIS OBISPO, Calif. — 
complete air-conditioning unit built 
by students of the air-conditioning 
department of California State Poly- 
technic school here will be one of 
the highlights at the sixth annual 
Poly Royal show to be held on the 
campus April 1 and 2. 

Several unit heaters ranging in 
capacity from 25,000 to 125,000 B.t.u., 
and also built by students, will be 
displayed in the school’s’ exhibit. 
Other exhibits of the industrial de- 
partment are being prepared by 
students in the aeronautics and elec- 
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New Conditioner Has Flexible Contro/ 


cooling 


Above are shown two typical 
Frigidaire unit air conditioner, 
sealed 


home 
which 
“meter-miser.” 


installations of the new Delco- 
incorporates the hermetically 


Pleasantaire Equips 
Sales Coach 


MERRIMAC, Mass.—An air-condi- 
tioned sales display coach equipped 
with aluminum foil insulation and a 
Model 2,000 Pleasantaire room cooler 
has been built for Reynolds Metals 
Co., manufacturer of aluminum foil 
products, by J. B. Judkins Co., 
trailer-coach manufacturer. 


In this coach, most Reynolds prod- 
ucts are displayed in glass-enclosed 
cabinets with sliding doors. At the 
front of the trailer is an exhibit 
stage equipped with indirect lighting 
for showing specific items in which 
the prospective buyer is interested. 
Other features of the coach include 
an enclosed refrigerator, leather up- 
holstery, cabinet facilities, full-length 
clothes closet, and Venetian blinds. 


The tow car is a Model 85 Ford 
V-8 coupe with heavy duty springs, 
bus-type clutch, special rear axle, 
oversized tires, and a_ 1,000-watt, 
110-volt, air-cooled gasoline genera- 
tor set which supplies current for 
illumination and for operating the 
air-conditioning unit. This generator 
is installed in the coupe deck, and 
has a remote automatic start-and- 
stop control in the coach. 


Trane Installs Theater Job 
In Jackson, Miss. 
JACKSON, Miss.—Local office of 


the Trane Co. engineered and in- 
stalled the air-conditioning system 


trical divisions. 


in the new Paramount theater here. 


Delco-Frigidaire Unit 
Cooler Introduced 


(Concluded from Page 1, Column 2) 
lar to the one now covering the Frig- 
idaire electric refrigerators, is pro- 
vided purchasers. 

The comfort control prevents over- 
cooling of the space served, and a 
new type air-direction selector per- 
mits control of air-movement through 
twist of a dial. 

The unit has a maximum cooling 


Close-up of air-direction selector 
on Delco-Frigidaire’s unit cooler. 
Small knob controls cvoling- 


————— 


capacity equivalent to the use of 
1,300 lbs. of ice in a 24 hour period. 
The circulation of air through the 
filters clean it of dust, dirt, and 
pollen, a service which will benefit 
those who suffer from hay delete 
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PLEASANTAIRE SELLS DIRECT TO DEALERS 


Room Cooler Sales This Summer Depend Only Upon Number of People Asked to Buy 


VERY refrigerator dealer can and should sell 1 0 10 


public to buy. 


Package Plan.” 


now. He must stock the product . . . 
Dealers won’t get this great new ap 


unless they order in advance, and they can’t reac 


Pleasantaire is a Necessity Applia 
American means, and real profits are ahead for d 


learn room cooler selling this year. 


PLEASANTAIRE CORP: 


1623 Connecticul Ave. 


Pleasantaires this season, but he must do two things 


and he must ask the 
pliance 


h any room 


; ire 
cooler volume unless they follow the proved, “Pleasanta 


nce within 
ealers who 


Write for details. 


Washington, D 
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Westinghouse Records Demonstrate That 
Forcing Hot, Dry Air Through System Is 
Best Dehydrating Method, Even In Field 


By K. M. Newcum 


CHICA GO—How factory dehydra- 
tion methods are successfully applied 
to dehydrating commercial refrig- 
eration systems at the time of in- 
stallation in the field with the result 
that troubles from moisture are 
materially reduced, were explained 
py George C. Licence of the West- 
inghouse service department to a 

oup of service men in attendance 
at a service school held here March 4. 

Dehydration by external heat and 
an internal vacuum was the method 
used at the Westinghouse factory 
until it was found that the percent- 
age of SO2 jobs which were “sticking 
up” in production at the factory 
was excessive. It was found, accord- 
ing to Mr. Licence, that this method 
allowed small particles of moisture 
to be held in suspension in the wind- 
ings of hermetically sealed motors 
and when SOg was admitted some of 
the jobs stuck up on the factory test 


run. 


HOT AIR AT 240° 


Believing it was possible that the 
vacuum and heat method did not 
dislodge all the moisture, Westing- 
house engineers decided to circulate 
dry air heated to 240° F. through 
the system. 

The air was drawn _ through 
calcium oxide driers and heated to 
240° F. The dry heated air then 
was forced through the’ system. 
Moisture from the system was ab- 
sorbed by the hot, dry air and dis- 
charged to the atmosphere. 

Exhaustive tests, claimed Mr. 
Licence, proved that this method 
removed all the moisture from the 
system and motor windings. Stuck- 
up jobs on the factory production 
line were completely eliminated. 

With factory condensing unit de- 
hydration methods perfected the engi- 
neers believed that a _ considerable 
amount of field moisture trouble 
could be eliminated by using the hot, 
dry air method in the field for drying 
the coil, tubing, valves, and other 
parts of the system before admitting 
the refrigerant to these parts. 


EQUIPMENT FOR FIELD 


A combination pressure and vac- 
uum pump, fitted with a calcium 
oxide drier, and using a % hp. 
Universal Cooler compressor for per- 
forming this duty, was built. It was 
tested out in the factory, said Mr. 
Licence, on a typical installation and 
it was found that the moisture con- 
tent of the refrigerant in a system 


ee 


dried by forced hot air was con- 
siderably less than one in which the 
tubing, coils, etc., were not dried. 

Mr. Licence gave a demonstration 
of the drying procedure on the in- 
stallation used at the school. The 
procedure is as follows: 


PROCEDURE 


1. Connect the liquid line, which 
normally would be connected to the 
receiver valve, to the pressure side 
of the pump. 

2. Loosen or disconnect the suction 
line (or lines) from the compressor. 
(The suction valve must be tightly 
closed.) This allows an unrestricted 
flow of air through the drier, pump, 
liquid line, manifold valves, expan- 
sion valve, evaporator, and suction 
line. 

3. Close the manifold valves 
(liquid and suction) on all of the 
coils except one. That is, only one 
circuit should be dehydrated at one 
time. 

4. Start the pump. Air will be 
drawn through the drier and forced 
through the liquid line, coil, etc. 

5. With a torch start heating the 
liquid line where it is connected to 
the pump. 

6. Continue to heat the liquid line 
progressively on through the mani- 
fold valves, etc. up to the expansion 
valve. 


DON’T HEAT THERMO BULB 


7. It is not advisable to heat the 
expansion valve or thermo bulb. 

8. From the expansion valve, heat 
the tubing of the coil in the same 
direction as the refrigerant circuit. 

9. From the coil, heat the suction 
line all the way down to the com- 
pressor. 

10. This completes the heating and 
drying of this circuit. If the system 
has more than one evaporator, they 
should all be dried separately in the 
manner described. 

11. When the final circuit is dried, 
tighten the suction line connection 
on the compressor. 

12. Allow the pump to run up a 
pressure in the system—175 lbs. on 
the high side, 50 to 60 lbs. on the 
low side. 

13. With pressure in the system, 
stop the pump and listen for leaks. 

14. When leaks, if any, have been 
located and corrected, disconnect the 
liquid line from the pressure side 
of the pump and connect it to the 
liquid receiver valve. Release air 
pressure to atmosphere. 


15. The system is now ready to 
be evacuated. 


FINAL CONNECTIONS 


16. Make a connection from the 
suction side of the system to the 
suction side of the vacuum pump. A 
separate three-way valve, or an extra 
manifold valve makes a good connec- 
tion for this purpose. 

17. Start the vacuum pump and 
pull the highest possible vacuum 
(usually 26 to 27 inches) on all of the 
system, except the condensing unit. 

18. When the highest vacuum is 
reached, close the service connection 
and admit refrigerant pressure to 
the system to break the vacuum. 

19. Test for leaks with a torch or 
other approved method. 


UNIT IS DRY 


Mr. Licence pointed out during the 
demonstration that the condensing 
unit is dry when received on the 
job and therefore it. is not necessary 
to dry it again at time of installa- 
tion. 

He stressed the importance, how- 
ever, of drying all the other parts 
of the system, because tubing, valves, 
fittings, coils and other parts are 
exposed to the atmosphere during 
or before installation and _ conse- 
quently collect moisture. 

It is this moisture, Mr. Licence 
pointed out, that is to a large extent 
responsible for moisture showing up 
in an otherwise dry system. 


VACUUM NOT ENOUGH 


A vacuum drawn upon the system 
will not remove the moisture, said 
Mr. Licence, because even heating 
to 240° and evacuating at the fac- 
tory left small deposits of moisture 
in the condensing unit—just enough 
to cause trouble. 

Mr. Licence pointed out that by 
using this method of dehydrating 
at the time of installation, Michigan 
Refrigeration and Service Co., of De- 
troit, Westinghouse authorized serv- 
ice contractor, had not received a 
single service call in over four weeks 
on 40 such installations. 

Similar reports have come in from 
other territories, which, said Mr. 
Licence, confirm our belief that 
drying and evacuating at time of 
installation is low cost insurance 
against future service difficulties. 


’ 
Kelvinator Dealers Meet 


At Little Rock, Ark. 


LITTLE ROCK, Ark.—Kelvinator 
dealers throughout the state recently 
attended a_ three-day open-house 
showing of Kelvinator’s 1938 lines 
of electrical appliances in Rainbow 
Garden here. Roy E. _ Stueber, 
Kelvinator distributor in this terri- 
tory, was in charge. 


Sedgewick Joins Trane 


CALGARY, Alta., Canada—sS. W. 
Sedgewick, for the past 17 years 
with Campbell & Hillier, Ltd., has 
joined the Trane Co. of Canada, Ltd., 
as sales manager and engineer for 
the province of Alberta and Eastern 
British Columbia. 


CURTIS REFRIGERATING MACHINE (C0. 


=. __ Division of Curtis Manufacturing Co. 
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CURTIS Advertising Helps You 
to Get More Sales and Profits 


Curtis advertising helps every dealer to overcome his 
biggest sales problem — that of telling the story of his 
equipment to unknown prospects. 


Curtis advertising is planned to create a ready accept- 
ance for Curtis products and Curtis dealers 


Publications regularly carrying Curtis advertising reach 
Over 250,000 readers every month—a quarter of a mil- 
lion prospects in every field—many of them in your own 
community. In addition Curtis offers a complete line of 
sales helps, direct mail, posters, sales manuals, engi- 
neering data, dealer signs. The whole Curtis sales and 
advertising plan is designed to build greater sales for 
every Curtis dealer—the result of 83 years of success- 
ful merchandising and selling methods. 


Write for full information today. 


5 ile, Lota, MO: 


— for every air conditioning 
and refrigerating requirement. 


CURTIS 


“Builders of Condensing Units Since 1922” 


Installation Of an Oil 
Separator Does Its 


Job Too Well! 


DETROIT—tThe installation of an 
oil separator with an automatic oil 
return in a multiple apartment house 
installation here cured the chronic 
oil logging condition in the flooded 
evaporator, but the local service man 
who did the job found it necessary 
to return to the installation every 
few days to remove oil from the 
compressor. 

Before the separator was installed 
considerable extra oil was added to 
the crankcase. Much of the oil circu- 
lated to the several evaporators. The 
evaporators became oil logged. 

With the separator installed the oil 
leaving the crankcase was _ auto- 
matically returned. Also large quanti- 
ties of oil returned from the evapo- 
rators, thus raising the crankcase 
oil level. 

Hence the service man found it 
necessary to remove oil from the 
crankcase until the oil charge within 
the system reached a balance. 


DuComb Co. To Distribute 
Par Condensing Units 


DETROIT — The W. C. DuComb 
Co., Inc., refrigeration supplies job- 
ber, has been appointed distributor in 
the Michigan territory of Modern 
Equipment Corp.’s line of Par com- 
mercial condensing units. 

The company has a complete dis- 
play and inventory of Par equipment 
for the servicing of dealer require- 
ments in the Michigan territory. 

Par condensing units are made in 
28 sizes, in a horsepower range of 
% to 20 hp.’ The line includes air- 
cooled and water-cooled models, close- 
coupled units for self-contained ap- 
plications, and a complete line of 


_ power plants for use with evapora- 


tive condensers. 


Universal Handles Universal 


WHEELING, W. Va. — Universal 
Home Appliances Co. has opened at 
1219 Main St. here, carrying a com- 
plete line of Universal electrical ap- 
pliances. 


When you furnish Dayton V-Belts, 
you save yourself servicing grief. 
And you save your customers the 
inconvenience and aggravation of 
premature belt failure. © 

Take a tip from the leading makers 
of appliances and machines. They 
standardize on Dayton V-Belts be- 
cause they want belts which give 
lasting satisfaction to the users of 
their equipment. That’s just what 
you want when you put on replace- 
ment belts. 

Daytons perform better and last 
longer. They’re built that way. 
Their construction is patented and 
exclusive. They operate smoothly 


DAYTONS END THE GRIEF OF 


BELT FAILURE 


2 


=A 
CEV (Si 
Lg 


and quietly. They stand up straight 
and run true in the pulley grooves. 
No twisting and whipping! No 
squashing and sagging! No stretch- 
ing and slipping! Unheard and un- 
noticed, they give efficient, depend- 
able service far beyond the lives of 
other belts. 

Dayton V-Belts are made in a com- 
plete range of sizes and lengths to 
fit all makes of electric refrigerators, 
washers, ironers, stokers, water 
pumps, air compressors, blowers, 
condensing units, etc. They are im- 
mediately available from Dayton 
Distributors everywhere to meet 
your exact requirements. 


THE DAYTON RUBBER MEG. CO., DAYTON, OHIO 
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These Beasts Are Sacred In India 


Zarotschenzeff, After Studying Refrigeration 
a Around the World, Sees It As One Way Of 
Raising Living Conditions & Bringing Peace 


By M. T. Zarotschenzeff,* Refrigeration Engineer and 
Inventor of the ‘Z’ System of Quick Freezing 


“Cold—a friend of mankind; With all the accomplishments 
“Cold—a magician and provider ; known to us, it may appear that very 
“Cold—a colonizer of distant lands few problems have been left, and yet 
that tightly binds countries of we are facing most remarkable de- 
agriculture with those of indus- velopments today, and there is a 
try.” : 
real challenge to the young genera- 
I wrote these words more than 25 | tion to find proper solutions for them. 

POnes AG0, ane p meuneg eon = one Today, everyone speaks of the com- 
ae a - a a peresyee aren petition ‘of the cheap products from 
pew agg po cg iy Pog Pee Japan. Certain types of stores handle 

7 ny arvorage 4 huge quantities of very cheap Jap- : 
than a quarter of a century, I realize anese articles. Why is Japan able to Living 
more than ever that my faith in the compete parr America or England? of the E 
i. of refrigeration had a sound The answer is, of course, standard of would c 
seipesieaiamaan living—permitting low wages. —————— 

My recent trip around the world, 

which I completed the day before THE ‘RICE COEFFICIENT’ fyrop 
last Christmas, was made for the Why is standard of living s0 dif- 
sonar “a Pe aigenay 3 BA ago 0 ferent? The answer is that while in India offers a great market for imported frozen meat, because to the Hindus all animals are holy, ang 
of » ing ect hamden prac- England and America meat occupies slaughtering is a sacrilege. Beasts of burden, like the oxen above, are never killed, but are worked unti! they Fcc 
tices. I admit, I did not go into de- | the predominant part in the diet, in die in their tracks. The British army plans to establish quick-freezing abattoirs. 
tails. aad weeld bees beet impos- | J@Pan rice is the staple food. In other oe 
sible, but I tried simply to visualize | Words, here and in England we have brought from New Zealand, Aus- (Conclude 
the place of refri pone in the life | @ “meat co-efficient,” whereas Japan | tralia, and even England; and yet No Vitamins —No Ener country is 

P ; 5 has a “rice co-efficient.” statistics show that the largest cat- gy ig mean 
of the people in each of the countries - ; ; This mea 
I visited. Considering that meat costs 25 | tle country in the world is India. ; an also storin 

, , ‘ cents and rice 2% cents a pound, The British Army, which is an ip Meats c 

— pee a ye Me — Gules there is a difference of 10 to 1, which | important colonizing factor, sought to only in ce 
Por t vi N a York. through Chi- explains in large measure the dif- | use refrigeration as an aid to radical- frozen anc 

i +“ wacrth rel An ales peat the ference in standard of living. It does | ly improve conditions. Plans were sidered m 
Senin ‘a " t ‘i prec d J C.: not mean that the Japanese do not | drawn up, money was ready, engi- Seven and 
ne 4 ic ns “a ocean via Hawaii to | like meat; I certainly can say that | neers were available to start on the lars are g¢ 
J adage rss maples ined three weeks: | Meat is enjoyed in Japan. construction of 17 huge cold storage for rearmé 
came tay tal Saaiaen Manila. If we are to obtain a universal | plants that would act as depots for it will go 
poe ° - itish ie Cie ot. equilibrium, we must remove the | supplies of meat, fish, fruits, and tain part | 
aaa ups sce were ’ spent: and | causes of friction which are so evi- | vegetables, and that would permit oping nev 
finally through the Suez ‘Canal dent today, and we must either lower | Carrying products throughout the packaged | 
through European countries—Italy, | Ourselves to a rice co-efficient, or | Seasons, would remove the gluts, and ines 
Germany, Holland, Belgium, France, | "aise the other nation up to our meat pena alae the surplus in times of 
England—finally back to New York. co-efficient. 7 English 

To my mind, this offers perhaps an The climatic changes are so great. the Britis} 
REFRIGERATION FOREMOST unusual opportunity. We have coun- | that at certain times of the year not cooperatin; 
: P fri tion? tries with tremendous meat resources | a single fish can be caught, and that cold 

What - there =o _ See that are looking for markets, and | roads are impassible. the most i 
ae See ae" hag 7 past ae there, across the ocean stands Japan in case of 
refrigeration play in international | (trering a huge market of more than A PLAN FOR INDIA rad nial 
trade? How does it affect the lives ans 1 ' 
of the people and is it an ally of war 70 Memon poopie. , A large central slaughter house packaged : 

P : h t rad 1 Here then is a place for refrigera- | 2. to be operated to supply not tables, to 
ag ats ~ - Sil ewe — el tion to aid in raising the standard of only the British Army, which con- in case of 
vlustries that is working most | uving in Japan, and at the same | sists of 100,000 men, but also a very The sg 
industries that is working most | time providing the market sought “Ht ‘ : that the c 
closely with scientific research and Mee | large section of the population that ' , 
ps A for by producers, and promoting in- enjoys meat. You must realize that Not yet noon, and these rickshaw coolies are fatigued. Orientals live ona laboratorie 

7 ‘ Seiinceanentiien tix stiins shia ternational trade that makes good | pesides Hindus who do not eat any vitamin-less diet of rice. Importation of quick-frozen meats and vegetables There hav 

The Tokyo University is also doing | neighbors of distant people. meat, there are many millions of would give them new energies, help them raise their standard of living. sible effect 
HUNK IEROTORING WOFK Mh THe Bent OF While this may sound like a ques- | parsis and Mohammedans to whom studies or 
worse = = aa een tion of pure political economics, I | meat is part of the daily diet. I have been in India twice, and , be interested to know of a remark- 9 PS" gas 
- yes shes he Hy odie dn work | believe that you will realize in it When everything on this project | there is no question that it is one | able development in England. The fm "er refi 
oi oe ae = + ae rote one of the most spectacular possible | was ready, the local administration | of the potential future world pro- | first over-seas trade in meats was jm "WY even 
oe nye ae Poors poons * oi developments in refrigeration for | was asked for formal approval. The | ducers not only of meats but also | confined wholly to frozen beef and jm sent ab 
ot in wine eee ee . preserving, transporting, and dis- | surprise reply was that the local | of fish, fruits, and vegetables. There | mutton from Argentine, Australia, 9 ‘"Structio 

Seen i om ‘ tributing meats. government objected to the scheme in | are now attempts to organize with | and New Zealand, to supply the in- os storas 
. a oe " vee de 6 re ae RELATED TO POLITICS most violent terms simply because | private means quick-freezing of fish | dustrial population of England. - prote 
a _— oper 4 te te he 4 on po sel such a scheme was based on the kill- | and its distribution inland as well as As you know, in later years, with J, have n 
io tote. ¢ ae en i: . ‘at However, refrigeration is linked not | ing of poor animals, which is con- | for export. fester shige ama bother retciqecatin ayy Ws 
- , * Sincerely Hope that by tnat | only with politics and economics, but | trary to their religious belief. To a certain extent the local India | technique, Argentine was able to ship MB, , °° 
time we will forget about the troubles , Fie reg ve 2 ‘ A ‘ So a aig. ‘ch industry is 
i Meteie mid Venk tn eh we to Selon even with religion, as I learned. The British Army and the British | administration, through its Agricul- | meats in chilled condition, gaining a opportuniti 
pai porn Be - ak Renee ho wahk is While in British India I actually | home government, instead of forcing | tural Experiment Station of which | definite advantage over New Zealand iene 
autenenn’ 8 Be, took part in a spectacular develop- | such a plan, yielded to local senti- | Dr. Cheema is the head, tried to or- | and Australia which still had to 1) NEW 

. ment. In India 350 million people | ment, and today these projects are | ganize the export of pre-cooled fruits; | freeze their meat for export to Eng- 

*Paper presented by M. T. Zarotschen- exist on a much lower level than in | still on paper, and the country with however, as you know, such a devel- | land. Germany 
yd Tg of "Tae boett a  d use | Japan. Meat supplies are so meagre | its tremendous resources is just as | opment must be carried out on a During the last year or so there portance o 
Pittsburgh, Pa. ' | that chilled and frozen beef is | poor as before. large scale in order to be economical. | have been spectacular shipments 7 with 

: The 17 cold storage plants were to | from Australia of chilled meat, which MJ 
FO a AND be the backbone of the country’s new | were possible with the combined use J. Center: 
rs ° industry. of refrigeration and gas. Eventually, ow .- 
: e : ® : j ( 
TRADE MARK REG. U. S. PAT. OFFICE Incidentally, ae meat = import- = ore large proportion of Australian enable the 
ant to India, there are plans under | and New Zealand meat will also reach frozen £ 
way to import from Australia not the | England in chilled condition. had an mee 
entire carcasses, which take up so Would this seem to spell doom for bit Pca P 
much space, but packaged quick- | freezing? Quite the contrary. Wher J frozen wore 
frozen meat cuts. in London I talked to many people Hi ttom the | 
While on this subject you also will (Concluded on Page 15, Column 1) 8 stored 
— Freezing o 
There’ inning? 
ctuality. 
eres an The labo: 
lime under 
_ @ The STREAMLINE M e S bd A INDUSTRIAL Infact, the 
Solder Fitting is the only solder ad the } 
type fitting on the market in which POSI- GAS MASK Studying th 
TIVE PROOF of a leak-proof joint can actually Consisting: 
be seen without resorting to a pressure test. . al DESIGNED fame to th, 
There is no guess work about STREAMLINE. The solder ed of the 
inserted through the feed hole (an exclusive feature) com- EXPRESSLY FOR YOUR ory 
pletely seals the bonding surfaces, and its appearance at the 1 - 
end of the fitting assures you, beyond all doubt, that the joint is GASEOUS HAZARD! NEw | 
refrigerant proof, that vibration cannot work it loose, and that it is Also j 
permanent and actually stronger than the tube itself. the th > 
: STREAMLINE Forged Brass Fittings are furnished in complete range ; oughi 
2 : : , —_ i : : , tection Hi Promoter. 1 
in couplings, tees, elbows, etc., with male and female ends and in re- po prernatins pols ge AL gg a: Mioxide— the Works 
ducing sizes. Send for Catalog and Price List 2003 illustrating our com- using the smallest size canisters that pass U. S. Bureau ° Machinery 
plete line of Valves, Fittings (solder type and flare), Dehydrators, Strainers, Mines requirements . . . the smallest size that insures — ‘tage comp 
a etc., for Mechanical Refrigeration. in high emergency concentrations. @ Investigate these meting a 
: siderations—they’re more important than price. Check le ‘166° Ff.) 
wearing comfort and durability, too. You'll find—s “sl bt hour 
e majority of mask users have—that an M.S.A. indore Uch mac 
Gas Mask is your best buy. Let us prove it with an att cal industyj 
demonstration. ag + 
PORT HURON, MICHIGAN NY Bpitee itn 
MINE SAFETY APPLIANCES COMPA Machinery 
Z Braddock, Thomas and Meade Streets, Pittsburgh, Pa. food produc 
in District Representatives in Principal Cities ' 
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Refrigeration Means Education 


Living in filth and squalor, without sanitation or refrigeration, peoples 
of the East have short lives, and die like flies in epidemics. Refrigeration 
would change the entire picture; but it must be preceded by education. 


— 


twopean Governments Faster To Recognize 
Economic Importance Of Refrigeration 


concluded from Page 14, Column 5) 
ountry is getting ready for war. 
This means not only ammunition but 
aso storing food supplies. 

Meats can be stored satisfactorily 
oly in cans or by freezing. Quick- 
frozen and packaged meats are con- 
sidered most seriously in England. 
seven and one-half (714) billion dol- 
lars are going to be spent in England 
for rearmament, and a good deal of 
it will go into food supplies. A cer- 
tain part will find its way for devel- 
oping new lines, like quick-frozen 
packaged meats. 


EMERGENCY FROZEN FOODS 


English cold storage companies and 
the British government are actively 
cooperating. The government realizes 
that cold storage plants will form 
the most important reserves for food 
in case Of war. There is even talk 
and agitation for quick-frozen and 
packaged fruits, and especially vege- 
tables, to supplement the meat diet 
in case of national emergency. 

The government has _ instigated 
that the cold storage companies and 
laboratories study the effects of war. 
There have been studies on the pos- 
sible effects of war. There have been 
studies on the possible effects of 
poison gas on food products stored 
under refrigeration, and there are 
how even suggestions to utilize the 
present abandoned coal mines for the 
construction of novel underground 
cold storage plants which would be 
fully protected from outside attacks. 
Ihave no knowledge what is being 
lone at Washington along these lines, 
but I presume that the cold storage 
industry is fully aware not only if its 
opportunities but also of its duties. 


0 NEW PLANTS IN GERMANY 


Germany not only realized the im- 
portance of cold storage in theory, 
but with a single stroke it built 
10 new cold storage plants near 
the centers of population to supple- 
ment those already in existence. 
These 10 new cold storage plants will 
fable the population to exist on 
frozen foods for quite some time. I 
ae an opportunity to study this a 
@ Closer and I found that not only 
— meats but also frozen poultry 
“ m the Balkan and Baltic States 
thesia there in great amounts. 
‘eezing of vegetables is no longer 
a novelty in Germany; it is an 
actuality, 

,_ lhe laboratories are working over- 

” under government sponsorship. 
a the German Army authorities 
ie the health department, after 
inant the effects of prolonged diet 
Peg Solely of canned goods, 
ve iy the conclusion that at least 
fresh the food supplies should be 
ii — means in case of perish- 

Oods, that they must be frozen. 


NEW UNITS DEVELOPED 


Sy in engineering developments, 
Promoter? of war is acting as a 
“ype a in Berlin I visited 
Machi Tks of Borsig Refrigeration 

nery Co., and I saw a four- 


st 
~. Compressor, 60 ft. long, pro- 
te Ay temperature of —110° C. 


er h F.) and of 40 million B.t.u. 

Sy Our capacity. 

al ve machines are used in chem- 

8 a UStries which are so important 
UXiliaries in war plans. Exper- 


‘nce i 
machi with such low temperature 
“chinery wi 


fe ll be made available to 
Producers in due time. 


Still another interesting develop- 
ment is the quick freezing of whale 
meat. The German government is 
sponsoring the construction of a 
modern vessel for catching and 
quick freezing whale meat in the 
Arctics. The refrigeration plant is of 
10 ton per day freezing capacity. 

All over Europe there is a surpris- 
ingly large traffic in frozen foods, 
like poultry from the Balkans to 
England, frozen fish from Norway 
to Italy, frozen eggs from Poland to 
France, and so on. While in Belgium, 
I inspected mechanically refrigerated 
railway cars. They apparently give 
good service, and the temperature 
charts clearly show very low and 
uniform temperatures. 


JAPS LEAD IN FISH FREEZING 


An equally interesting story of in- 
ternational importance has to do with 
quick-freezing fish. The first coun- 
try in the world in fish production is 
Japan; second, Norway; and third, 
England. Some 20 years ago Japan 
began to learn fishing methods from 
England, and today I would say that 
Japan is not only the leader in fish 
production but also in the field of 
utilizing refrigeration for fish preser- 
vation. 


Quick freezing at sea is not a 
theory, but a standard practice. In 
fact, I believe that we could learn 
something from Japan about tech- 
nique in refrigeration as applied to 
the fish industry. 

In England, a striking develop- 
ment has been the operation of ocean- 
going factory vessels and cold stor- 
age plants. Some 10,000 ton vessels 
go out in the summer to catch hali- 
but and salmon, and return to their 
English ports late in autumn loaded 
with thousands of tons of frozen fish. 

The vessel docks, and from then on 
it acts as a cold storage plant from 
which frozen fish are removed. 


OTHER DEVELOPMENTS 


Packaged quick-frozen fish fillets 
are known to all of us, and in Eng- 
land and other countries there are 
similar developments. At Grimsby 
there is a quick-freezing plant that 
was started in 1930, and every year 
or so was doubled in capacity until 
today it turns out some 24 tons per 
day of packaged quick-frozen fish 
fillets. 

The Iceland government, as I 
learned in London, was responsible 
for the building and operation of 16 
quick-freezing plants for fish fillets 
in packages. 

Besides fish and meat, there are 
fruits and vegetables. I should like 
to speak at great length of the mar- 
velous development in precooling in 
South Africa where a new plant was 
built to handle 1,100 tons of fruit per 
day. Of course, California still leads 
in precooling practices. 

Unfortunately, I have no time left 
to speak about the most remarkable 
low temperature stratosphere built 
by Lebrun in Belgium, or about their 
portable refrigeration machinery that 
can be rented and used in connection 
with portable ice-skating rinks. 

I have returned from this trip 
more than ever convinced of the 
fundamental role that refrigeration 
plays in the life of every country. In 
fact, refrigeration can be used as a 
definite yardstick to measure the 
country’s standard of living and cul- 
tural development, or what we call, 
civilization. 


General Electric 1937 Sales Of $349,740,000 
Was 30% Increase Over Previous Year 


NEW YORK CITY—At a meeting 
of the board of directors of General 
Electric Co. March 4, the preliminary 
results for 1937 were _ presented, 
showing sales billed amounting to 
$349,740,000, compared with $268,- 
545,000 for 1936, an increase of 30%. 
There was published in January a 
statement showing orders received 
for 1937 amounting to $379,274,000, 
compared with $296,748,000 for 1936, 
an increase of 28%. 

Net income, after provision for all 
charges, including general profit 
sharing, extra compensation, and 
taxes, amounted to $63,547,000, an 
increase of 45%, and was equivalent 
to $2.21 a share of common stock, 
compared with $1.52 a share in 1936. 
Dividends totaling $2.20 a share were 


declared and paid in 1937, compared 
with $1.50 a share for 1936. Taxes 
for 1937 totaled $23,266,000, com- 
pared with $15,072,000 for 1936, an 
increase of 54% and included $570,000 
for federal surtax on undistributed 
profits. 

Cash and marketable _ securities 
amounted to $47,536,000, compared 
with $92,030,000 at the close of 1936, 
the greater part of the decrease being 
reflected in the $33,700,000 increase 
in inventories. The entire portfolio 
of marketable’ securities matures 
within four years. 

Current assets amounted to $167,- 
754,000 and current liabilities were 
$37,944,000. 

Inventories, after reserves, amount- 
ed to $93,768,000, compared with 


$60,049,000 a year ago. The larger 
amount of orders received in the 
early part of 1937, including orders 
for heavy machinery requiring up- 
wards of a year for completion, for 
which raw material requirements 
were purchased as soon as the orders 
were received, in accordance with 
company practice, accounted princi- 
pally for the substantial increase. 

Average number of employes dur- 
ing 1937 was 75,212, compared with 
61,781 during 1936. Total earnings 
of these employes amounted to 
$145,358,000, compared with $106,- 
784,000 for 1936, an increase of 36%. 

Average annual earnings per em- 
ploye were $1,933, compared with 
$1,728 for 1936, and were the highest 
in the history of the company, being 
4% greater than in 1929, the previ- 
ous peak, notwithstanding the fact 
that working hours were less. Pur- 
chasing power of average annual 
earnings per employe in 1937 was 
23% higher than in 1929. 


BUY. PEERLESS 


ck O 


PERFORMANCE 


‘ou'll Get More Than Your Share of Household Evaporator 
Replacement Business With— 


PEERLESS “‘HUMIDI-PACK” 


Here's Why— 


Because ‘“Humidi-Pack” is the 


concealed secondary surface—the power pack of refrigeration. 


only evaporator with the cartridge fin type of 


Hence, it’s the only 


household evaporator that performs like a commercial fin coil. 
“Humidi-Pack” brings beneficial down draft circulation to household refrigeration, 


and maintains correct box humidity. 


It freezes ice cubes faster, 


too, because 


refrigerant tubes are sealed to the tray shelves. 


“Humidi-Pack” 


is easier and better for 


you to sell. Cash in on the big 


replacement evaporator business right now with Peerless ‘‘Humidi-Pack”. 


PEERLESS of AMERICA, Inc. 


ESTABLISHED IN 1912 AS THE PEERLESS ICE MACHINE CoO. 


New York Factory 
43-20 34th Street 


Main Factory—General Offices 
515 West 35th Street 


Pacific Coast Factory 
3000 S. Main Street 


PEERLESS “HUMIDI-PACK” Long Island City Chicago Los Angeles 
MODEL A2V PEERLESS JOBBERS IN ALL PRINCIPAL CITIES 
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Model 180 
BEVERAGE COOLER 
v 


eat 


Operators of taverns, restaurants, roadhouses, 
resorts, hotels— wherever bottled beverages 
and food are sold—become YOU 
men the minute they buy a PELCO. 


7 The DOUBLE UTILITY feature (the beverage cooling 
compartment where FLOATING ICE is 
made AUTOMATICALLY, as needed, 

plus the efficient dry-cold compartment), 

) the revolutionary performance, the rich 

| appearance make fast friends for PELCO. 


i| GET the facts on PELCO now... 


TABLE ELEVATOR MES.C60. 


= 
jos ees 


: ee _ Sold in Canada by UNIVERSAL COOLER CO OF CANADA, LTD., BRANTFORD, ONTARIO 


aaa 


Address Desk A-38 
MANUFACTURED BY — 


GLH/TAM0 


id? 


Mode! 200 
BEVERAGE FOOD 
OOLER 


Ped 
aaa ie 


PELCO WS ; 


BEVERAGE AND 2 
 BEVERAGE-FOOD 


COOLER 


BLOOMINGTON ILLINOIS, U.S. A. 


with the dairy farmer. 


operating costs. 


Handsomely designed, sturdily 


insulation throughout. 


Send for particulars 
WILSON line: 


| 


greater cooling speed, dependable uniformity . . . 
equipped cabinet 


regarding 
ZERO-FLOW, 
VERTLCOIL, WALK-IN, “Dry Storage”. 


WILSON CABINET CORP., Smyrna, Del. 


minute cooling at Lowest Cooling a, 


COLD-WHIRL Milk Cooler 


Cools both night’s and morning’s milk without changing water level. 
The first cans of milk immersed are cooled (with low water level) 
by spraying icy-cold water around necks of cans; the last cans 
added (with neck-high water level) are rapidly cooled by agitation. 


Whenever COLD-WHIRL is demonstrated it makes an instant hit 
He quickly recognizes COLD-WHIRL’s 


and lowered 
with Dry-Zero 


the complete 


COLD-WHIRL, 


Good territories 
are still available. 
Write for dealer proposition. 


Sizes to meet 
every need 


BEVERAGE COOLERS. YES 
DISPLAY CASES..... YES 


cO 


COMPLETE LINE 
e 6. Te te 


MERCIAL CONTROLS 


MILK COOLERS ...... YES 
WATER COOLERS .... YES 


ICE CREAM CABINETS.YESe WALK-IN COOLERS .. YES e 


SEND FOR BULLETIN. 


FOR COMPLETE EXPORT INFORMATION, WRITE 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 16, 1938 


New G-E Oil Burner 
THE BUYER'S GUIDE Distinguished By Use 


Of a ‘Tailored’ Flame 


16 


————__ 


Where Air-Conditioning Systems Were 
Installed In Akron, Ohio In 1937 


(Data Compiled by Ohio Edison Co.) 


Se ssase Pieal 


NEW YORK CITY—A new oil | Name and Address Installation H 
p. 
burner, for use in any standard house 
F ? é ; f fd G heating boiler or warm-air furnace, S 
embodying the results of 10 years of tores 
eo laboratory study and testing in the | Akron Furniture Co., 209 S. Main St....... Westinghouse 20.0 
44 * . 2 field by General Electric engineers, Fladen’s (Optical), 197 S. Main St........ Carrier ‘ 
Built Right to St ay Tight wen p> i ine Seat pale here | Rudick’s Jewelry, 16 S. Main St.......... Frigidaire a 
March 3 by the G-E air-conditioning Miriam Beauty Shop, Metropolitan Bldg... Carrier 7.5 
Every style and size rad pes sg a department. Thom McAn Shoe Store, 1955 Main St..... 6.0 
nag es Brod oo ee oye yt The device is now in production Walgreen Drug Store, 138 S. Howard St... 58.25 
Commonwealth. at the company’s plant in Bloomfield, O f fi : rie 
N. J., it was announced, and will be ices 
ata FM og Arc apt gsc hte made available immediately to dis- | Dime Bank, S. Main St............ceee0.0s Westinghouse 1.25 
variation in pipe and tube ends. tributors and dealers. Sun Rubber Co., Barberton................ York 10.5 
General Electric’s air-conditioning | Mechanical Mold & Machine Co., Akron.... Water 3.5 


Special fittings made to order. 


Commonwealth fittings are correctly 
designed, carefully machined, and tube 
seats are protected in shipping. 


department, now six years old, ac- wee 
tually owes its existence to the new : 

product which has just been an- Residences 

nounced, J. J. Donovan, manager of | W™. Pfeiffer, N. Portage Path 
the department, points out. : ae 


Carrier 3.0 


25 years of service to the industry. 
7 In appearance and in the .method Restaurants 
C O M M O N W E ALT te of oil atomization, among other | Kaase’s, E. Mill St. ........-ccceeeeeeeeees 8.35 
things, the new burner departs from | Sonny Kline’s, Front St. Cuy. Falls...... Carrier 11.5 
BRAS 4 COR PO RATION conventional types. It also features a | Karper’s Restaurant, Kent .........+.++++ Carrier 11.5 
“tailored flame’ which can be ad- | The Village, W. Market St..............-+ Frigidaire 7.0 
Commonwealth at Grand Trunk R. R. justed simply on the side of the | Y. M. C. A. Cafeteria ............scesceees 11.0 
DETROIT, MICH. burner tube to conform to most types a 
~ Hide of combustion chambers, resulting 
SS eS in low installation costs and high Theater s 
efficiency in combustion. Strand Theater, S. Main Serer Ta rr 
> ‘ Gray metal jacket of the burner, Colonial Theater, E. Mill St. .............. aie 
j WON T BUY A GAUGE like those of the G-E oil furnaces 
which it closely resembles, was de- Clubs 
WIT 44 OUT THE REC ALIBR ATOR!" signed by Ray Patten, well-known | City Club (Bar) .........scceeseeeseeeees . Frigidaire 3.0 
* stylist. The jacket encloses all parts | Portage Country Club (Bar & Guest Rm.) Westinghouse 11.63 
and wiring. With the complete device | Moose Club, 36 S. Howard St. ............ 36.66 — 
in one enclosed unit, time and cost c 
amen ‘ lof installation is cut to a minimum, or 
fae RECALIBRATOR feature wes ge in it is claimed. All parts are readily Funeral Parlors a ee 16.5 


ne 


Marsh Gauges, Thermometers and Recorders. Exper- 
ience and laboratory tests have shown that when a 
bourdon-tube instrument is knocked out of adjustment 
the mere removing and re-setting of the pointer at one 
point on the scale, does not correct it throughout the 
entire range. The Marsh RECALIBRATOR gets at the 


accessible when the jacket is re- 
moved. — 

Both the motor-compressor unit 
and the controls of the new burner 
are identical to those used in the 


Where Air-Conditioning Systems Were Installed 
In Northern Illinois During 1937 


heart of the trouble, however. By simply turning the 
RECALIBRATOR screw (see illustration) the distor- G-E furnace, and all of the burner AKR 
tion of the bourdon tube is compensated for and this parts have been designed, built, and 1938 li 
re-calibrates the instrument throughout its entire range. warranted by the pn making (Data Compiled by Northern Illinois Public Service Co.) ronodine 
ee : Installation Hp. 
Gauges and dial thermometers with this for undivided responsibility to the Name and Address Pp F. Goo 
feature cost little more than the ordinary ultimate customer. x to its « 
kind. It is an exclusive Marsh feature. Burner and controls are assembled Industrial the fo1 
Ask for the big refrigeration catalog cover- as a unit, and wired and tested at Morris Paper Mills, Morris..............- Carrier 15.0 V-belt 
ing this and other Marsh betterments. the factory. The motor-compressor of-sale’ 
unit is spring-mounted, self-lubri- | Theaters All i 
JAS. P. MARSH CORPORATION cating, and has but a single moving | princess, Joliet .............0.sceeseeeeeees Westinghouse 55.0 pertain 
2067 Southport Avenue CHICAGO, ILL. part. INEGI Siicccadcrcnoi ded eedersass Frigidaire 15.0 bers, | 
The new G-E burner operates at | Elmwood Park, Elmwood Park............. General Electric-Carrier 75.0 direct 
from 8 to 15 lbs. pressure, making | stadium, Evanston ..........0.000cceeeeeees General Electric 85.0 ferring 
possible the use of a larger orifice. | Deerpath, Lake Forest ................s000: Grant Mfg. Co. 20.0 determi 
Compressed air atomization, which | Liberty, Libertyville ..................0005 Trane 19.0 price « 
has always been a characteristic of RRS; WAREOORR ois icvcccctasiversecsiees Air Washer 20.0 V-belt 1 
General Electric oil-fired units, en- | yale, Maywood .............00ceeeeeeeeeeees General Electric 32.5 1,673 ¢ 
ables the new burner to employ an | Melrose Park, Melrose Park .............. 35.0 or of 1 
exceptionally large atomizing orifice. | villard, Villa Park .................e0s00005 Westinghouse 65.0 tions of 
The large orifice does not become | Coronet, Evanston ..........ccececceeeeeees Westinghouse 57.5 contains 
° , us ee s Sinaia full clogged easily with dirt and carbon, pumps, 
The Imper ey an ywhee! er 
is a strony. durable, universal puller which thus cutting down service calls to Restaurants compres 
can be used on peectically all retxi eration the home, it is claimed. Hometesd Restaurant, Bvanston York 15.0 chines, 
compressors. It will operate on tilted spoke P res 
flywheels as well a8 on those having an odd B esagonie of neg ty ge gh og or Club Cherie, Morton Grove ............0055 Kelvinator 26.0 The \ 
or even number O! spokes. ce uller ating pressure, 1S Salad, e nozzie Cooley’s Cupb d, E Frick 15.0 page ca 
enerates ivemn the enahen 64 the Wheel, 2 will ooley’s Cupboard, Evanston .............. ric 
take “compressor wheels ot any size which is not erg page od Q weed 94 the dea 
ave a hu iameter of less than ches. compressed air passin rou s 
Special clevices are also furnished so that it ac e keeps Me 1 8 d 3S ~ Retail AY tores ps car 
can be used for pulling solid flywheels and ri coe ana Prevents | Marshall Field & Co., Oak Park.......... Carrier 466.0 © any « 
ears up to 7 inches in diameter. Despite carbonization. The impact-expansion ‘ 131.0 is said 
this wide adaptability, the peites is excep- nozzle of the burner is similar in F. W. Woolworth Co., Evanston............ York P 
tionally compact, light weight (214 lbs.) and Fair Store, Oak Park ...........ccceeeeees Carrier 309.0 ompreh 
easy-to-carry. (Length 41/2", dia. 31/4.) operation to that of the oil furnace. hg: , 90.0 been még 
An exclusive feature not found in other The mixt f oil a air 1 Se Oe coc bstsdatacdasesiecuer Frigidaire-Trane wv. d 
ullers is an adjustable sleeve which is an 4 ee ee Sally Dress Shop, Oak Park Frigidaire-Trane 22.0 ealers. 
tegral part of the Imperial Pulley Puller. jected at the end of the nozzle in ee a, P 22.0 Third 
This sleeve rests on the hub of the pulley th t t diff t 1 Ford-Hopkins Drug Store, Waukegan...... Lipman al r 
and prevents tilting of screw when pressure ree Je gs a erent angles, 8 | waier Hdwe. Co. Oak Park York-Buffalo 19.5 play car 
is applied on the two arm pull. operation which acts as a _ second i a 17.0 ing a sg; 
This puller has the distinct advantage of mixing chamb Palmer Dress Shop, Oak Park............. Frick-Midwest : Si 
removing flywheels on compressors havin 8 ‘~ Burt’s Shoes, Oak Park Frigidaire-Trane 16.0 types of 
a minimum amount of space between the sea The General Electric fast-action ARE? >= US Rin id onset sie — fracti 
- plate and hub. The arms are so designed ite i clone 
that they will go into this close space, where | flame detector is incorporated in the | automatically shuts the burner com- | from a tank as far as 15 feet below used, 
ues the majorly of pullers —— pet Case. weet new burner for reliability and safe pletely down. Safety devices are pro- | the burner, eliminating the cost of Fourtl 
Imperial Universal Pulley and spokes too close together to allow arms to operation. With this safety device j ooo ay a einer i . 
No. S72 veiecle Prins Back. Gene Ne Ineortod sear the bub. the ormes oan be the flow of oil-air mixt : * | vided which operate in such contin- | an auxiliary pump. ae display | 
spoke and solid wheels. Price Each... easily removed from the puller, inserted nec tgge — — - auto- | gencies as those caused by a lack Burners are available for oil we and belt 
No. 370-F imperial Universal Pulley and pornnty mony Rn My By aad 4 d within fi ess a Name 1S | of oil, lack of water in the boiler, | of three-fourths to three gallons Pe on whic’ 
~ heels, Price Each... 9080 IMPERIAL BRASS MFG. CO. _ the electri witnun ave seconds after | a break in electric supply, and clog- | hour for pressure steam, hot wate! HM V-belt st 
spoke wheels, Price Each............ 008 &. Resins Avenue, Chicage, 22. e electric arc ignition is applied. ging of oil supply. vapor steam, and warm air systems, 
; es ne pswsra a ee failure at any High temperature produced by the | insuring the user of a burner : 
7713 Conditioning and ORDER Fray : “s peng operation, the flame de- | electric arc gives positive oil igni- | correct size and design for his = Geo 
Refrigeration Products ee? deeaey oe the contents cow Of mixture | tion. After the flame is properly | ing system. The unit will burn N° 
and the controls re-cycle. If no flame | established the arc is automatically | 2, 3, or 4 fuel oils, resulting im * Befo 
VALVES e FITTINGS e TOOLS e CHARGING LINES e FLOATS e STRAINERS e DEHYDRATORS appears after two attempts at | turned off saving in localities where 2 price 
. . f 
combustion, the two-try restart A high-pressure fan is used on the | difference exists. The oil flow poh COLUI 
burner to minimize the effect of | at a constant rate by 4 stabl ot of Detro: 
WwW iN i ED i draft variation, causing it to operate | regardless of the viscosities of V of the ec 
« at an effiicient rate with less de- | ous grades of oil. ane frigeratia 
pendence on the chimney for proper A room thermostat with - » Clety, anc 
REFRIGERATION DEALERS FOR PROSPEROUS BEVERAGE COOLER MARKET draft. Stand-by losses are reduced | degree of sensitivity, designed /° Mf of satety 
Are you covering all your prospects? Ext fit PELCO gi ie % considerably because of the blower’s | blend with other room 1 goer trial Con 
re you cove your prospects? Extra profits ves the buyer extra value i - ul . 
without additional overhead awaits you in your ance, int quality, in appearance--that’ tneane inherent resistance to natural draft | is furnished as standard = with at the an 
territory. Hotels, restaurants, poowling alleys, PROFITABLE sales. during standby periods. Night and day thermosta > i bus chap 
averns—every place that sells bottled beverages . : h, ~ 
and foods is a prospect for PELCO beverage ond PELCO has enviable record of performance in A high-lift, large-displacement, time switch clock to mate at the Ct 
beverage-food coolers. this country and abroad. Big national advertising vane-type oil pump will draw oil | optional. Mr. © 
campaign of over 10,000,000 messages now under Be 
Proven Performance war. i cceptance . already established ‘ because ent activi 
carries the most widely and favora ind i 
PELCO makes its own floating ice automatically known name in the electric beverage cooler fiel epende 
—as needed. Requires no installation. It’s ‘“pack- ad . com , 
age type”—simply plug into a light socket. Cools Extra Profit SPECIALISTS IN DEVELOPING PRODUCTS di pany 
from room temperature to desired degree in about Scuss t} 
30 minutes. Liberal finance plan helps you close sales. Get FE oO R D J L & AT | ONS frigerat io; 
‘ite started now—count the pevapees near you— ; — 
Unequalled Adaptability PELCO will open up @ big new market you've ; x — 
c ne al a > 
Two beverage coolers—two beverage-food coolers, why you can’t reach profitable volume in 30 days DS ; Lo SU 
with roomy refrigeration compartment below. or less. GET the FACTS. Write or wire today. MOS ANA tetrigeration ” P P 
] £f RA --A_ 8 m dcomitort - 
Refrigeration Division RCIAL REFRIGERAT ee Refriger 
12) 
PORTABLE ELEVATOR MFG. CO. Writ 
I A LI: OT ae ES EE meres Hh OOMINGTON GENERAL Le ALTON CORPORATION IGINCEN 
, ILLINOIS, U.S. A. Dept. F-1, Beloit, Wisconsin, U.S.A, — 


Sold In Canada by UNIVERSAL COOLER CO. of Canada, Ltd., Brantford, Ontario 
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AIR CONDITIONING & REFRIGERATION NEWS, 


MARCH 16, 1938 


” iii Jobber’s New Store Dazzling At Night 


As neat and attractive as any store you might ever see is the new headquarters of the Refrigeration Specialty 


Co. in Milwaukee, which is owned and operated by L. F. LaDue. Effective night lighting as pictured here, and 


well-designed window displays draw attention to the jobber’s store and the industry he serves. Shortly after 


opening this new store Mr. LaDue had a grand opening at which he invited ail the service engineers, distributors, 


11.63 and dealers in the territory, with a total of 125 persons in attendance. 


Goodrich Offers Data 
= And Sales Help On 
V-Belt Lines 


AKRON, Ohio—To accompany its 

1938 line of single-groove fractional- 

H horsepower, replacement V-belts, B. 

p. F. Goodrich Co. has made available 

to its dealers four new sales aids in 

the form of a V-belt data book, a 

15.0 V-belt conversion list, and two “point- 
ai of-sale” displays. 

All information in the data book 


55.0 pertainng to model and parts num- 
15.0 bers, belt sizes, -etc., was obtained 
75.0 direct from manufacturers. By re- 
85.0 ferring to this book, a dealer can 
20.0 determine the number, size, and 
19.0 price of a Goodrich replacement 
20.0 V-belt for any one of 148 makes and 
32.5 1,673 classifications of refrigerators 
35.0 or of 114 makes and 414 classifica- 
65.0 tions of washing machines. The book 
57.5 contains similar listings for water 
es pumps, stokers and oil burners, air 
compressors, and miscellaneous ma- 

15.0 chines, 
26.0 The V-belt conversion list is a 16- 
15.0 page catalog which can be used by 


sien the dealer to find a Goodrich belt 
that can be interchanged with a belt 


466.0 of any of five other major makes. It 
131.0 is said to be the first time that a 
309.0 comprehensive list of this type has 
90.0 been made available for the use of 
22.0 dealers, 

22.0 Third sales aid is a counter dis- 
19.5 play card which, in addition to hold- 
17.0 Inga sample belt, lists the various 
16.0 types of equipment on which these 


fractional-horsepower belts can be 
- below used, 


cost of Fourth dealer help is a set of six 
ail display hooks, complete with screws 
il ra = and belt number identification cards, 
yns pe on which the dealer can hang his 
pt V-belt stock. 
ys e Ni 
ner 0 

t- 
i George Clark To Speak 
g ht Before Columbus R.S.E.S. 
, 
is kept Cc + . 
pilizet OLUMBUS, Ohio—George Clark 
> a of Detroit Lubricator Co., chairman 


of the educational committee of Re- 

ane frigeration Service Engineer’s So- 
. ciety, and Harry Sain of the division 
of safety and hygiene of the Indus- 
neo trial Commission of Ohio, will speak 
ip with at the annual banquet of the Colum- 
bus chapter of R.S.E.S. on April 2 
at the Chittenden hotel. 


_ or. brneorond _—— to his pres- 

, ’ e was owner of an 

Independent refrigeration service 

fompany in Detroit. Mr. Swain will 

' — the safety factor in the re- 
eration industry. 

a 


SUPPLIES » PARTS » TOOLS 


*frigeration —Air Conditioning 
Oil Burner — Stoker 

vi Write for Our New Catalog 

to NCENT BRASS & COPPER CO. 
North Second 

ee 


St., Minneapolis, Minn. 


Interior of the Refrigeration Specialty Co. store. Note the displays in 
the counter front, and the effective use of black background in the 
display of the products made by Peerless of America. 


Spangler Co. Petitions 
For Reorganization 


ST. LOUIS—The Spangler Co., 
Inc., 3331 Market St., refrigeration 
and air-conditioning supplies jobber, 
filed in United States district court 
here March 8 a petition for reorgani- 
zation under the amended bankruptcy 
act, listing assets and _ liabilities 
which balance at $84,542. 


Assets actually exceed liabilities 
unless they were to be sold at a 
forced sale, the petition states, add- 
ing that the company has been un- 
able to meet its current obligations 
as they mature. 

The action was authorized at a 
meeting of the company’s board of 
directors. Petition was signed by 
Robert H. Spangler, president. 

Assets listed include merchandise, 
$34,198; accounts receivable, $19,170; 
accounts owing from the Spangler 
Co., Inc., of New Orleans, $27,130; 
commissions, $1,444; and fixtures, 
$1,304. Liabilities include notes pay- 
able, $16,018; accounts’ payable, 
$35,598; taxes, $1,300; and 139 shares 
of outstanding capital stock, no par 
value, $19,029. 

The company was continued in 
possession of its assets pending a 
hearing on the petition April 8. 


Minnesota Dealers Hear 
Electrolux Plans 


MINNEAPOLIS—In a series of 
dealer meetings held in Eau Claire, 
Wis., and Rochester, Mankato, and 
St. Cloud, Minn., the 1938 Servel 
Electrolux refrigerators and promo- 
tion plans were presented by F. C. 
Hayer Co., Servel distributor here. 

More than 350 dealers and sales- 
men attended the meetings, which 
were conducted by H. B. Smithers, 
Hayer sales manager, and the fol- 
lowing Servel, Inc., officials: J. W. 
Slowe, district sales manager; Gene 
McDonald, assistant regional sales 
manager; H. J. Hatch, sales promo- 
tion; H. Zipf, rural specialist. 


Air-Conditioning Studies 
Given To Omaha Youths 


OMAHA, Neb.—Students _repre- 
senting 19 different occupations have 
been enrolled in the air-conditioning 
classes which meet each Monday and 
Thursday nights in the Y.M.C.A. 
here. The classes were organized in 
1935. 


Presenting the fundamentals of air 
conditioning in a non-technical man- 
ner, the classes are conducted by W. 
R. White, head of the Air Condition- 
ing Bureau of Omaha and secretary 
of the Iowa-Nebraska chapter of 
American Society of Heating & Ven- 
tilating Engineers. An advanced 
course is to be offered later this year. 


Ft. Wayne Show Stresses 
Work-Saving Appliances 


FORT WAYNE, Ind.—Advantages 
of electrical appliances in eliminating 
the drudgery and waste encountered 
in housekeeping will be demonstrated 
at the fifth annual modern home 
show to be held in the Shrine 
Theater building here March 17 to 22. 

More than 75% of last year’s 
exhibitors have contracted for dis- 
play space, according to show offi- 
cials. 


Name Of Universal Air 
Conditioning & Refrigeration 
School Omitted From D-1 


Through an oversight, the name of 
Universal Air Conditioning and Re- 
frigeration School was omitted from 
list of schools published in the recent 
1938 Refrigeration and Air Condi- 
tioning Directory, Manual D-1. 

Located at 352 Fourth Ave., New 
York City, Universal Air Condition- 
ing and Refrigeration School is oper- 
ated by Universal Refrigeration 
School, Inc. Frederick S. Spencer is 
president of the organization. 


Lakeview’s Opens Branch 
At Plainfield, N. J. 


PLAINFIELD, N. J. — Lakeview’s, 
General Electric appliance dealer in 
Passaic, N. J., has opened a branch 
store here with Alexander Sheara as 


-manager, according to an announce- 


ment by Frank J. Hopp, president. 


About 12 employes are needed to 
operate the new store, which is equip- 
ped with a complete service depart- 
ment for all appliances handled by 
the company. 


One of Lakeview’s most effective 
forms of advertising is “A Show- 
room on Wheels,’ an automobile 
of appliances to suburban areas. 


Montana Dealers See 
Bendix Equipment 


GREAT FALLS, Mont. — North- 
western Auto Supply Co., with head- 
quarters at Billings, was host to 
dealers and salesmen of northwestern 
Montana here recently during the 
first dealer showing of the Bendix 
home laundry in this area. 

Elbert Robinson, Montana _rep- 
resentative of the Northwestern com- 
pany, was in charge of the meeting. 
He was assisted by E. W. Johns, 
appliance sales representative; H. W. 
Briggs, of the sales department; and 
Gus O’Donnell, of the service depart- 
ment, all of the Billings headquar- 
ters of the distributorship. 


THE BUYER'S GUIDE 


DISTRIBUTORS 
WANTED! 


Write for details of 
Profit-making fran- 
chise. Complete PER- 
CIVAL line meets 
every requirement of 
the modern food 
store. 
® 


Modern styling .. . Beautiful design 
standing construction .. . 
TOMORROW'S case, presented TODAY! Get the 
jump on other distributors by selling this modern 
marvel of electrical refrigeration. Its NEW 

and NEW features 
advantages! 
HELPS YOU 8S 


C.L. PERCIVAL 


» « « Out- 
Economical operation! 


style 
ive you exclusive selling 
CIVAL F 


NEW P INANCE PLAN 
ELL. 


WGUUMOEISE 


NORTH KANSAS CITY, missouR! line for qualified distributors. 


WELDED STEEL 


YL ER REFRIGERATORS 


FOR 1938 


WEW YORK OFFICE, 601 W. 26th 


A COMPLETE NEW LINE 


Fastest selling line ever offered to the trade. Completely 
covers the field. Pace-setting values in Top Display and 
Double Duty Cases— 6, 8, 10 and 12 foot lengths ...Two 
shelf cases... Delicatessen cases... Reach-In Boxes... 
Walk-In Coolers. All streamlined with striking modern 
beauty and engineered with latest improvements. 

With this new Tyler line of commercial refrigerators 
you can step out ahead of all competition. Write today for 
free literature and attractive dealer proposition. 


cy, 
TYLER FIXTURE CORP. ES Dept. R, NILES, MICH. 


In design, in construction, in 
performance, this new display 
case is a sensation. Yet it is 
") low in price and economical 
to operate. The Koch line is 
complete. There is a counter, 
a cooler, or a refrigerator that 
will meet every requirement. 


WRITE KOCH TODAY 
KOCH REFRIGERATORS There is big money in the Koch 
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(Concluded from Page 1, Column 4) 

area, whether or not they received 
an invitation, are invited to attend. 

Appointment of Mr. Creed, recent- 
ly retired fire chief of the city of 
Detroit and experienced group organ- 
izer, as executive secretary of the 
Detroit Appliance Dealers Associa- 
tion marked another turning point 
in the organization’s somewhat er- 
ratic existence. 

Following Mr. Lass’ resignation, 
the organization lapsed into a period 
of inactivity, largely due to the fact 
that each dealer was too much occu- 
pied with the problems of his own 
store to devote any time to it. 

The organization did not dissolve 
completely, however, and a_ small 
group of interested dealers, most of 
them officers of the association, con- 
tinued their endeavor to find an able 
and willing successor to Mr. Lass. 
It was the efforts of this group which 
finally culminated in the appointment 
of Mr. Creed. 

Prior to his appointment, Mr. 
Creed conducted a four-week survey 
among the city’s appliance dealers 
in an attempt to unearth their griev- 


Joseph Creed Named Secretary Of Detroit Dealers’ 
Association; Plans Made for Renewed Activity 


ances and to determine their attitude 
toward reviving the association. 

Mr. Creed has expressed himself 
as being definitely in favor of forma- 
tion of a national appliance dealers’ 
association, as he believes that con- 
certed pressure on a _ nationwide 
scale is the only feasible way of 
bringing appliance manufacturers 
into line on merchandising policies. 

“Although the Detroit dealer group 
will be in no position to send a rep- 
resentative to New York City on 
March 21 to participate in the forma- 
tion of a national appliance dealers 
association,’ Mr. Creed explained, “I 
intend to send a letter to the chair- 
man of the group which is arranging 
this meeting, informing him that we 
are in favor of such a movement.” 

Officers of the Detroit Appliance 
Dealers Association, who will con- 
tinue in their present positions until 
the group is well enough organized 


to hold an election, are: Colin 
Campbell, Campbell-Penfield, Inc., 
president; Louis Richards, Nome 


Refrigerator & Appliance Co., vice 
president; E. C. White, Gardner 
White Co., treasurer. 


THE BUYER'S GUIDE 


THE NEW 1938 C-B KOLD-O-MATIC 


Display Cases & Refrigerators 
Fulfill Constantly Increasing 
Demands For 


MORE DISPLAY 
MORE EYE APPEAL 


PROPER TEMPERATURE 
PROPER HUMIDITY 
PROVEN CONSTRUCTION 
PROVEN QUALITY 


Yvyyyy 


\ OF TERRITORIES AVAILABLE 
FOR QUALIFIED DISTRIBUTORS 


THE CINCINNATI BUTCHERS SUPPLY CORPORATION 
CINCINNATI, OHIO 


FOGEL PROUDLY PRESENTS roon ‘uarkrt rquirmenr: 


Display Cases, Walk-in Coolers, 


Vegetable Display Cases, Reach-in 

Boxes for Restaurants, Hotels, 

and Bakers. 

@ Streamlined Beauty 

@ World’s Highest oe men 

@ Genuine Porcelain Interior and 

Exterior—(No Imitation 

Finishes Used) 

Assured Lifetime Vision 

yy gg ht A Priced 

Liberal Dealer’s Discount 

Financing Plan for Dealers 

Over 40 Years of Experience 

WRITE IMMEDIATELY FOR 
FULL DETAILS 


FOGEL REFRIGERATOR CO. 


16th & Vine Sts., Philadelphia, Pa. 


New As Tomorrow 


and just what the live distributor has been 
waiting for. 

A Reach-In of lifetime 18-8 Enduro Stainless 
Steel. 

A variety of models and sizes. 
Style—Quality—Beauty—Endurance. 

An article in demand by the quality buyer. 
An Amazingly low price. 

A worth-while direct factory discount. 


Write 


BROMANN BROS., Ine. 


Fulton & Peoria Sts. 


Chicago, Illinois 


Equipment and Compressor sales go 
together. Sell both on one contract. 
The Sherer Franchise Offers: 

ye COMPLETE LINE OF CASES, 

COOLERS AND BOXES. 

te NEW EQUIPMENT constantly 
under development, open- 
ing new fields for compres- 
sor sales. 
LAYOUT DEPARTMENT— 
layouts for store modern- 
ization programs without 
obligation. 

ww ADVERTISING— Sherer 

Equipment advertised by 
mail and in leading trade 
publications. 


PROFIT WITH 


ghee 


CASE and 


COOLER 
FRANCHISE 


SHERER- GILLETT CO. micniean 


Manufacturers of Refrigerated Display 
and Storage Equipment 


Write for catalog and 
franchise details, men- 
tioning territory desired 


Specifications Of Montgomery-Ward 1938 Refrigerators 


(Editor’s Note: Specifications data 
on the 1938 Montgomery Ward refrig- 


Name of Manufacturer 


Cabinet eas Gk ORE Meese Ss RELe Sava whee 


CAPACITY (NEMA Rating) 


Net Food Storage (Cu. Ft.)............. 
Total Bnet Area. (BG; FU.) . 0. ccccccecves 


CABINET 


DUNE DOIN ¢ hesisic Pirin es sess oe eeoens 
Overall Height (Inches)................ 
Overall Widen: (IDCHES) 2.06.2. cecicsoess 
Overall DOnth CHIGHES) «.... 6c cckccceccs 
Tnpide TIeCignt (INCHES) «0... cic cece tees 
THBIGO WORth CINCNON): 665.5 ccc cect eiee 
PURINOP Gl DOOR. 6 oie ses e cis ece ceceee 
EE Cs SE BP fe Pee ea ae rae 


ICE TRAYS 


Total Muniber Of Trava.......6iesscvees 
Total Weignt Of tee (isps.).... 2.606.006 
Total Mumber Of Cupes........6scescsecs 
Number of Trays/Lbs. Each...... Pairs 
BIATETION OF BOVE. 6 6ccicecccceveeveiers 


COMPRESSOR 


TOR GII s.565 346 6:05.56 eee ee Pee Sie RU SOS 
EO Es fbi. 4 30 Coe 82d 0 ace ed 
Reciprocating or Rotary « ....0..05 6600 se8. 
BLCEPISCTORG WOH. 6 56s 0 bis0sas sew veses 


CONDENSER 


iN TIERCE RERUN Ra abi Oe EEL aD ® 


WEIGHT 
(COMPLETE REFRIGERATOR) 


MG: WEMNE. CEG). scabs ciicaesesivesass 
Shipping Weight (LbS.). i... ccc cece. 


GUARANTEE 


Cabinet, Shelves, Trays & Accessories.... 
Refrigeration System Only............. 


erator did not arrive in time for 
publication in the Specifications Sup- 


plement (Part 2) of the March 9 issye 
so are being published in this issue. 


Leonard 


Seeger. 


Domestic Engineering Corp., Dayton, Ohio ——————_________ 
-a 658 668 758 958 118 48 88 58 68 
Baked En. Porc. Baked Enamel ———__——____ 
7.14 7.14 7.09 9.41 11.24 4.26 6.36 5.03 6.28 
14.86 14.86 15.26 20.3 22.84 7.44 11.41 13.77 14.26 
Porcelain - 
ie 59% 5914 59% 65 62% 50% 57% 55 59 
30% 30% 30% 33% 40% 24 29% 27% 3014 
23°% 23% 23% 24% 22% 24 26% 24% 24 
1 1 1 1 2 eA 1 z 1 
Glass Wool Cellular Fiber—— 
ate 4 4 6 6 6 2 3 3 5 
8 8 10 12 12 4 6 6 § 
80 80 108 120 120 42 60 60 60 
4-2 4-2 6-1% 6-2 6-2 2-2 3-2 3 3-2 
od Rubber ‘ Aluminum 
Below: ee 
Open ~ 
Reciprocating _ E 
Freon F-12 : Ss 
Finned Tube — 
Fan — 
402 430 420 480 530 285 346 340 360 
One Year —_ 


Five Year Protection Plan — 


Fort Wayne Appliance 
Dealers Subscribe To 
Fair Practice Code 


(Concluded from Page 1, Column 3) 

as “liberal trade-in allowance,” 
“reasonable trade-in allowance,” or 
“trade in your old range,” will be 
considered fair trade practice. 

3. The advertised selling price will 
not include the trade-in. (Example: 
“This range $125 and your old 
stove.’’) 


B. Misleading Statements: 


1. We will not use inaccurate, de- 
ceptive or misleading statements. 

2. Cuts and illustrations will con- 
form with reasonable accuracy to the 
merchandise offered. 

a. Marked differences between the 
advertised merchandise and the cuts 
will be noted in the copy. 

b. Any piece of merchandise shown 
in any cut but not included in the 
stated price shall be so designated 
in display type adjacent to the price. 


C. Comparative Prices: 


1. Comparative prices will be used 
carefully and will be accurate. 

2. The word “discount” will not be 
used and phrases such as “reduced 
to” will be substituted. 

3. Comparative prices will not be 
used on used or rebuilt appliances. 

D. Any merchandise which is used, 
rebuilt, reconditioned, factory rejects, 
seconds, etc., will be described as 
such in advertising. Any article ad- 
vertised and not otherwise qualified, 
is assumed to be new merchandise. 

E. Discontinued models of any or 
all merchandise advertised will indi- 
cate the model year as designated by 
the manufacturer. 

F. Advertising claiming a general 
policy of underselling will not be 
used. 

G. Where there is a carrying 
charge on instalment payments, in 
addition to the payments quoted, this 
fact will be mentioned. 


H. Summary: 


We will truthfully and accurately 
state all facts concerning the prod- 
uct advertised, including its uses, 
trade mark, grade, quality, quantity, 
size, origin, material content, credit 
terms values, policies or services, 
whether such advertising be printed, 
radio, direct mail, window display 
or of any other nature. 

We will not use advertising and/or 
selling methods which tend to de- 
ceive or mislead the customer. 

Details of the code were outlined 
in a large-size newspaper advertise- 
ment recently sponsored by _ spe- 
cialty appliance retailers, department 


| stores, and auto supply and hardware 


firms, in cooperation’ with the dealer 
association and the Better Business 
Bureau. 


Dealers supporting the code are: 
W. J. Barth Co., E. A. Barnes Co., 
Boston Store, Garmire-Goette, Inc., 
Grand Leader, The Gibson Co., Gray- 
bar Electric Co., Home Supply Co., 
The Hotpoint Store, Hoffman-Harber 
Co., R. M. Kaough Co., C. H. Lines 
Co., Main Auto Supply Co., Pearson 
Co. 


The Protective Electrical Supply 
Co., Rainbow Radio Shop, Refrigera- 
tion Equipment Co.,  Schneider- 
Kaiser Co., Samsen Good Housekeep- 
ing, Sears, Roebuck & Co., Sigrist 
Furniture Co., Stucky Bros., Schlat- 
ter Hardware, H. J. Schroeder Co., 
H. B. Shank Co., George Thain Music 
Co., Wayne Hardware Co., and Wolf 
& Dessauer. 


Michigan Contractors 
Form Association On 
Air Conditioning 


(Concluded from Page 1, Column 2) 
fair trade practices among the mem- 
bers; to assist in the formation of a 
suitable air-conditioning code for the 
City of Detroit; to establish better 
relations between the public and the 
industry; and to exchange informa- 
tion with contractors’ associations in 
other cities. 

Officers elected by the group at 
the organization meeting were: R. C. 
Doremus, Detroit Ice Machine Co. 
(Frick), chairman; C. H. Lewis, R. L. 
Spitzley Co. (Delco-Frigidaire), presi- 
dent; Harry Heberlee, Heberlee Ice 
Machine Co. (Vilter), vice president; 
H. C. Levine, Atmospheric Control 
Corp. (Carrier), secretary and trea- 
surer. 

Committee chairmen elected were: 
membership and by-laws, H. B. Orr, 
Airtemp Construction Corp. (Chrys- 
ler); fair trade practice, R. H. 
Gordon, American Refrigeration Co. 
(Worthington); city code, Louis S. 
Morse, Jr., Westerlin & Campbell, 
(York); public relations, J. H. Keller, 
Mechanical Heat and Cold, Ine. 
(Westinghouse); publicity, F.  T. 
Schreiner, Detroit Kelvinator branch 
(Kelvinator). 

The group voted to adopt the use 
of an “Official Analysis Form,” to be 
submitted to the prospective owner 
of an air-conditioning system with 
the formal proposals he _ receives. 
This form will assist the prospective 
owner in making a fair and im- 
partial analysis of bids received, by 
enabling him to ascertain exactly 
what each contractor agrees to sup- 
ply. 

The form covers the functions of 
air conditioning, cooling, dehumidify- 
ing, complete heating, tempering 
only, humidifying, filtering, and ven- 
tilating, and provides space for a 
check mark after each item, together 
with information relating to design , 
conditions of the system. 


Citing the fact that the air-con- 
ditioning business has grown steadily 
as a depression activity, C. H. Lewis, 
newly elected president of the asso- 
ciation, asserted that ‘1938 should be 
the best year the air-conditioning 
industry in Detroit has had so far. 


“Owners of business’ establish- 
ments have learned that the public 
likes to shop in_ air-conditioned 
places, and many merchants look to 
air conditioning to increase their 
volume of business this year. Com- 
fort cooling in offices and places 
where people congregate has so in- 
creased cleanliness and _ employe 
goodwill that many industrial con- 
cerns have air-conditioning systems 
under consideration at present. 


“In addition, many small theaters 
in Detroit are installing air-condi- 
tioning systems this year. Owners 
of these theaters have learned from 
the larger establishments that air 
conditioning draws trade through the 
hot summer months. This is also 
true of bowling alleys, night clubs, 
bars, and other places where people 
gather together.” 


TEMPRITE 


INSTANTANEOUS 


BEER and WATER COOLERS 
7 Michigan 


For Information on Motors 
FOR ALL TYPES OF 
Air Conditioning and 
Refrigeration Equipment 
WRITE TO maone.iM 


ic Corporation 


ST. LOUIS, MO 


6441 PLYMOUTH AVE 
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Ottenheimer Case Used 
To Display Frozen Foods 


CHICAGO—In a low-temperature 
showcase furnished by Ottenheimer 
pros., Inc., Baltimore manufacturer 
of commercial refrigeration equip- 
ment, Z Pack Corp. displayed a 
line of Z-processed, quick-frozen food- 
stuffs at the canner’s convention at 
the Drake hotel. 

Included in the display of commer- 
cial packs put up by various pro- 
ducers were: eviscerated, kitchen- 
ready, cellophane-wrapped ducks by 
tong island Duck Packing Corp., 
Riverhead, L. L., and Farmers’ Com- 
mission House, New York City; 
drawn, kitchen-ready poultry by 
frank E. Pilley & Sons, Inc., Sioux 
City, lowa; a complete line of fish 
and seafoods, including various kinds 
of fish fillets individually wrapped 
in cellophane and packed in 5-lb. 
cartons. 


———— 


CLASSIFIED 
‘ADVERTISING 


— 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional! words four cents each. Three 
consecutive insertions $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No, should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave, Detroit, Mich. 


POSITIONS WANTED 


SERVICEMAN DESIRES position with 
wideeawake refrigerator or appliance 
company. Four years’ experience com- 
mercial and domestic refrigeration; stok- 
ers; other electrical and gas appliances. 
Three years’ experience University of 
Illinois; refrigeration course Utilities 
Engineering Institute. Factory training 
Norge and Curtis. Age 28, married. Ex- 
cellent references. Box 1025, Air Condi- 
tioning & Refrigeration News. 


EQUIPMENT WANTED 


WE WANT %, 1 & 1% H.P. air cooled 
condensers. Must be copper tube, alum- 
inum or copper fins. Soldered fins or 
tin dipped coil preferred. BATTLE 
CREEK AIR CONDITIONING AND RE- 
FRIGERATION CO., 205 W. Michigan 
Ave., Battle Creek, Mich. 


EQUIPMENT FOR SALE 


CLOSE-OUT BARGAINS on replacement 
parts for Mayflower commercial and 
domestic units as manufactured’ by 
Trupar. Subject to prior sale. Large 
stock of repairs for Brunner and “M. & E.” 
commercial units for prompt deliveries. 
Phone or write to SAM S. GLAUBER, 
INC, 515-529 E. 79th Street, New York 
City. 


GUARANTEED REBUILT and new parts 
—Bargains! Frigidaire EF, EE, F, EAE 
compressor body with flywheel and valves 
$8.00—-exchange, $4.00. A, AA120, A125— 
$15.00--exchange, $5.00. Float valves, cali- 
brated, with new needle and seat—$2.50, 
exchange, $1.00. Complete low side, floated 
coil, float and 2 ice cube trays, “as is”, 
85.00. New chromium hinges for Frigidaire 
No, 86778, $1.50. New latch to match 
tbove, $1.75. Write for our list of bargain 
prices) LANDLORD'S REFRIGERATION 
“; eee 310 East 149th Street, Bronx, 


COMPRESSORS (NEW) methyl chloride 
10 twin cylinder 150 single cylinder, 
I's” bore 115” stroke. Ideal for domestic 
and small commercial installations. Adapt- 
able also as air compressors for small 
units, Desire to sell entire lot but will 
divide. Box 1026, Air Conditioning & 
Refrigeration News. 


FRANCHISES AVAILABLE 


COMPLETE LINE of refrigerator display 
‘4ses, walk-in coolers, and refrigerators 
se meat markets, grocers, restaurants, 
*e. Sell with Ehrlich line of compres- 
“rs, Or with any other line of machines. 
Attractive discounts, also liberal financing 
‘Tangements to help sell. 69 years in 
‘usiness. Write for full information and 
whee EHRLICH REFRIGERATOR 
“FG. CO., St. Joseph, Mo. 


REPAIR SERVICE 


Commas, 

mM TROLS REPAIRED. You profit by 
at ten years’ experience, trained person- 
trol and precision equipment. Each con- 
“ accurately calibrated and re-finished. 
oa work, prompt service, reliable 
iene If it contains a_ bellows, 
cn ric can repair it. Try Warrenol for 
HAL BOR  pressors. Samples _ available. 
vicy SIC LABORATORY, 1793 Lake- 
“Ww Road, Cleveland, Ohio. 


DOMRet SS 

mrtESTIC CONTROLS repaired. Ranco 
Hammes? ”S, 81-75. General Electric, Cutler- 
op mer, Tag, Penn, Ranco box types 
magneti ‘shop Babcock, Majestic, Penn 
factory .. 2 PeS $2.50. All calibrated to 
poster, “pecifications. We pay return 
2°, UNITED SPEEDOMETER RE- 


PA 

Sama COMPANY, 436 West 57th Street, 
; York City. 

a res 

—— PATENTS 

seein YOUR patent work done by a 
experience I have had more than 25 years’ 


Trompt «< in refrigeration engineering. 
fees, tr arches and reports. Reasonable 


Patent’, .&: VAN DEVENTER (ASRE), 


> Attorn a 
New York City.” 342 Madison Avenue, 
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QUESTIONS 


Association Of Makers 
Of Refrigeration 


No. 3182 (Research Institute, Ohio) 
—“‘Can you advise us if there is at 
the present time an active association 
of manufacturers of electrical refrig- 
erators? If so, could you kindly give 
us the headquarters address of the 
association, together with the name 
of the secretary or any of the other 
officers? 

Answer: Many of the _ principal 
manufacturers of household electric 
refrigerators are members of the Re- 
frigeration Division of the National 
Electrical Manufacturers’ Association 
(Nema). Haldeman Finnie is the sec- 
retary of this division and has offices 
at 1106 Penobscot Bidg., Detroit, 
Mich. 


Specifications Book 


Offers Complete ‘Data 


No. 3183 (Dealer, New Jersey)—“I 
am writing you for a list of the most 
common domestic refrigerators used 
today. 

“I was told that your company had 
published a list that gave the make 
of the machine, exact pounds of re- 
frigerant in the unit, the high side 
pressure and low side pressure. 


“T would like you to mail me a 
list if you will do so. 

“Would you give me more informa- 
tion concerning this list.” 


Answer: The 1936 Refrigeration and 
Air Conditioning Specifications Book 
is the most complete compilation of 
data available on the specifications 
of all makes, all models for all years 
of household and commercial refrig- 
eration and air-conditioning equip- 
ment. This book sells for $3.00 per 
copy, or may be had for only $1.00 if 
purchased with an order for other 
books in the Refrigeration Library 
amounting to $10.00 or more. 


A complete up-to-date list of manu- 
facturers of household and commer- 
cial refrigeration and air-conditioning 
equipment, parts, and _ supplies. is 
contained in the new 1938 Refrigera- 
tion and Air Conditioning Directory. 
This is a 252-page book which sells 
for $1.00 per copy. 

The arrangement, classification of 
products, and the selection of names 
in this Directory has been made en- 
tirely from the viewpoint of the 
average buyer in the _ refrigeration 
and air-conditioning business. The 
book is an entirely new compilation 
from start to finish. The products are 
classified under natural groupings, 
and there is a complete index of all 
classified products in the back of the 
book. 


Manufacturers Who Have 
‘Made Units For 7 Years 


No. 3184 (Manufacturer, California) 
—‘We would appreciate an answer 
to the following question: How many 
electric refrigerator manufacturers 
who are making domestic refriger- 
ators have been continually manufac- 
turing refrigerators for eight years or 
more? We would appreciate quantity 
to be confined only to manufacturers 
who have not at any time failed 
financially or who have not radically 
changed their corporate structure in 
eight years.” 

Answer: There are seven manufac- 
turers who would seem to qualify, 
namely: Ice-O-Matic, Frigidaire, Gen- 
eral Electric, Kelvinator, Norge, Uni- 
versal Cooler, Westinghouse. 


1938]Prices Were In 
~ Supplement To March 9 


No. 3185 (Distributor, Alabama)— 
“We are interested in the manufac- 
turer’s recommended installed prices 
on their products. 

“We would, therefore, appreciate 
your sending us your issue showing 
these prices.” 

Answer: All available list prices of 
1938 household electric refrigerators 
are published in the _ specifications 
supplement to the March 9 issue of 
AiR CONDITIONING & REFRIGERATION NEWS, 
copies of which are available at the 
cost of 20 cents each. 


McCray Cabinets 


No. 3186 (Dealer, New Jersey)— 
“Kindly favor me with the address of 
the manufacturers of the McCray 
Frigidaire bodies—omitting the units.” 


Answer: We presume you mean 
McCray cabinets which are manufac- 
tured by the McCray Refrigerator 
Co., Kendallville, Ind. 


Seeks Parts For a 
Clago Unit 


No. 3187 (Dealer, Ohio)—“We are 
in need of some information on parts 
for a Clago electric refrigerator, could 
you tell us where we could get these 
parts?” 

Answer: The _Clago Refrigerator 
Co. has been out of business since 
1932 but it is possible that you might 
be able to get some parts by address- 
ing the General Household Utilities 
Co., 2650 N. Pulaski Rd., Chicago, Ill. 


5-Year Sales Statistics 
Were In Jan. 5 Issue 


No. 3188 (Distributor, London, Eng- 


land)—“Can you please inform the | 


writer from past issues of your paper, 
details of refrigerator unit: sales in 
the United States during the past 
four years?” 

Answer: On page 1 of the Jan. 5, 
1938, issue of AiR CONDITIONING & 
REFRIGERATION NEWS were published 
five-year cumulative figures on sales 
of electric refrigerators in the world 
and in the United States. In this 
table are also figures on _ exports, 
retirements, dealer stocks, wired 
homes, and market saturation. 

Single copies of the News are 
available at a cost of 20 cents per 
copy. 


All Manufacturers Are In 
Directory D-1 


No. 3189 (Manufacturer, New York) 
—“We would very much appreciate 
your cooperation in using your facili- 
ties to compile for us a complete list 


of manufacturers of kerosene-operated | 


refrigerators. 

“On page 110 of the Refrigeration 
& Air Conditioning Directory, No. D-1, 
only three manufacturers are listed, 
but we feel certain that there are 
others. The manufactured refriger- 
ators need not be of the continuous 


duty type, of which we know there | 


are several on the market.” 

Answer: All the information that 
we have on manufacturers of kero- 
sene-operated refrigerators is contain- 
ed in the 1938 Refrigeration & Air 
Conditioning Directory No. D-1, to 
which you refer. , 


Sales-By-States Figures 


No. 3190 (Advertising Firm, Illinois) 
—‘“In your issue of Jan. 5 you show 
figures for electric refrigerator sales 
for the past five years with cumula- 
tive figures indicating the saturation 
against wired homes in the United 
States. 

“These figures have proven very 
valuable to us in our contact with 
refrigerator distributors and dealers. 

“T wonder if you have and would 
be kind enough to give us the sales 
figures and the saturation for the 
states of Illinois, Indiana, Wisconsin, 
and Michigan by states.” 

Answer: Sales by states figures 
were published in the March 2 issue 
of AiR CONDITIONING & REFRIGERATION 
News. These figures include those 
previous to 1932 and for each year 
from 1932 through 1937, as well as 
total wired homes figures. 

We regret that we have no satura- 
tion by states figures. 


Maker Of Lead Flared 
Fitting Plugs 


No. 3191 (Dealer, Ohio)—“We would 
like the names of manufacturers of 
lead flared fitting plugs. We can not 
find this information in the Buyers’ 
Guide and will appreciate it greatly 
if you can help us out.” 

Answer: The Standard Specialty & 
Tube Co., New Brighton, Pa., is a 
manufacturer of lead flared fitting 
caps. They no doubt are also manu- 
facturers of the plugs and we suggest 
that you write to them. 


Refrigerant Filter Screen 


No. 3192 (Service Company, Mis- | 
souri)—“We are desirous of contact- | 


ing a source, either a manufacturer 
or distributor of a screen like the 


erants. Could you refer us to such a 
source?” 

Answer: The following companies 
are manufacturers of filter screens, 
though we cannot say whether any of 
them manufacture screens. exactly 
like the sample you submitted: 
International Nickel Co., Ine. 

71 Wall St., New York, N. Y. 
Tyler Co., W. S. 

3618 Superior Ave., N. E., Cleveland, Ohio 
Cleveland Wire Cloth & Mfg. Co. 
3576 E. 78th St., Cleveland, Ohio 
Newark Wire Cloth Co. 

361 Verona Ave., Newark, N. J. 
Ludlow-Saylor Wire Co. 

638 S. Newstead Ave., St. Louis, Mo. 
Belleville Wire Cloth Co., Ine. 
Belleville, N. J. . 


Southwestern Dealers Hear 
Westinghouse Plans 


WINSTON-SALEM, N. C. — Six 
Winston-Salem dealers cooperated in 
promoting sales of 1938 model re- 
frigerators,in a double-page spread 
in the Journal and Sentinel March 6. 
They are: Williams & Whaling, Inc. 
(Norge), C. R. Williams Radio Co. 
| (Gibson), Rominger Furniture Co. 
(Crosley), Sears, Roebuck & Co. 


_| (Coldspot), Thomas Maytag Co. 


(Crosley), and Haverty Yurniture 
| Co. (Westinghouse). 


Winston-Salem Dealers Use 
Newspaper Co-op Program 


HOUSTON, Tex.—More than 200 
southwestern factory and sales rep- 
resentatives of Westinghouse Elec- 
tric & Mfg. Co. met here recently 
for a one-day sales conference and 
merchandise review. Spring advertis- 
ing plans were outlined and new 
appliance lines shown. 

Among representatives present 
was A. D, Peabody, southwestern dis- 
trict manager of Westinghouse’s mer- 
chandise division. 


THE BUYER'S GUIDE 


ea¥ CARTRIDGE 


DRATOR 


+r ft 
x 


TYPE 744 


§ TOCK 


oy 


Easy to refill as dehydrant cartridge 
can be readily removed and new unit 
quickly substituted. Dispersion tube 
for increasing drying efficiency and 
minimizing pressure drop is incorpo- 
rated as integral part of refill cart- 


ridge. Strong spring provides positive seal of dis- 
persion tube on inlet fitting, preventing by-passing 
of refrigerant. Choice of 4 dehydrants at same price. 


NRY VALVE CO. “ter ios” 


£2 SY fA @ 3: ae J OBBERS 


Ion 


/INDUSTRIES | 


QUALITY-BUILT 
COMPRESSORS and 
CONDENSING UNITS 


E The CHIEFTAIN line repre- 
sents precision manufacture 
F and proven service, and is 
designed for all domestic and 

T light commercial applications. 


Sizes range \ to % HP. 
Write for prices. 


TECUMSEH PRODUCTS 


co. 


HE Ace Hard Rubber 

“Loxit” units (doors, rails, 
jambs) are the last word in 
modern display refrigeration 
door equipment. They not only 
improve the appearance of 
your cabinets but the service 
obtained. Eight out-standing 
engineering features have won 


O° 
BRANCHES NEW Y 


THE HARRY ALTER CO., 1728 sO. MICHIGAN AVE., CHICAGO,” 


enclosed sample for filtering refrig- | 


DOORS THAT GLORIFY THE CABINET 


the enthusiastic endorsement of 
manufacturers and dealers 
alike. For detailed information 
and prices write to: American 
Hard Rubber Co., 11 Mercer 
St., New York ... 111 West 
Washington St., Chicago, Ill. 
. . . Akron, Ohio. 


ACE “LOXIT® ranx> DOORS 


SS 
SAAS 


R 


1 6 t.LOUIS 


— 


M 


COMPRESSORS 


Mills Novelty Company * 4100 Fullerton Avenue * Chicago, Illinois 


ILLS 


for Commercial Use 
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